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Doherty  Now  Suing  Kansas  City  Star 
For  $54>000>000  Total  Damages 

Mew  Personal  Libel  and  Corporate  Actions  Filed  This  Week  Against  Paper  and  ELxecutives  As 
Kansas  Utilities  Commission  Rate  Finding  Is  Awaited — More  Suits  May  Follow 


lily  telegraph  to  Editor  &  Publisher) 

iTANSAS  city,  Mo.,  July  6 — 
IV  Henry  L.  Doherty,  president  of 
Qties  Service  Company,  brought  two 
icore  suits  against  the  Kansas  City  Star 
Wednesday  and  boosted  the  amount  of 
duaces  sought  from  that  newspaper 

One  action,  filed  in  the  Shawnee 
coatT  district  court  at  Topeka,  Kan., 
jsb  $12,000,000  for  alleged  liliel. 

The  other  suit,  filed  in  the  Circuit 
cojrt  of  Jackson  county.  Mo.,  at  Inde- 
ptndence,  demands  $20,000,0(X)  actual 
ind  $10,000,000  punitive  damages  for 
iht  Cities  Service  Gas  Comiiany. 

A  year  ago  Mr.  Doherty  filed  suit  in 
Kansas  City  for  $12,000,000  libel  dam¬ 
ages.  Attorneys  for  the  Star  filed  a 
dcnnrrer  to  that  action  and  the  case 
lias  dragged  along  for  several  months, 
with  the  Doherty  lawyers  appearing  at 
nttmls  to  ask  more  time  in  which  to 
file  briefs. 

Filing  of  these  suits  against  the  Star 
IS  the  result  of  its  campaign  against  the 
gas  rates  charged  by  the  Doherty-con- 
trdled  companies  in  Kansas  and 
Uisiouri. 

The  latest  moves  were  made  at  a  time 
when  the  Kansas  Public  Utilities  Com¬ 
mission  was  preparing  to  hand  down 
itshnding  on  gas  rates  following  an  ex- 
j  tended  investigation. 

The  Star’s  immediate  reply  was  made 
in  the  following  editorial : 

“Long  delayed  suits  for  fantastic 
imotmts  brought  by  Doherty  interests 
A  this  time  against  the  Star  have  one 
obvious  purpose.  They  seek  to  divert 
ihention  from  the  real  issue  of  fair 
tis  rates  by  making  it  appear  that  the 
tentroversy  is  simply  a  Star-Doherty 
light  The  Star  believes  public  atten¬ 
tion  cannot  be  thus  diverted.” 

To  this  was  added  a  statement  by 
fknrge  B.  Longan,  president  and  gen¬ 
eral  manager  of  the  Star  Company,  in 
which  he  said : 

The  Star  is  not  concerned  about  the 
new  Doherty  suits  nor  about  any  threat¬ 
ened  suits.  The  Star  has  no  doubt  there 
is  only  one  purpose  and  that  is  to  divert 
attffltion  from  the  gas  rate  controversy 
which  is  now  pending  decision  in  Kan¬ 
sas.  These  suits  in  the  Star’s  opinion 
art  smoke  screens.  The  Star  is  inter- 
estri  in  only  one  thing,  that  is  an 
equitable  gas  rate  and  the  Star  does  not 
intend  to  be  diverted  from  that  issue  by 
a  side  show,  which,  in  its  opinion, 
this  is.” 

In  the  suit  filed  Wednesday  at  To- 
Peka,  Mr.  Doherty  asks  $1,000,000 
atual  and  $1,000,000  punitive  damages 
each  of  six  counts  of  his  petition, 
defendants  named  are,  in  addition 
e  publishing  company,  Mr.  Longan, 
Jny  A.  Roberts,  managing  editor,  and 
■red  C  Trigg,  Kansas  editor  and  a 
^rector  of  the  Star  Company.  These 
nree  executives  were  also  named  in 
he  suits  filed  last  year. 

It  was  alleged  in  the  petition  that  the 
“maliciously  intending  to  in- 
“■*  plaintiff  in  his  business,  to  de¬ 


stroy  or  impair  his  security  holdings  in 
Cities  Service  Company  and  its  subsidi¬ 
aries,  to  arouse  public  indignation 
against  him  and  to  expose  him  to  ridi¬ 
cule,  to  cause  him  to  suffer  pecuniary 
loss  and  damage  in  his  business  and  to 
gain  pecuniary  profit  for  themselves,” 
permitted  to  be  published  in  the  Kansas 


a  "conspiracy  with  unknown  persons.” 
The  Pipe  Line  Company’s  petition  al¬ 
leged  the  defendant  published  articles 
and  cartoons  “falsely  charging  that  the 
plaintiff  exacted  from  distributing  com¬ 
panies  served  by  it  unreasonable  and 
unfair  rates  for  natural  gas.” 

In  its  campaign,  the  Star  stressed  the 


Henry  L.  Doherty 

City  Star  and  Times  various  printed 
statements  respecting  Doherty  “which 
were  false  and  untrue.” 

The  printed  statements  mentioned  in 
the  petition  included  news  articles,  edi¬ 
torial  cartoons  and  contributions  from 
readers  of  the  Star, 

The  first  count  in  the  petition  cites 
an  article  printed  in  the  Star  in  Decem¬ 
ber,  1930,  charging  that  Mr.  Doherty 
benefited  personally  from  the  fees  paid 
Henry  L.  Doherty  &  Company  by  affili¬ 
ated  companies. 

The  second  cause  of  action  stated  in 
the  suit  is  based  on  an  editorial  in  the 
Star  comparing  Mr.  Doherty  by  infer¬ 
ence  with  Captain  Kidd.  The  article 
stated  that  Henry  L.  Doherty  &  Com¬ 
pany  owned  the  lot  on  Wall  Street  ujwn 
which  the  residence  of  Captain  Kidd 
was  once  located  and  concluded,  “he 
(Mr.  Doherty)  may  have  taken  it  over 
out  of  sentiment  for  a  pioneer  for 
whom  he  doubtless  experiences  a  feel¬ 
ing  of  kinship.  Kidd  was  executed  for 
piracy,  but  that  was  more  than  200 
years  ago.” 

The  sixth  and  final  count  in  the  peti¬ 
tion  is  based  on  an  editorial  reprinted 
in  the  Times  from  the  Emporia  Gasette, 
William  Allen  White’s  paper.  It  was 
written  by  White’s  son,  W.  L.  White. 
The  headline  in  the  Kansas  City  Star 
reads,  “Sees  the  Doherty  Greed.  Em¬ 
poria  Gazette  Says  His  Case  is  One  for 
Neurologists.” 

Conspiracy  was  alleged  in  the  $30,- 
000,000  suits  filed  in  Independence — 


George  B.  Longan 

fact  that  the  Gas  Pipe  Line  Company, 
being  in  interstate  business  and  there¬ 
fore  holding  itself  beyond  state  control, 
fixed  an  arbitrary  “city  gate”  price  for 
gas,  which  the  distributing  companies, 
also  owned  by  Doherty,  were  forced  to 
pay  and  which  became  a  major  part  of 
the  charge  to  the  ultimate  consumer. 
In  the  last  year,  however,  judicial  de¬ 
cisions  upheld  by  the  United  States 
Supreme  Court  have  given  power  to 
state  utility  regulatory  bodies  to  in¬ 
quire  into  charges  made  by  companies 
in  interstate  business. 

Further  charges  alleged  the  publish¬ 
ing  company  “by  threats,  intimidations 
and  cajoleries  and  by  fraudulent  repre¬ 
sentations”  had  caused  Kansas  public 
officials  to  bring  various  proceedings 
against  the  plaintiff. 

A  specific  allegation  was  that  the 
newspaper  caused  Gov,  Harry  Wood¬ 
ring  of  Kansas  and  the  State  Public 
Service  Commission  to  undertake  an 
investigation  of  the  reasonableness  of 
the  rates  charged  for  gas  and  that  it 
influenced  the  Governor  to  refuse  to 
negotiate  with  Doherty  in  the  matter 
unless  the  Star  and  its  “co-conspirators” 
were  given  permission  to  dictate  the 
agreement. 

It  was  also  charged  that  the  news¬ 
paper  sought  to  compel  the  commission 
to  find  the  rate  charged  for  gas  was 
too  high,  “and  this  regardless  of  the 
facts  and  undisputed  testimony  in  the 
record.” 

Another  charge  made  was  that  the 


Star  “unlawfully  attempted  to  deprive 
Cities  Service  Gas  Company  of  its 
Kansas  City,  Missouri,  market,”  by 
encouraging  competition,  and  to  that 
end  “championed  competing  gas  proj¬ 
ects.” 

Also  it  was  alleged  the  Star  and 
its  co-conspirators  attempted  to  induce 
Kansas  City  officials  to  bring  ouster 
proceedings  against  the  Kansas  City 
Gas  Company,  a  Cities  Service  sub¬ 
sidiary. 

Filing  of  the  suits  was  accompanied 
by  the  publication  of  a  two-column¬ 
wide  statement  from  Henry  L.  Doherty 
on  the  first  page  of  the  Kansas  City 
Journal-Post,  an  interest  in  which  news¬ 
paper  was  purchased  by  Doherty  a  year 
ago. 

Explaining  the  $30,000,000  suit  in 
Jackson  county,  the  statement  said 
“it  has  nothing  to  do  with  the  libel 
suits  instituted  against  the  Star,  but  is 
brought  to  compensate  the  company, 
if  possible,  for  the  wanton,  malicious 
and  unlawful  interference  of  this  paper 
with  this  great  company  in  the  carrying 
on  of  its  business  and  the  deliberate, 
continuous  course  of  attack  by  the  Kan¬ 
sas  City  Star,  its  officers  and  agents 
and  its  co-conspirators  to  injure  and 
destroy  this  property.” 

“In  defending  myself  and  my  people 
through  these  actions  I  hope  to  accom¬ 
plish  more  than  the  mere  collection  of 
dollar  damages,”  the  statement  added. 
“I  hope  to  be  able  to  help  free  the 
people  and  the  business  interests  of  the 
Middle  West  from  the  buccaneering  and 
terroristic  tactics  of  the  Kansas  City 
Star,  extended  not  only  to  the  destruc¬ 
tion  of  business  and  business  institu¬ 
tions,  but  to  breaking  down  and  de¬ 
famation  of  private  character,  and  by 
these  suits  to  provide  an  example 
through  which  the  public  and  the  public 
institutions  may  be  protected  in  the 
future.” 

It  then  goes  on  to  recall  that  at  the 
time  the  first  libel  suit  was  filed  a  year 
ago,  “I  announced  that  others  would 
follow.  The  suits  filed  today  are  a 
partial  fulfillment.”  Doherty’s  state¬ 
ment  then  makes  a  resume  of  most  of 
the  charges  contained  in  his  various 
legal  petitions. 

Mr.  Doherty’s  suit  for  $12,000,000 
against  the  Star  and  its  executives, 
filed  July  10,  1931,  was  at  that  time 
noted  as  the  largest  libel  action  against 
a  single  newspaper  on  American  rec¬ 
ords.  His  suit  followed  an  unsuccessful 
appeal  to  the  Post  Office  Department  to 
have  the  Star  denied  the  privileges  of 
the  mails  because  of  its  campaign  against 
the  rates  charged  by  the  Doherty  owned 
gas  company. 

For  each  of  six  news  stories  pub¬ 
lished  during  that  campaign,  Doherty 
sued  for  $1,000,000  actual  and  $1,000,- 
000  punitive  damages. 

Subsequent  to  the  filing  of  these 
actions,  Mr.  Doherty  entered  the  Kansas 
City  journalistic  lists  as  half -owner  and 
contributing  editor  of  the  Kansas  City 
Jonmal-Post. 
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N.  Y.  ENGRAVERS  TAKE 
12%  REDUCTION 

Local  Arbitration  Board  Decides 

On  Cut  Because  of  Need  For 
Economy — Publishers  Sought 
20  Per  Cent  Reduction 

The  arbitration  board  acting  in  the 
wage  negotiations  between  Photo  En¬ 
gravers’  Union  No.  1  and  the  Pub¬ 
lishers’  Association  of  New  York  an¬ 
nounced  a  12  per  cent  reduction  in 
engravers’  salaries  after  a  meeting  at 
the  Waldorf-Astoria  Hotel,  June  30. 
The  publishers  had  sought  a  20  per  cent 
decrease.  The  present  reduction  lowers 
wages  on  the  day  side  to  $62.50  per 
week  and  on  the  night  side  to  $70. 

Those  serving  on  the  arbitration  board 
were  New  York  Supreme  Court  Judge 
Peter  J.  Schmuck,  Federal  Court  Judge 
John  C.  Knox  and  George  Ryan,  presi¬ 
dent  of  the  New  York  Board  of  Educa¬ 
tion.  The  engravers  were  represented 
before  the  arbitration  board  by  Edward 
White,  president  of  the  local  union, 
Fred  A.  Walker  of  the  New  York  Sun 
acted  for  the  publishers. 

The  reduction  was  made  because  of 
the  decrease  in  the  cost  of  living  and 
the  sharp  decrease  in  newspaper  rev¬ 
enues.  the  arbitrators’  decision  stated. 
.\bout  350  workers  in  the  metropolitan 
district  are  affected.  The  decision  read 
in  part  as  follows : 

“We  have  been  conscious  of  the  fact 
that  in  all  things  there  has  been  a  great 
reduction  both  in  the  cost  of  production 
and  in  the  cost  of  purchase  within  the 
last  year.  We  accept  that  fact  not  only 
because  of  the  brief  which  you  have 
given  us,  but  also  from  our  personal 
knowledge  that  the  cost  of  living  has 
generally  been  reduced  from  12  to  15 
per  cent. 

“We  feel  that  in  this  instance  the 
employe  should  bear  a  part  of  the  bur¬ 
den  that  is  now  oppressing  that  en¬ 
deavor  which  results  in  the  publication 
of  a  newspaper,  and  without  any  gen¬ 
eralization  or  any  heroic  platitudes,  we 
have  determined,  as  closely  as  we  can 
adhere  to  it,  to  a  12  per  cent  reduction, 
and  the  result  of  that  calculation  is  that 
we  believe  that  for  the  coming  year  the 
night  workers  should  receive  $70  a  week 
and  the  day  workers  $62.50.  We  trust 
that  while  this  may  be  disappointing  to 
both  of  you,  that  you  will,  nevertheless, 
appreciate  the  sincerity  with  which  we 
have  undertaken  our  labors.” 


LEA  APPEAL  DISMISSED 


N.  C.  Court  Refute*  To  Reconsider 
Deciaion  Upholding  Conviction 

The  North  Carolina  supreme  court 
on  June  28  dismissed  a  petition  ask¬ 
ing  that  it  reconsider  its  opinion  up¬ 
holding  the  convictions  of  Luke  Lea, 
Tennessee  newspaper  publisher  and 
financier,  his  son,  Luke  Lea,  Jr.,  and 
Wallace  B.  Davis,  .Asheville,  N.  C., 
banker,  for  violation  of  the  state 
banking  laws. 

Attorneys  for  Colonel  Lea  and  as¬ 
sociates  will  now  appeal  to  the  United 
States  supreme  court  in  an  effort  to 
escape  their  sentences.  Colonel  Lea 
was  sentenced  to  serve  from  six  to 
ten  years  in  the  state  prison,  Davis  a 
four  to  six-year  term  and  Lea,  Jr.,  a 
fine  of  $25,000  as  an  alternative  to  a 
three-year  prison  sentence. 

The  trio  was  convicted  of  con¬ 
spiracy  to  defraud  the  Central  Bank 
and  Trust  Company  of  Asheville  of 
approximately  $1,000,000. 

CRIST  WINS  TROPHY 

Harris  M.  Crist,  managing  editor  of 
the  Brooklyn  Daily  Eagle,  won  a  silver 
trophy  in  the  club  championship  tourna¬ 
ment  at  the  Cherry  Valley  Golf  Club 
on  l.ong  Island.  July  4.  Mr.  Crist 
won  the  second  flight  of  16.  while  Leo 
Diegel,  well-known  professional  won 
the  first  flight. 

WEEKLY  ENLARGES  PLANT 

The  Milford  News  Publishing  Com¬ 
ply,  publishers  of  the  Milford  (Conn.) 
Sews,  weekly,  has  started  construction 
of  an  addition  to  its  plant  at  52  Broad 
Street. 


SIX  CENT  LIBEL  VERDICT 


Veteran  Fight  Referee  Victor  in  Libel 

Suit  Against  E.  D.  Sullivan 

David  Miller,  veteran  Chicago  prize 
fight  referee,  was  awarded  a  verdict  of 
six  cents  by  Federal  Judge  Knox  in 
New  York  last  week  in  a  suit  for  libel 
against  Edward  D.  Sullivan,  newspa¬ 
perman  and  author  of  “Rattling  the 
Cup  on  Chicago  Crime.”  The  suit  was 
based  on  Sullivan’s  book,  in  which. 
Miller  asserted,  he  was  referred  to  as 
a  racketeer.  Miller  had  sued  for 
$250,000,  naming  Sullivan  and  Van¬ 
guard  Press  as  defendants.  The  pub¬ 
lishing  company  was  eliminated  from 
the  case  and  the  six-cent  verdict  was 
asked  for  by  Emil  K.  Ellis,  Miller’s 
attorney,  who  said  his  client  merely 
wanted  vindication,  not  money. 

The  part  of  the  book  Miller  objected 
to  contained  statements  that  the  seven 
Miller  brothers  were  “pushing  Dion 
O’Bannion  around,”  and  were  “pushing 
into  the  rackets.”  Miller  was  shot  in 
the  stomach  by  O’Bannion  in  the  lobby 
of  the  La  Salle  Theatre  on  Jan.  21, 1924. 
Miller’s  counsel  asserted  his  client  had 
been  selected  as  referee  in  the  second 
fight  between  Jack  Dempsey  and  (Sene 
Tunney,  but  was  removed  after  he  re¬ 
fused  to  accept  a  bribe.  “Long  Count” 
Barry  w'as  finally  chosen  to  officiate. 
When  questioned  on  this  phase  of  his 
career  by  his  attorney.  Miller  appealed 
for  permission  not  to  answer. 

SENTENCED  FOR  LIBEL 


Reading  Men  Plead  Guilty — Get  Jail 
Term*  and  Fine* 

Lewis  Fruchter  and  Samuel  R.  Unger, 
managing  editor  and  business  manager 
respectively  of  the  Reading  (Pa.)  Star, 
pleaded  guilty  in  Pottsville,  Pa.,  last 
week  to  charges  of  libel  and  were 
sentenced  to  one  year  in  jail  and  a  fine 
of  $250  and  costs.  On  payment  of  the 
fines,  the  prison  sentences  were  sus¬ 
pended  and  both  men  were  placed  on 
parole  for  one  year.  It  was  directed 
that  publication  be  made  of  retractions 
of  the  libel. 

The  two  men  were  accused  by  Mayor 
John  G.  Dengler  and  members  of  the 
Pottsville  city  council,  with  publishing 
libelous  statements  regarding  the  preva¬ 
lence  of  vice  there.  The  article,  pub¬ 
lished  _  May  7„  also  alleged  the  vice 
conditions  existed  with  the  knowledge 
of  the  city  administration. 

NEBRASKA  MEETING  JULY  15-16 

Members  of  the  Northeast  Nebraska 
Editorial  Association  will  meet  in 
Bloomfield,  Neb.,  July  15-16  for  their 
summer  meeting  at  the  invitation  of 
P.  E.  Stepp,  editor,  Bloomfield  Moni¬ 
tor.  A  visit  will  be  made  to  the  drought 
and  grasshopper  stricken  territory 
nearby  which  gives  every  indication  of 
producing  abundant  crops  this  year. 
Officers  of  the  group  are :  .A.  C.  (jard- 
ner,  Elgin  Rernew,  president:  C.  11. 
Walton,  Lyons  Mirror-Sun,  vice-presi¬ 
dent:  and  J.  P.  O’Furey,  Hartinglon 
Cedar  County  Nexvs,  secretary-treas- 
user. 


EDITOR  &  PUBLISHER 
CALENDAR 

July  13-14 — New  England  Assn., 
of  Circulation  Managers  meeting. 
New  Terrace  Gables,  Falmouth 
Heights,  Cape  Cod,  Mass. 

July  13-15 — North  Carolina  Press 
Assn.,  meeting,  Linville,  N.  C. 

July  15-16  —  N.  Y.  Associated 
Dailies,  summer  meeting.  Auburn, 
N.  Y. 

July  15-16— Northeast  Nebraska 
Editorial  Assn.,  summer  meeting, 
Bloomfield. 

July  18-31 — National  Editorial 
Assn.,  47th  annual  meeting  and 
tour,  San  Francisco  and  Los 
.Angeles;  Hotels  Whitcomb  and 
William  Taylor,  San  Francisco; 
Hotel  Alexandria,  Los  Angeles. 

July  18 — Georgia  Press  Assn., 
meeting,  Tifton. 

July  18-20 — Southern  Newspaper 
Publishers’  Assn.,  annual  conven¬ 
tion,  Asheville,  N.  C. 

July  21-22 — Alabama  Press  Assn., 
annual  meeting,  Montgomery,  Ala. 

July  22-23  —  New  Mexico  State 
Newspaper  Assn.,  meeting,  Clovis, 
N.  M. 

July  25-.Aug.  1 — California  Press 
Assn.,  annual  convention,  Los 
Angeles. 


NEGOTIATIONS  PENDING 

No  Action  Taken  Yet  By  Chicago 

Printer*  and  Publi*her* 

Negotiations  between  Chicago  print¬ 
ers  and  publishers  were  still  in  suspense 
this  week,  with  no  definite  action  being 
taken  by  either  side  in  regard  to  the 
publishers’  proposed  wage  reduction  of 
20  per  cent.  Charles  P.  Howard,  presi¬ 
dent  of  I.T.U.,  was  expected  back  in 
Chicago  to  continue  negotiations. 

In  the  meantime,  the  publishers’  asso¬ 
ciation  is  seeking  an  arbitrator  to  meet 
with  the  publishers  and  Chicago  Web 
Pressmen’s  Union  No.  7  relative  to  a 
new  scale.  The  publishers  are  also 
seeking  a  reduction  in  wages  among  the 
photo- engravers  and  stereotypers. 

M.  C.  MOORE  MARRIES 

M.  C.  Moore,  newspaper  broker,  of 
Beverly  Hills,  Cal.,  was  married  to 
Miss  Mary  Sophia  Hager,  at  the  church 
of  Saint  Augustine-By-the-Sea,  Santa 
Monica,  Cal.  Mr.  and  Mrs.  Moore, 
after  a  short  cruise  on  the  Pacific,  have 
been  spending  several  weeks  on  the 
Monterey  Peninsula.  Miss  Hager  was 
for  several  years  private  secretary  to 
Mr.  Moore. 

PAY  CUT  IN  LINCOLN 

Lincoln,  Neb.,  newspapers,  the 
Star  and  Journal,  made  a  general  10 
per  cent  cut  in  salaries  of  all  em¬ 
ployes  except  those  in  the  mechanical 
departments,  effective  July  1.  Nego¬ 
tiations  have  been  carried  on  for 
several  months  with  the  union 
mechanical  employes  for  a  readjust¬ 
ment  of  their  contracts. 


NEWS  AND  FEATURE  HIGHLIGHTS  IN  THIS  ISSUE 


Doherty  Now  Suing  Star  for  $54,000,000 .  5 

Newspaper  Copy  Spurs  Summer  Buying  .  7 

New  York  Evening  Graphic  Quits  Publication .  8 

Carries  Best  Salesmen,  Says  Dowling .  9 

Boxing  Solons  Want  Experts  at  Mikes .  10 

New  Lamp  Eliminates  Dark  Room .  11 

American  Weekly  Wins  Suit  Against  Agency .  12 

National  Editorial  Association  to  Meet  in  California .  14 

J.  St.  John  Richards,  Veteran  “Special,”  Dies .  14  . 

Wanted  Goods  Plainly  Displayed  Help  Sell  Themselves .  16 

Editorial  .  20 

Personal  . 21-22 

Our  Own  World  of  Letters .  23 

Circulation  .  24 

Daily’s  Promotion  Copy  Stresses  Values  in  Quality  Goods..  ..  26 

Advertising  Agencies .  28 

Obituary .  33 

What  Our  Readers  Say .  34 

Shop  Talk  at  “Thirty” .  36 


TAX  LAW  clarified 
FOR  NEWSPAPERS 


No  Exemption  Granted  On  Auto  S« 


NE 


plie* — Only  Exemption  PerUini 
To  New*  U*e  of  Telephone, 
Telegraph  and  Wirele** 


At  a 


By  George  H.  Manning 


<  Washington  Correspondent 
Editor  &  Publisher)  ’ 


Washington,  July  5— Some  questj,, 
has  arisen  as  to  whether,  under  the  m 
tax  law,  purchases  of  trucks,  tires  W 
bricating  oil  and  gasoline  made  by 
papers  are  exempt  from  the  federj; 
taxes  on  those  commodities  because  the 
are  used  in  the  dissemination  of  ne*; 

There  are  no  exemptions  of  this  knt 
in  the  tax  bill  and  newspapers  must  p. 
the  taxes  just  as  any  other  purchaie 
would  (assuming  the  tax  is  passed  ot 
to  the  consumer,  for  all  the  taxes  ui 
manufacturers’  taxes  and  not  consum¬ 
ers’  taxes). 

The  only  exemption  in  the  bill  appt 
cable  to  newspapers  is  that  in  the  tele 
graph-cable-radio-telephone  tax  sectior. 
This  tax  is  not  applicable  to  services  or 
facilities  “utilized  in  the  collection  0: 
news  for  the  public  press  or  in  the  dis 
semination  of  news  through  the  publi: 
press.” 

Telephone  and  telegraph  companie 
will  not  be  required  to  collect  the  not 
mal  tax  on  messages  of  this  characte 
(w'hich,  it  is  understood,  cover  “queries' 
relating  to  news)  provided  a  bill  t 
rendered  in  writing  “and  such  charge 
are  paid  by  a  person  or  organizaticc 
known  to  the  carrier  as  being  engagd 
in  the  business  of  collecting  and  At 
seminating  news  through  the  pubh 
press,  and  such  person  or  organizati® 
certifies  in  writing  that  the  services « 
facilities  are  so  utilized. 

“The  exemption  from  tax  authoriad 
with  respect  to  any  payment  receive! 
for  services  or  facilities  utilized  in  tit 
collection  of  news  for  the  public  press 
or  in  the  dissemination  of  news  throuji 
the  public  press  applies  only  to  amouiis 
charged  to  newspapers  or  press  assocn- 
tions  for  (1)  special  dispatches  file! 
by  their  authorized  correspondents,  ad¬ 
dressed  to  such  newspapers  for  press 
associations,  containing  bona  fide  read¬ 
ing  matter  for  publication,  the  tolls  oi 
which  are  to  be  paid  by  such  newspape 
or  press  associations  or  (2)  message 
from  one  newspaper  or  press  associi- 
tion  to  another  newspaper  or  press  assc- 
ciation,  containing  bona  fide  reaAm 
matter  for  publication,”  the  regulations 
state. 


jression,  1 
jndiminisli 


WOOD  ELECTED  PRESIDENT 

A.  B.  Wood,  publisher  of  the 
Gering  (Neb.)  Courier,  was  elected 
president  of  the  newly  organized  dis¬ 
trict  press  association  for  the  Ne 
braska  Panhandle  district,  when  the 
association  was  organized  there  re 
cently.  Warren  C.  Wood  of  Gering 
was  named  .secretary,  and  R 
Wisner,  Bayard  Transcript,  treasurer 


EAGLE  MEN  ON  VACATION 

Cleveland  Rodgers,  editor  of  thi 
Brooklyn  Daily  Eagle,  began  his  an¬ 
nual  vacation  this  week.  Oliver  R 
Pilat,  ship  news  reporter  for  the  ^gk 
left  recently  for  an  extended  cruise  to 
Martinique  aboard  the  five-masted 
schooner,  Edna  Hoyt.  He  will  return 
at  the  end  of  this  month. 


CURTIS  JOHNSON  INJURED 

Curtis  B.  Johnson,  owner  and  puk 
lisher  of  the  Charlotte  (X.  C.)  0^ 
senrr,  suffered  a  fall  recently  while 
making  a  tour  of  his  newspaper  pwt 
and  broke  his  ankle.  WWIe  using 
crutches  he  fell  again,  necessitating  tmt 
his  leg  be  placed  in  a  plaster  cast, 
is  now  using  a  wheel  chair. 


EWS 
in  th 


VACATION  PAY  WITHDRAWN 

Employes  of  the  New  Orleans  (W 
Item-Tribune  staff  and  the  Nrw  Of- 
leans  (La.)  States  are  taking  tw) 
weeks’  vacation  without  pay.  The  re 
porters  of  the  Item-Tribune  are  taking 
their  two  weeks  at  one  time,  while  re 
porters  of  the  States  are  taking  ® 
extra  day  off  each  week  for  14  weeks- 
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NEWSPAPER  COPY  SPURS  SUMMER  BUYING 

a  Time  When  Purchasers  Are  Listless  Stores  Are  Using  Smashing  Space  to  Banish  Sales 
Resistance — Managers  Tell  of  Remarkable  Results  from  Advertising 


where  bargain  merchandise  was  sold,  profitable  scale  was  recorded  when 
diflfer  but  little  from  the  upstairs  de-  Sears,  Roebuck  &  Co.  used  an  eight- 
partments,  and  they  too,  have  entered  page  section  of  the  huiianapolis  Star 
the  field  of  price  merchandising,  he  June  23  to  announce  a  forthcoming 
said.  nine-day  “summer  savings  sale”  at  their 

The  Jordan-Marsh  drive  was  one  of  department  store  located  in  that  city. 


Shopping  crowd  at  Jordan-Marsh  basement  sale 


vTEVVSPAPER  advertising,  tested 
^  in  the  crucible  of  the  business  de- 
jrtssion,  has  definitely  demonstrated  its 
^diminished  pulling  power.  Week 
jitcr  week  Editor  &  Publisher  has 
printed  news  items  and  articles  showing 
•lul  the  advertiser  with  the  courage  to 
Jit  big  newspaper  space  and  with  the 
jcumen  to  use  it  to  the  greatest  ad- 
nntage  has  found  his  investment  the 
jieaiis  of  spurring  his  trade  up  to  and 
iten  htyend  the  pre-depression  levels. 
Additional  striking  evidence  was  given 
last  week  by  the  A.N.P.A.  Bureau  of 
Advertising's  survey  which  showed  how 
jS  companies  which  increased  their 
newspaper  advertising  budgets  in  1931 
iud  maintained  sales,  as  contrasted  with 
2  other  firms  which  decreased  adver¬ 
tising  expenditures  and  suffered  losses 
li  a  result. 

.\nd  now,  with  the  advent  of  the  hot 
ainmer  months  when  business  needs  all 
the  push  and  pull  it  can  get  to  keep  it 
ifom  falling  to  new  lows,  when  buying 
s  supposed  to  be  more  listless  than  at 
any  other  time  of  the  year,  newspaper 
advertising  is  achieving  remarkable  re¬ 
sults.  Reports  reaching  Editor  &  Pub- 
usher  show  that  sagacious  advertisers 
Ire  successfully  combatting  mid-sum- 
aer  sales  resistance  with  smashing  and 
well-directed  newspaper  copy. 

Sectional  conditions  seem  to  have  no 
(Sect  on  the  dailies’  ability  to  attract 
laying  crowds  to  stores.  Within  the 
past  few  weeks  sales  success  stories 
have  come  in  from  Boston,  Waukegan, 
ill.  Fort  Wayne,  Ind.,  Vancouver,  B.  C., 
and  other  cities. 

In  Boston  the  Jordan-Marsh  Com¬ 
pany  promoted  the  opening  of  its  “great 
IttSOTent  store  summer  bargain  sale” 
with  a  big  advertising  smash  of  six 
pages  in  the  Boston  Evening  American. 
Despite  the  lethargic  summer  heat  great 
throngs  of  bargain-hunters  stormed  the 
store’s  66  departments  all  day  long,  and 
gave  the  four-day  sales  event  a  momen¬ 
tum  that  carried  it  through  to  success. 

It  was  a  buying  crowd  too.  Basement 
safes  leaped  40  per  cent.  Frank  R. 
Gbim,  advertising  and  sales  manager  of 
the  basement  store,  said  that  “results 
have  proved  that  the  values  we  planned 
for  so  carefully  and  presented  so 
forcibly  were  acted  upon,  and  we  are 
more  than  satisfied  with  the  sale.” 

Despite  the  large  space  taken  to  ad¬ 
vertise  the  event  the  advertising  ex¬ 
penditure  was  not  considered  extrava¬ 
gant  by  the  store  since  its  total  cost 
was  but  3.4  per  cent  of  the  gross  sales 
total. 

“Considering  the  results,”  Mr.  Glynn 
said,  “it  was  indeed  one  of  the  most 
economical  sales  we  have  ever  staged.” 

The  theme  of  the  copy  was  low  prices. 
Introductory  headings  included  :  “Low¬ 
est  1932  Prices!”  “Thousands  of 
articles  are  one-half  present  usual 
prices,”  and  “All  of  the  merchandise  is 
much  below  present  usual  prices.” 

“It  was  evident,”  Mr.  Glynn  said, 
“that  the  six  pages  of  advertising  were 
well  read.  It  w'as  proof  that  the  public 
will  not  only  read  the  advertisements 
hut  will  respond  generously  if  the  values 
tft  right  and  the  copy  is  made  attrac¬ 
tive. 

“It  was  interesting  to  note  that  during 
the  sale  many  customers  came  to  the 
store  carrying  copies  of  the  advertise- 
ttKnts,  obviously  torn  from  the  news¬ 
paper  for  this  purpose.  They  were  used 
to  check  up  on  the  various  items  they 
wished  to  purchase.” 

Mr.  G1  ynn  believes  that  nothing  can 
msplace  the  newspaper  as  the  medium 
Jor  the  department  store.  Not  only  is 
1  the  logical  medium,  but  it  is  unques¬ 
tionably  the  most  productive,  he  said, 
he  pointed  out  that  this  is  a  period  of 
price  advertising  and  that  everyone, 
from  bank  presidents  down  the  line  are 
nterested  primarily  in  where  they  can 
(TOin  bargains.  The  basement  stores 
•®d*y,  once  considered  the  only  place 


the  results  of  efforts  made  by  John 
Cremmen,  American  advertising  direc¬ 
tor,  to  induce  stores  to  use  newspaper 
advertising  in  spectacular  amounts. 

Another  example  of  the  power  of 
concentrated  newspaper  advertising  to 
stimulate  consumer  buying  on  a  big  and 


The  auburn  automobile 

COMPANY  testified  this  week  to 
“the  unlimited  drawing  power  of  a  well- 
directed  newspaper  advertising  cam¬ 
paign — even  in  the  face  of  adverse  eco¬ 
nomic  conditions”  in  detailing  the  results 
of  its  merchandising  program,  which 
was  started  early  in  June  based  on  a 
drastic  reduction  in  prices  of  Auburn 
straight-eight  and  twelve-cylinder  cars. 
To  date  approximately  150  newspapers 
in  more  than  70  cities  have  been  used. 

The  results  of  the  first  advertisement, 
which  appeared  in  SO  newspapers,  were 
immediate.  Approximately  20,000  people 
visited  Auburn  showrooms  throughout 
the  country  during  the  first  24  hours 
of  the  campaign.  Retail  sales  tripled 
and  quadrupled  over  night  and  on  June 
15,  the  Auburn  factory  had  more  than 
l,7tX)  unfilled  orders. 

Within  10  days  Auburn  plants  in 
Indiana,  Michigan,  Ohio,  and  Pennsyl¬ 
vania  were  operating  full-time  schedules 
and  more  than  6,000  men  had  gone  back 
to  their  jobs.  Hundreds  of  other  men 
found  employment  with  factories  and 
mills  which  furnish  .\uhurn  with  mate¬ 
rials  and  parts.  Auburn  dealers  every¬ 
where  hired  additional  salesmen  and 
pressed  extra  demonstrators  into  serv¬ 
ice  to  take  care  of  the  crowds  which 
thronged  their  .shownnims. 

Price  was  made  a  dominant  feature 
of  the  first  announcement  release  and 
every  effort  was  made  to  bring  home 
the  “bargain”  idea  to  newspaper  read¬ 
ers.  Each  advertisement,  however,  made 
it  clear  that  this  program  was  in  no 
sense  a  sale  of  obsolete  models  but  actu¬ 
ally  was  .\uburn’s  new  basis  of  trans- 
.acting  business. 

One  unusual  feature  of  the  release 
was  the  fact  that  each  advertisement 
was  prepared  individually  for  the  city 
in  which  it  was  to  appear,  and  the  price 
given  in  each  was  the  price  delivered  in 
that  city.  This  campaign  is  believed  to 
be  one  of  the  first  national  automotive 


“The  results  were  more  than  gratify¬ 
ing,”  John  Burke,  manager,  said  in  a 
letter  to  the  Star.  “The  section  pro¬ 
duced  for  us  the  greatest  sale  in  dollars 
and  cents  for  an  opening  day  that  we 
have  ever  had  since  we  opened  the  store 
in  Indianapolis  and,  basing  my  conclu- 


advertising  campaigns  in  which  deliv¬ 
ered  prices  were  featured. 

After  the  opening  broadside  a  series 
of  follow-up  advertisements,  following 
the  general  thought  of  the  first,  but 
stressing  some  new  “bargain”  feature, 
was  prepared  to  carry  on  the  campaign. 
As  an  example,  one  of  these  later  re¬ 
leases  emphasized  the  fact  that  the 
Auburn  Straight-Eight  cost  15  per  cent 
less,  on  a  per  pound  basis  of  compari¬ 
son,  than  the  lowest  priced  car. 

The  basic  aim  of  Auburn’s  new  pro¬ 
gram,  officials  said,  was  to  accelerate 
sales  and  production  in  order  to  provide 
jobs  for  the  thousands  who  depend 
upon  Auburn,  directly  or  indirectly,  for 
support,  and  to  stimulate  business  for 
dealers  who  must  meet  heavy  over¬ 
heads. 

Admitting  that  public  response  ex¬ 
ceeded  even  their  hopes.  Auburn  officials 
regard  the  success  of  the  program  as 
proof  that  the  public  will  buy  when 
values  are  right,  even  in  the  most 
strenuous  times. 

Commenting  on  the  results,  P.  P. 
Willis,  president  of  the  P.  P.  Willis 
Corporation,  advertising  and  merchan¬ 
dising  counsel  for  Auburn,  said : 

“Factory  shipments  were  580  per  cent 
greater  for  the  first  23  days  of  this  new 
program  than  for  the  entire  preceding 
month.  Auburn  stores  have  been 
crowded  and  Auburn  distributors  and 
dealers  in  various  parts  of  the  country 
report  record-breaking  sales.  The 
newspaper  advertising  has  assured  the 
public  that  this  is  not  an  Auburn  ‘sale’ 
of  obsolete  merchandise.  It  is  a  new 
basis  for  doing  busines ;  a  new  plan 
that  starts  the  Auburn  factories  full 
blast,  gives  employment  to  thousands 
of  men,  puts  millions  of  dollars  in  cir¬ 
culation,  creates  activity  for  Auburn 
dealers,  increases  sales  and  profits  and 
makes  the  bargain  hunting  public  the 
beneficiary  of  unprecedented  values  at 
new  low  prices.” 


sions  on  this  fact,  I  feel  that  it  will 
result  in  the  most  satisfactory  promo¬ 
tion  from  a  standpoint  of  sales  that  we 
have  ever  had.” 

Store  traffic  on  the  opening  day  was 
approximately  35,000  persons.  The 
Sears  store  in  Indianapolis,  opened 
three  years  ago,  occupies  a  quarter  block 
with  232,000  square  feet  of  selling 
space  on  three  floors,  and  maintains  a 
free  parking  lot  covering  another  quar¬ 
ter  block. 

Wolf  &  Dessauer,  the  largest  depart¬ 
ment  store  in  Fort  Wayne.  Ind.,  faced 
with  the  problem  of  stirring  summer 
buying,  took  seven  full  pages  in  the 
Fort  IVayne  Journal-Gacette  to  adver¬ 
tise  its  “greatest  store-wide  4-day  sale" 
recently,  and  in  addition  took  a  half 
page  to  explain  why  it  used  so  much 
space.  According  to  A.  Schaefer,  Jour¬ 
nal-Gazette  advertising  director,  this 
was  the  largest  amount  of  advertising 
published  by  one  store  in  Fort  Wayne 
in  the  past  three  years. 

Emphatic  testimony  as  to  what  the 
advertising  achieved  was  given  Editor 
&  Publisher  by  J.  Wesley  Dye,  the 
store’s  advertising  manager,  who  said : 

_  “W e  felt  that  good  merchandise  at 
right  prices  placed  before  the  public 
would  receive  a  worth-while  response. 
Our  judgment  was  sustained.  The  first 
day  of  this  sale  every  department  was 
crowded  and  busy,  and  throughout  the 
week  our  business  went  ahead  due  in  a 
large  measure  to  the  people  who  came 
from  the  surrounding  territory. 

“We  were  greatly  pleased  at  the  out¬ 
come  of  this  sale  and  as  a  result  we 
are  convinced  that  newspaper  adver¬ 
tising  rightly  used  is  the  most  effective 
form  of  advertising.” 

Low  prices  were  stressed  in  the  Wolf 
&  Dessauer  copy,  although  comparative 
prices  were  not  used. 

“We  do  not  use  comparative  prices, 
but  guarantee  our  values,”  the  copy 
said. 

“Seven  pages  is  a  lot  of  advertis¬ 
ing,”  the  explanatory  half-page  copy 
said.  “Our  records  show  that  it  is 
about  as  much  space  as  we  have  ever 
used  in  a  single  issue  of  a  newspaper. 
The  reason  for  this  barrage  is  to  bring 
to  your  attention  a  dramatic  message  of 
quality  merchandise  at  extraordinarily 
low  prices.  ...” 

The  Globe  Department  Store  in 
Waukegan,  Ill.,  inserted  an  unusual  note 
in  the  business  picture  recently  by  an¬ 
nouncing  in  paid  space  its  “great  for¬ 
ward-looking”  advertising  program — 
“with  a  much  larger  expenditure  for 
advertising  than  ever  before  in  our 
history.” 

“Increased  advertising,”  the  copy  said, 
“will  hasten  the  return  of  better  busi¬ 
ness  conditions.” 

The  opening  of  its  drive  was  a  full- 
page  in  the  Waukegan  News-Sun 
which  stated  the  philosophy  behind  its 
planned  advertising.  The  copy  frankly 
told  of  the  way  in  which  adverse  con¬ 
ditions  had  affected  Waukegan,  and 
then  stated  that  it  was  time  for  action. 
In  large  type  the  store  said:  “Having 
confidence  in  the  power  of  daily  news¬ 
paper  advertising  a  large  appropriation 
will  be  expended  for  space  in  the  Wau¬ 
kegan  News-Sun  and  Libertyville  Inde- 
pendent-Reg  ister." 

“We  are  backing  that  faith  and  that 
confidence  with  our  money,”  the  copy 
added.  The  advertisement  concluded: 
“Weeks  of  preparation  culminate  in  a 
series  of  great  merchandising  events — 
see  tomorrow’s  News-Sun  for  details 
of  an  outstanding  sale  of  silks.”  The 
advertisement  was  signed  by  C.  H. 
Morrison,  founder  of  the  store. 

In  subsequent  copy  the  store  stressed 
its  increased  advertising  expenditures 
as  evidence  of  its  faith  in  the  commu¬ 
nity’s  future. 

“You  may  not  believe  it,  but  the  first 
(Continued  on  page  30) 
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N.  Y.  EVENING  GRAPHIC 
QUITS  PUBLICATION 

Macfadden  Tabloid  Suspend*  July 

7  After  Colorful  Career  — 
Unable  To  Get  Additional 
Capital 

The  Xew  Yo-rk  Evening  Graphic, 
Macfadden  tabloid,  suspended  publica¬ 
tion  with  the  issue  of  July  7  after 
nearly  eight  years  in  the  field.  Last 
minute  efforts  to  obtain  capital  to  keep 
it  running  failed,  and  the  decision  to 
stop  publication  was  made  late  Thurs¬ 
day  afternoon.  The  paper  employed 
400  people. 

A  petition  in  bankruptcy  had  been 
filed  in  behalf  of  The  Daily  Graphic, 
Inc.,  July  1,  after  an  effort  to  strengthen 
the  paper  by  a  plan  of  employe  owner¬ 
ship  had  proved  fruitless.  This  plan, 
by  which  various  percentages  were  de¬ 
ducted  from  employes’  salaries  each 
week  brought  only  $5,000  into  the  treas¬ 
ury.  This  money  will  be  refunded  as 
soon  as  possible,  it  was  said  by  Ralph 
Nicholson,  general  manager. 

The  Daily  Investment  N^eu’s  and  the 
Automotive  Daily  News,  Macfadden 
papers  published  in  the  Graphic  plant 
will  not  be  affected  by  the  suspension. 

The  Graphic  was  launched  by 
Bernarr  Macfadden  Sept.  15,  1924,  and 
has  followed  a  colorful  and  stormy 
course  since  then.  It  was  generally  re¬ 
garded  as  the  inspiration  for  much  of 
the  theatrical  and  motion  picture  ma¬ 
terial  dealing  with  sensational  tabloid 
journalism.  One  of  its  rec^t  editors, 
Louis  Weitzenkorn,  who  resigned  after 
a  brief  but  stormy  period  of  service, 
wrote  the  sensational  “Five  Star  Final.” 
Emile  Gauvreau,  managing  editor  of  the 
New  York  Daily  Mirror,  was  one  of 
the  Graphic’s  early  editors  and  as  such 
develop^  the  “composograph,”  in  which 
staff  members  posed  for  pictures  upon 
which  were  superimposed  the  heads  of 
persons  prominent  in  the  news.  In 
this  manner  representations  of  pictures 
otherwise  impossible  to  get  were  ob¬ 
tained.  The  “Daddy”  Browning  series 
was  the  most  famous. 

The  Graphic  was  also  responsible  for 
the  now  popular  Broadway  column. 
Walter  Winchell,  originator  of  this  type 
of  feature,  had  his  first  newspaper  job 
on  the  Macfadden  tabloid  at  $100  a 
week. 

Since  it  began  publication  the  Graphic 
has  had  $7,000,000  in  libel  suits  filed 
against  it,  but  has  lost  only  $5,290  in 
judgments  and  settlements,  according  to 
Joseph  Schultz,  Macfadden  attorney. 
It  was  at  one  time  the  target  for  an  at¬ 
tempt  by  John  S.  Sumner,  head  of  the 
New  York  Society  for  the  Suppression 
of  Vice,  to  suppress  it,  but  the  Graphic 
won  the  case  in  the  courts. 

Upon  application  for  receivership  last 
week  Mr.  Macfadden  announced  that 
directors  of  Macfadden  Publications, 
Inc.,  did  not  feel  that  conditions  in  the 
newspaper  publishing  field  warranted 
any  further  investment  or  advances  to 
the  Graphic. 

The  Graphic,  according  to  General 
Manager  Nicholson,  had  180,000  circu¬ 
lation  at  the  time  of  its  suspension. 

VIRGINIA  PRESS  MEETS 


Farmville  Herald  Called  Best  Weekly 
in  tke  State 

The  44th  annual  convention  of  the 
\’irginia  Press  Association  opened  in 
Colonial  Beach,  Thursday,  July  7. 

At  the  opening  session  the  Farminlle 
Herald  was  judged  to  be  the  best  weekly 
in  the  state.  J.  B.  Wall  is  publisher 
of  the  weekly.  Second,  third  and  fourth 
places  went  to  the  Onancock  Eastern 
Shore  News,  Blackstone  Courier-Record 
and  the  Accomac  Peninsula  Enterprise. 
Rufus  G.  Roberts,  association  president, 
presided  at  the  sessions. 

STOPPED  BANK  RUN 

Cessation  of  a  bank  run  on  the  First 
National  Bank  in  Pontiac,  Mich.,  was 
accredited  largely  to  a  three  column 
front  page  box  and  an  editorial  to  stop 
malicious  rumors  printed  by  the  Pontiac 
Press,  June  29-30. 


First  to  greet  Governor  Franklin  D.  Roosevelt  of  New  York  after  his  nomination 
for  the  presidency  by  the  Democratic  national  convention  was  this  group  of 
newspaper  writers,  at  the  Executive  Mansion  in  Albany,  Front,  Leo  W.  O’Brien, 
Albany  (N.Y.)  Times-Union;  Governor  Roosevelt;  Mac  Parker,  Philadelphia 
Record;  Standing:  (left  to  right)  John  C.  Crary,  New  York  Sun;  J.  D.  Lyons, 
Boston  Globe;  Guernsey  T.  Cross,  secretary  to  the  Governor;  Edward  W.  Bates, 
New  York  Herald  Tribune;  James  Kieran,  New  York  Times;  and  Miss  Lorena 
Hicock,  Associated  Press. 


WRITERS  GREETED  DEMOCRATIC  VICTOR 


CHEW,  BOONE  SPECIAL 
FIRMS  ARE  MERGED 

Hearst  Representatives  Consolidate 

Under  Name  of  Rodney  E.  Boone 
Organization  —  Chew  Has 
Three  Coast  Papers 

The  Rodney  E.  Boone  Organization 
and  W.  W.  Chew,  representatives  of 
Hearst  Newspapers,  were  merged  this 
week  under  the  name  of  the  Boone  Or¬ 
ganization.  Rodney  E.  Boone  heads 
the  combined  agencies  and  Mr.  Chew  is 
a  member  of  the  staff. 

The  three  Pacific  Coast  newspapers 
of  the  Hearst  group,  formerly  repre¬ 
sented  by  W.  W.  Chew,  are  now  in 
the  Boone  organization.  They  are  San 
Francisco  Examiner,  Los  Angeles  Ex¬ 
aminer  and  Seattle  Post-Intelligencer. 
The  New  York  office  of  W.  W.  Chew 
has  been  moved  into  Rodney  Boone 
headquarters. 

Rodney  E.  Boone  became  a  repre¬ 
sentative  of  Hearst  newspapers  in  1917 
and  the  Boone  organization  in  its  pres¬ 
ent  form  came  into  existence  in  1924. 
Offices  are  maintained  in  New  York, 
Chicago,  Detroit,  Philadelphia,  Boston, 
Cleveland,  Rochester,  Atlanta,  San 
Francisco,  Seattle  and  Los  Angeles. 

RULING  FAVORS  PUBLISHER 

The  Michigan  Supreme  Court  recently 
ruled  in  the  favor  of  Vernon  J.  Brown, 
publisher  of  the  Mason  (Mich.)  Ing¬ 
ham  County  News,  in  a  $1,9()0  suit 
started  last  August,  by  the  city,  to 
recover  the  amount  paid  to  Brown  for 
the  printing  of  school  supplies  while  he 
was  a  member  of  the  school  board. 
Under  the  law  no  member  of  a  public 
board  may  have  business  dealings  with 
the  body  of  which  he  is  a  member.  The 
court  held  that,  “the  school  district  has 
received  services  and  supplies  wholly 
legitimate  for  school  purposes  and  that 
the  money  paid  therefore  had  neither 
been  misappropriated  nor  expended  for 
unlawful  purposes.” 

EAGLE  GIVES  LUNCHEON 

The  Brooklyn  Daily  Eagle  was  host 
to  members  of  its  Ten- Year  Plan  Com¬ 
mittee  at  a  luncheon  in  the  Crescent 
Oub,  June  30.  Cleveland  Rodgers,  edi¬ 
tor,  presided,  and  M.  Preston  (lood- 
fellow,  publisher,  was  among  the  guests. 
The  committee  is  composed  of  promi¬ 
nent  Brooklyn  business  and  professional 
men  and  is  working  for  better  traffic 
conditions  and  other  improvements  on 
Long  Island. 


ARBITRATION  OFFERED 

N.  Y.  Publishers  To  Send  Biz  Six 
Negotiations  To  Committee 

The  Publishers’  Association  of  New 
York  (Tity  made  an  offer  to  send  to 
arbitration  the  differences  between  its 
members  and  Typographical  Union  No. 
6,  on  the  question  of  wages,  July  1, 
Editor  &  Publisher  was  informed  this 
week  by  Fred  A.  Walker,  of  the  New 
York  Sun,  chairman  of  the  publishers’ 
labor  committee.  The  union  has  made 
no  response  to  the  offer,  Mr.  Walker 
said. 

Meanwhile  negotiations,  in  which  the 
printers  are  seeking  a  $3  increase  in 
wages,  remained  at  a  standstill  pending 
the  arrival  in  New  York  of  Charles  P. 
Howard,  president  of  International 
Typographical  Union.  In  a  communica¬ 
tion  to  Austin  Hewson,  president  of 
No.  6,  this  week,  Mr.  Howard  indicated 
he  might  arrive  in  New  York  next 
week.  He  said  the  negotiations  he  is 
attending  in  Chicago  between  the  union 
and  newspaper  and  job  printers  may 
reach  a  settlement  in  a  week  or  so. 

By  a  vote  of  3,418  to  2,508,  members 
of  281  chapels  of  Big  Six  this  week 
adopted  a  referendum  to  levy  a  special 
assessment  of  five  per  cent  in  addition 
to  the  present  assessment  for  the  bene¬ 
fit  of  unemployed  printers.  The  new 
levy  will  go  into  effect  next  week. 
Printers  in  commercial  shops  have  been 
donating  10  per  cent  of  their  weekly 
pay  to  the  unemployment  fund,  and 
those  in  newspaper  offices  have  been 
giving  up  one  day’s  work  a  week  in 
favor  of  unemployed  members. 

E.  T.  HEISTER  PROMOTED 

Succeeds  Walter  Rompel  on  Chicago 

American — Rompel  to  Boston 

(Bl/  telegraph  to  Editor  &  Publisher) 

Chicago,  July  7 — E.  T.  Heister  has 
been  promoted  to  manager  of  the  Chi¬ 
cago  American  local  advertising  depart- 
rnent,  W.  M.  McNamee,  advertising 
director,  announced  today.  Mr.  Heister 
succeeds  Walter  Rompel  who  left  today 
to  become  advertising  director  of  the 
Boston  Daily  Record. 

Mr.  Heister  is  a  graduate  of  the 
University  of  Wisconsin,  class  of  1914, 
and  formerly  was  with  the  Graham 
Brothers  Soap  Company.  He  joined 
the  Chicago  American  in  December, 
1923,  and  since  has  been  in  charge  of 
important  State  Street  department  store 
accounts.  Mr.  Rompel  has  been  with 
the  American  for  nine  years  serving  as 
local  advertising  manager  for  the  past 
six. 


BEATTY  SAYS  GROUpI 
HAS  NOT  QUIT 

Canadian  Railway  Head  DecU,,, 

Bankers’  Committee  Will  Con. 
tinue  to  Work  Toward  Newi. 
print  Reorganization 

Reports  that  the  bankers’  commin.. 
headed  by  E.  W.  Beatty,  preside ' 
the  Canadian  Pacific  Railroad,  had  A 
ferred  its  activities  in  respect  to  r<ot 
ganization  of  the  Canadian  newsprir 
industry  were  spiked  this  week  in  • 
statement  from  Mr.  Beatty.  Mr.  Bean* 
denied  that  reorganization  of  p^, 
Brothers  now  under  way  would  in  an 
way  interfere  with  the  committit 
work.  Stories  have  recently  bwn  cut' 
rent  that  Lord  Beaverbrook,  who  ha, 
gained  control  of  Price  Brothers  woo>; 
attempt  to  form  a  newsprint  consolida! 
tion  involving  leaders  in  the  Canada; 
industry.  Commenting  on  this  phase  (, 
the  situation,  Mr.  Beatty  said; 

“Possible  reorganization  of  Pric, 
Brothers  and  the  Abitibi  Company  ha,- 
not  affected  the  work  of  the  committ« 
though  the  latter,  of  necessity,  has  m, 
voice  in  the  form  of  reorganizatict 
which  the  security  and  shareholders  oi 
any  individual  company  may  think  dt- 
sirable  in  their  own  interests.  Tht 
committee  was  not  designed  or  cb- 
powered  to  do  other  than  lend  iu 
assistance  in  measures  calculated  k 
stabilize  and  preserve  an  industr, 
which  is  by  common  consent  regarii 
as  one  of  the  most  important  in  Canada 

“As  the  rumors  which  have  been  cc 
rent  infer  in  particular  that  the  pkj 
being  considered  in  respect  of  Price 
Brothers  have  deferred  and  prejudioc 
the  work  of  the  committee,  I  can  oilt 
say  that  those  particularly  interested  it 
the  Price  Brothers  situation  are 
operating  fully  and  effectively  with  i 
committee  in  the  work  which  it  is  a- 
deavoring  to  accomplish,  and  I  raigl); 
add  that  the  necessity  for  close  co¬ 
operation  betw’een  the  individual  mil, 
involving  one  or  more  consolidation 
has  impressed  itself  both  on  the  lead¬ 
ing  banks  of  Canada  and  upon  tl* 
executives  of  the  newsprint  companies 
indeed,  it  is  plainly  a  choice  betweer, 
consolidation  and  chaos,  and,  in  coo- 
sequence,  the  erection  of  new  financial 
structures  which  will  enable  the  cot 
panies  to  operate  effectively  and  el- 
ciently  in  the  interests  of  their  security 
holders  and  owners.  Nothing  has  tab 
place  in  recent  weeks  which  has  altend 
the  views  of  the  banks  represented  « 
the  Bankers’  Committee  and  the  wotl 
of  the  committee  will  proceed  as  expe 
ditiously  as  circumstances  will  permit’ 

RESIGNS  RECEIVERSHIP 


H.  R.  Swartz  Relinquishes  Dutiei  li 
R.  Hoe  &  Co.  Reorganization 

H.  R.  Swartz,  president  of  R.  Hoei 
Co.,  who  has  acted  as  receiver  in  equity 
for  that  company  with  the  Irving  Tnst 
Company,  announced  his  resignation  it 
receiver  this  week.  Mr.  Swartz  'ah 
appointed  to  the  receivership  at  the  re 
quest  of  a  substantial  number  of  stock¬ 
holders. 

In  his  announcement  Mr.  Swaiu 
stated  that  all  preliminary  questios 
affecting  the  receivership  have  been  dis¬ 
posed  of,  and  since  that  was  the  pr- 
mary  purpose  of  his  appointment.  1* 
desired  to  be  relieved  of  his  obligates 
as  receiver.  He  made  no  further  state 
ment  in  regard  to  his  plans  or  activitb 


BECKER  VISITING  EUROPE 

Neal  Dow  Becker,  president  of  Int^ 
type  Corporation,  sailed  June  W 
aboard  the  Europa  for  his  annual  vsit 
to  European  offices  of  the  corntBity 
He  will  visit  England,  France,  Gtf- 
many,  Italy,  Switzerland  and  Si^ 
In  England  he  will  visit  the  new  pb* 
of  Intertype,  Ltd.,  recently  moved  fr® 
London  to  Slough.  He  will  confer  wp 
Intertype  representatives  from  Afr 
tralia,  India,  South  Africa  and  otW 
parts  of  the  British  Empire, 
Becker  will  return  to  this  country  m  tne 
fall. 


CARRIERS  BEST  SALESMEN  SAYS  DOWLING 


Transfer  of  Money  Formerly  Expended  On  Premiums  To  Increasing  Rewards  For  Boys  Hailed 
By  Circulation  Executive — Says  Store  Advertising  Negligible  Circulation  Factor 


By  JOHN  F.  ROCHE 


tising  when  the  advance  was  announced 
at  the  end  of  last  April. 

The  Pittsburgh  Press  after  its  nine- 
weeks  fight  with  the  department  stores 
some  time  ago  had  more  circulation  at 
the  conclusion  of  the  difficulty  than 
when  the  department  stores  pulled  out, 
Mr.  Dowling  said. 

“As  far  as  the  World-Telegram  is 
concerned,”  he  continued,  “its  circula¬ 
tion  is  not  down  any  more  than  it  was 
last  summer.  Our  comparison  with 
last  year  will  not  check  figure  for  figure, 
of  course,  because  at  that  time  we  were 
cutting  down  circulation  by  changing 
edition  schedules.  The  65  points  at 
which  this  check-up  was  made  repre¬ 
sent  230,000  of  the  World-Telegram’s 
375,000  circulation.  Residential  districts 
have  not  shown  any  disproportionate 
decrease  either. 


the  time-honored  custom  of  showering 
prospective  readers  with  expensive  gifts 
to  the  modern  idea  of  making  salesmen 
of  carrier  boys  is  the  most  remarkable 
jnd  most  beneficial  development  in  the 
circulation  field  in  the  last  five  years, 
according  to  Thomas  J.  Dowling,  cir¬ 
culation  director  of  the  New  York 
y^’orld-Telegram  and  the  Scripps-How- 
ard  Newspapers.  Although’the  World- 
Telegram  does  not  operate  a  home- 
delivery  carrier  system,  other  Scripps- 
Howard  units  do,  and  Mr.  Dowling  is 
a  keen  observer  of  carrier  promotion 
methods  throughout  the  country.  Seated 
in  his  unadorned  office  on  the  ground 
floor  of  the  new  World-Telegram  plant 
on  Manhattan’s  western  waterfront,  he 
took  time  between  editions  one  day  this 
week  to  give  his  views  on  promotion 
stunts,  present-day  circulation  condi¬ 
tions  and  the  effect  of  department  store 
advertising,  sports  news  and  serial 
stories  on  the  circulation  pulse. 

Carrier  boy  welfare  work  occupies  a 
high  spot  in  Mr.  Dowling’s  interest.  He 
Iteeps  a  file  of  notable  carrier  promo¬ 
tion  efforts. 

“The  idea  that  seems  to  be  prevalent 
right  now,”  he  said,  “is  to  take  the  boys 
on  trips  to  some  place  of  historical  or 
scenic  interest.  Walter  Rauck  took 
300  of  his  Pittsburgh  Press  boys  to 
Akron  recently  to  see  the  new  dirigible 
Macon  under  construction,  and  Clem 
O’Rourke  did  the  same  with  600  Cleve- 
W  Press  lads.  The  Cleveland  Cham-  of  stable  circulation.  On  the  other  staff  men. 
her  of  Commerce  has  congratulated  the  hand,  it  is  his  opinion,  the  goodwill  in  these  j 
Press  on  the  idea  and  thoroughly  ap-  of  the  carrier  boys  or  corner  boys  will  high-speec 
proves  of  it  as  intelligent  and  valuable  be  reflected  in  the  attitude  of  readers  resorts, 
promotion.  The  Buffalo  Times  wants  toward  the  newspaper.  “Sumim 

to  do  the  same  thing,  and  the  Toledo  “Readers  are  sensitive,”  Mr.  Dowling  sive  but,  i 
S'ews-Bee  is  sponsoring  steamer  trips  believes.  “They  react  unfavorably  to  to  go  awr 


va.uau.c  t.. vuiai.u.i  siiiuuiiiius.  iiiicr-  ..  .  T  I"  Westchestcr  county 

est  shifted  to  a  great  degree  from  base-  decrease  is  no  more  than  300  copies 
ball  to  these  sports  in  1929  and  1930,  f  ^  Long 

when  nearly  everyone  could  afford  to  there  is  only  150  a  day  difference 

join  a  golf  club.  Today  a  lot  of  those  . , 

people  can’t  afford  to  play  the  game.  ,  -'^Oow'tig  spme  consideration  for 
but  they  still  like  to  read  about  the  pro-  in  edition  schedules  Ill  show 

fessionals  and  amateurs  who  continue  which  will  demonstrate 

on  the  links.”  decrease  this  year  is  not  any 

The  problem  of  holding  circulations  previous  seasonal  declines.” 

has,  Mr.  Dowling  thinks,  made  the  serial  ^ 
story  a  necessary  evil.  It  controls  a 
large  amount  of  circulation  and  must 
be  printed  for  that  reason,  but,  it  is  his 
opinion  that  the  serial  does  not  bring 
in  new  subscribers.  The  World-Tele¬ 
gram  has  replaced  serials  with  feature 
series  based  on  news  and  written  by 

Local  Bufinet*  Men  Buy  Hamilton 

immer  *'®*‘  ^25,000 

(Special  to  Editor  &  Publisher) 

:xpen-  Hamilton,  O.,  July  6— Sale  of  the 
money  Hamilton  Daily  News  to  a  new  com- 
1  he  is  P^ny  headed  by  Clyde  S.  Beeler,  drug- 
i  Mr.  S'st,  and  Frank  K.  Vaughn,  a  con¬ 
tractor,  both  of  Hamilton,  was  con- 
lebbil”  firmed  by  Judge  Robert  Nevin  in  the 
which  Federal  Court  at  Cincinnati,  July  1. 
is  so  newspaper,  established  more  than  a 
ion,  is  b®!^  century  ago,  has  been  in  receiver- 
nk,  is  sb*P  for  nearly  two  years  and  its  sale 
opin-  fo  tbe  syndicate  of  local  men  was  rec- 
iresent  ommended  by  E.  G.  Ruder,  the  receiver. 
:  boy-  Neither  Mr.  Beeler  nor  Mr.  Vaughn 
laper’s  b^®  bad  any  newspaper  experience. 

I  level  The  preliminary  incorporation  papers 
must  not  curtail  its  service  in  any  way  commensurate  with  the  additional  cir-  have  been  drawn  and  Messrs  Beeler 

and  must  make  extra  efforts  to  please,  culation  obtained  through  consolidation  ^od  Vaughn  have  announced  the  name 

Sports  news,  Mr.  Dowling  thinks,  is  of  the  old  New  York  World,  Evening  m  the  company  to  be  the  Hamilton 
more  important  than  ever,  particularly  World,  and  the  Telegram.  Twelve  de-  Daily  News  Company,  Inc. 

since  radio  has  made  inroads  on  late  partment  stores  withdrew  their  adver-  „  .  _  . _ 

S.N.P.A.  TO  HEAR  COLLINS 

Macy  Executive  to  Speak  at  Special 
Advertising  Session  of  Convention 

Kenneth  Collins,  vice-president  and 
advertising  manager  of  R.  H.  Macy  & 
Co.,  New  York  department  store,  will 
address  the  Southern  Newspaper 
Publishers’  Association  at  the  annual 
convention  in  Grove  Park  Inn,  Ashe¬ 
ville,  N.  C.,  July  18-20.  Mr.  Collins 
will  speak  at  a  special  advertising  ses¬ 
sion  on  the  second  day  of  the  meeting. 

James  Flett  of  Chicago  will  talk  on 
waste  paper.  These  two  will  be  the 
only  speakers  outside  the  regular 
membership.  The  complete  program 
will  be  announced  by  Cranston  Wil¬ 
liams,  secretary  manager,  soon. 


Thomas  J.  Dowling 


OHIO  DAILY  SOLD 


OSBORN  WINS  GOLF  TOURNAMENT 


ROTHERMERE  IN  CANADA 

Lord  Rothermere,  proprietor  of  the 
London  Daily  Mail,  Lotidon  Daily 
Mirror,  and  other  journals,  arrived  in 
Canada  last  week  on  the  Empress  of 
Britain,  accompanied  by  G.  Ward  Price, 
special  correspondent  of  the  Daily  Mail, 
who  will  cover  the  Imperial  Conference 
at  Ottawa  for  his  paper,  and  by  J. 
Cowley,  managing  director  of  the  Lon¬ 
don  Daily  Mirror.  Lord  Rothermere  is 
making  a  survey  of  economic  conditions 
in  Canada,  and  has  already  cabled 
articles  to  the  Daily  Mail.  He  is  at 
present  in  the  west. 
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BOXING  SOLONS  WANT 
EXPERTS  AT  MIKES 

N.  Y.  Commission  Says  All  Radio 

Announcers  Must  Be  Expert  Fight 
Commentators,  Judges  or 
Referees 

The  Columbia  Broadcasting  System 
and  the  National  Broadcasting  Com¬ 
pany  took  issue  this  week  with  the 
New  York  State  Boxing  Commission’s 
announcement  tliat  none  but  exjierts  on 
prize  fights  and  wrestling  will  be  per¬ 
mitted  to  handle  microphones  at  future 
fight  broadcasts.  The  commission 
listed  boxing  and  wrestling  writers, 
judges  and  referees  as  exi>erts  by  their 
standards.  The  decision  was  looked 
upon  as  an  outgrowth  of  the  recent 
controversy  over  the  Sharkey-Schmel- 
ing  fight.  Graham  McXamee  and 
Charles  Francis  Coe,  the  novelist,  an¬ 
nounced  for  N.B.C.,  and  fight  officials 
were  of  the  opinion  that  the  descrip¬ 
tion  given  by  these  gentlemen  gave 
Schmeling  a  big  margin  and  was  re- 
spciiisible  for  the  public  furore  after 
Sharkey  got  the  decision. 

John  F.  Royal,  vice-president  of 
N.B.C.  in  charge  of  programs,  com- 
mer.ting  on  the  commission’s  announce- 
nicnt,  said : 

"The  National  Broadcasting  Company 
always  has  and  will  continue  to  select 
its  own  announcers  for  fights.” 

In  the  case  of  X.B.C.,  Editor  & 
Publisher  learned,  officials  regard  thj 
case  as  one  to  be  fought  out  between 
Madison  Square  Garden  and  the  Box¬ 
ing  Commission.  X.B.C.’s  fight  con¬ 
tract  is  with  the  Garden  and  so  far  no 
protest  concerning  announcers  has  come 
from  that  body.  It  is  believed  that  in 
any  event  Charles  Francis  Coe  will  con¬ 
tinue  to  announce  future  fights  for 
X.B.C.  since  he  was  approved  by  the 
Garden  before  the  Sharkey-Schmeling 
bout.  Sam  Taub,  formerly  with  the 
New  York  Evening  Graphic,  was  the 
Garden’s  other  choice  to  pair  with  Coe 
behind  the  mikes,  but  N.B.C.  refused 
to  have  him. 

Columbia  called  the  commission’s  de¬ 
cision  a  serious  blow  at  the  freedom  of 
broadcasting  in  a  statement  this  week. 

“It  is  no  more  logical,”  the  state¬ 
ment  read  in  part,  “for  the  commission 
to  choose  or  to  approve  broadcasters  of 
fights  than  to  choose  or  to  approve 
those  who  cover  fights  for  the  press. 
Radio  companies  are  fully  qualified  to 
select  their  own  spokesmen,  just  as 
editors  are  qualified  to  select  their  own 
reporters.  In  the  event  that  an  an¬ 
nouncer  might  prove  unsatisfactory  the 
expression  of  public  dissatisfaction 
quickly  would  bring  about  his  elimi¬ 
nation. 

"The  ruling  of  the  commission  that 
only  broadcasters  it  has  approved  may 
use  a  microphone  is  a  distinctly  muz¬ 
zling  regulation  calculated  to  keep  the 
listening  public  from  enjoying  the  full 
flavor  of  fights.  We  believe  that  radio 
audiences  will  greatly  resent  losing  the 
privilege  of  hearing  from  the  partici¬ 
pants,  their  managers  and  others  who 
have  interesting  things  to  say.  Boxing 
might  be  better  served  by  full  and  free 
publicity.” 

FILES  BANKRUPTCY  PETITION 

The  Bergen  Publishers’  Corporation 
of  Englewood,  X.  J.,  newspaper  print¬ 
ers,  has  filed  a  voluntary  bankruptcy 
petition  in  Chancery  court.  The  iieti- 
tion  lists  James  J.  Jordan,  as  owner 
and  placed  the  liabilities  at  $15,677  and 
assets  at  $18,888.  Of  the  assets  $18,t)81 
is  a  chattel  mortgage  held  on  the  goods 
and  chattels  of  the  Bergen  Newspaper 
Corporation,  publishers  of  the  Enylezcod 
News. 


VETERANS  DECORATED 

John  E.  Regan,  Boston  Herald  com¬ 
posing  room  staff,  and  Edward  J. 
Hogan,  Hotel  and  Railroad  News  Com¬ 
pany  employe,  chaplain  and  chairman 
of  the  membership  committee  of  the 
Boston  Newspapermens  Post  No.  305, 
American  Legion,  have  been  awarded 
the  coveted  Order  of  the  Purple  Heart. 
Both  men  were  wounded  in  the  Argonne. 


TUFFORD  RECOVERING 

Wil  V.  Tufford,  Clinton,  la.,  secre¬ 
tary-treasurer  of  the  Inland  Daily  Press 
Association,  is  recovering  rapidly  from 
his  recent  operation  and  is  again  able 
to  attend  to  the  business  of  the  associa¬ 
tion. 


N.  B.  C.  ALLOWS  PRICE 
ANNOUNCEMENTS 

Ban  Lifted  To  Permit  Mention  of 

Price  in  Commercial  Program*  Up 
To  6  P.M. — A.  &  P.  Take.  Ad- 
vantage  of  New  Leniency 

The  ban  against  price  announcements 
in  commercial  radio  broadcasts  was 
partially  lifted  by  the  National  Broad¬ 
casting  Company  this  week,  when  a 
policy  of  price  mentioning  in  day  pro¬ 
grams  up  to  6  p.m.  was  announced  by 
Roy  C.  Wittmer,  head  of  the  sales  de¬ 
partment. 

Mr.  Wittmer  told  Editor  &  Pub¬ 
lisher  the  change  was  based  on  the 
theory  that  price  is  interesting  to  house¬ 
wives. 

“We  considered  it  advisable  to  try  it 
out,”  he  said,  “on  the  theory  that  any 
smart  housewife  is  particularly  inter¬ 
ested  in  a  mention  of  price.  It  is  all 
a  question  of  interest.  If  the  price  an¬ 
nouncement  is  done  in  a  nice,  pleasant 
manner,  we  see  no  objection  to  it.” 

The  new  policy  permits  two  price 
mentions  per  program  and  has  already 
been  adopted  by  the  Atlantic  &  Pacific 
Stores  in  their  two  daily  morning  pro¬ 
grams.  No  mention  of  price  is  allowed 
on  Sunday,  and  N.B.C.  holds  the 
right  of  censorship  over  daily  announce¬ 
ments. 

Columbia  Broadcasting  System  is 
continuing  with  its  policy  of  no  price 
announcements,  and  stated  officially : 
“It  is  not  our  policy  at  present  to  per¬ 
mit  price  anonuncement.” 

The  ban  against  price  advertising 
was  a  self-imposed  one  enforced  by  the 
broadcasting  organizations  as  a  guard 
against  too  aggressive  advertising  tac¬ 
tics  by  sponsors.  The  only  break  in  the 
arrangement  came  about  a  year  ago 
when  N.B.C.  permitted  announcement 
of  a  price  reduction  from  10  cents  to 
five  cents  on  the  White  Owl  Cigar  pro¬ 
gram.  The  Robert  Burns  cigar  pro¬ 
gram  on  Columbia  has  been  skirting 
close  to  the  edge  recently  with  the  state¬ 
ment  that  their  cigars  can  be  bought 
“for  the  smallest  silver  coin  made  hy 
L’ncle  Sam.” 

The  opinion  in  radio  circles  is  that 
N.B.C.’s  change  in  policy  is  a  conces¬ 
sion  to  A.&P.,  the  chain’s  second  largest 
client  in  whose  newspaper  advertising 
price  plays  an  important  part. 


VISITED  HOOVER 


Jules  Sauerwein  (left),  famous  French 
journalist  and  correspondent  for  Le 
Soir,  Paris,  photographed  with  Paul 
Claudel,  F'rench  Ambassador  to  the 
U.  S.  after  visiting  President  Hoover  at 
the  White  House  recently.  M.  Sauer¬ 
wein  has  left  for  home  after  a  visit  in 
this  country. 


STERNER,  GOLDEN  RESIGN 

Robert  Sterner,  display  promotion 
manager,  Los  Angeles  E.vaminer,  and 
William  Golden,  assistant  display  pro¬ 
motion  manager,  have  resigned  and  left 
for  the  East.  Mr.  Sterner  has  been 
succeeded  by  Thor  M.  Smith,  former 
national  advertising  manager  of  the 
Long  Beach  (Cal.)  Sun.  Mr.  Smith 
will  have  charge  of  both  the  classified 
and  display  promotion  departments, 
the  two  positions  having  been  consoli¬ 
dated. 


PAPES  SAIL  FOR  EUROPE 

William  J.  Pape,  publisher  of  the 
Waterbury  (Conn.)  American,  Repub¬ 
lican  and  Sunday  Republican,  Mrs.  Pape 
and  their  daughter.  Miss  Benita  Pape, 
sailed  last  week  on  the  “Champlain”  of 
the  French  line  to  spend  several  weeks 
in  France  and  England.  Miss  Pape,  a 
student  in  the  Vale  art  school,  will 
continue  her  art  studies  at  a  Paris 
academy. 


PACIFIC  ADVERTISING 
CLUBS  CONVENE 

Vancouver  Convention 

Stre**  Need  for  More  and  Better 
Advertising — Cromie  Say* 
Profession  Has  Big  Job 

(Hj/  telegraph  to  Kditor  &  Publish^) 
Va.ncouver,  B.  C.,  July  7— The  need 
for  more  and  better  advertising  in  tinw 
of  depression  was  stressed  by  speaken 
before  the  Pacific  Advertising  Club 
convention  in  session  here.  When  tb 
convention  opened  approximately  251) 
delegates  were  present,  about  equalh 
divided  in  number  between  the  UniteJ 
States  and  Canada.  Roy  A.  Hunter 
V  ancouver,  is  presiding  at  the  business 
sessions. 

Tuesday  was  given  over  to  regista 
tion  and  the  Past  Presidents’  dinner 
Wednesday  morning  breakfast  meetings 
were  held  by  the  Direct  Mail  Menj 
.Association  with  Guy  Burroughs,  oi 
Burroughs,  Inc.,  Los  .Angeles,  presiding 
The  formal  opening  ceremony  was  at 
the  Harding  Memorial  in  Stanley  Park, 
A  feature  of  the  first  day’s  session 
was  an  address  by  Arthur  E.  Brayton, 
editor  of  Dry  Goods  Merchants’  Tradi 
Journal,  Des  Moines,  on  “Making  Your 
.Advertising  Pay  Its  Way.” 

“Don’t  be  too  clever  with  your  copy," 
warned  Brayton.  “The  real  idea  is  to 
get  your  product  talked  about.  Present 
the  real  story  of  your  merchandise  in 
language  the  consumer  will  understand 
Too  much  recent  publicity  has  sought 
to  compel  buying  rather  than  to  giving 
the  customer  what  he  wishes.”  Too 
many  firms  are  “coasting  along”  dur¬ 
ing  the  depression  and  have  lost  mo¬ 
mentum  that  can  only  be  restored  bj 
advertising,  Brayton  said. 

Robert  J.  Cromie,  publisher,  Van¬ 
couver  Sun,  speaker  at  a  luncheon  meet¬ 
ing,  declared  “the  big  undone  job  in 
this  world  is  economically  to  distributr 
the  huge  stream  of  food  and  goods  and 
ideas  which  modern  engineers,  soil 
chemists  and  educationists  are  produc¬ 
ing  for  civilization.”  That  job,  he  said 
was  for  advertising  and  publicity  to 
perform. 

Walter  Folger,  vice-president.  Pacific 
Telegraph  and  Telephone  Company, 
presided  at  the  luncheon. 

Roll  in  C.  Ayres,  advertising  director, 
Zellerbach  Paper  Company,  San  Fran¬ 
cisco,  presided  over  speaking  contests 
on  the  subject  of  “New  Jobs  for  Ad¬ 
vertising.”  This  was  followed  by  a 
meeting  of  the  Women’s  Advertising 
Club  of  Portland,  Ore.,  under  the  di¬ 
rection  of  Dr.  Bessie  K.  Lehman,  presi¬ 
dent. 

B.  C.  Nicholas,  editor,  Victoria 
Times,  was  the  chief  speaker  at  the 
afternoon  session.  He  emphasized  the 
importance  of  intelligent  publicity  in 
preparing  the  world  for  a  return  of 
prosperity. 


N.  Y.  PRINTERS  GRADUATED 

Commencement  of  Empire  Slate 

School  of  Printing  Held  in  Ithacs 

Commencement  exercises  for  the 
class  of  1932  of  the  Empire  State 
School  of  Printing  were  held  at  the 
Hotel  Ithaca,  Ithaca,  N.  Y.,  recently. 
Jerome  D.  Barnum,  publisher  of  the 
.’i'yracusc  Post-Standard,  and  Arthur  D. 
Hecox,  general  manager  of  the  Albany 
Evening  Nezes  and  president  of  the 
New  York  State  Publishers’  Associa¬ 
tion,  were  the  principal  speakers.  Wil¬ 
liam  ().  Dapping,  editor  Auburn  (N.Y.) 
Citiccn-Advcrtiser  and  chairman  of  the 
school  committee,  presided. 

The  graduates  and  guests  attended 
a  luncheon  after  which  diplomas  were 
distributed.  Letters  were  read  from 
Victor  Ridder,  Nezo  York  Staats- 
Zeitung,  chairman  of  the  American 
Newspaper  Publishers’  Association  edu¬ 
cation  committee;  Fred  A.  Walker  of 
the  Nezv  York  Sun,  chairman  the  typo¬ 
graphical  committee  of  the  Publishers 
Association  of  New  York  City;  and 
Frank  E.  Gannet,  founder  of  the  school. 

More  than  60  per  cent  of  the  gradu¬ 
ates  are  now  employed,  according  to 
Don  Johnson,  director  of  the  school. 


JAPAN  OFFICIALS  HOSTS  TO  WRITERS 


Newspapermen  and  high  officials  of  the  Japanese  army  and  navy  had  luncheon 
together  recently  in  the  Imperial  Hotel,  Tokio.  Photo  shows,  seated,  left  to 
right,  M.  Takata  of  Tokio  Nichi  Nichi;  Capt.  Takahashi  representing  Navy 
Minister;  T.  Shiratori,  Foreign  Office  Spokesman,  Frazier  Hunt,  war  correspond¬ 
ent;  R.  Nakayama,  head  of  Japan  Broadcasting  Association;  Col.  R.  Furujo, 
head  of  war  office  intelligence  department;  B.  Suzuki,  Tokyo  Asahi.  Standing, 
left  to  right,  James  R.  Young,  Y.  Oyama,  Japan  Broadcasting  Association,  S. 
Knmasaki  liasinn  official  for  army  and  navy  ministries;  K.  Hanasono,  Tokio 
Nichi  Nichi;  S.  Isshiki,  T.  Komatsu;  Maj.  Hiraoka,  Mr.  Tsutsui  and  Mr. 

Tsiirumi,  the  latter  two  of  the  foreign  office. 
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NEW  LAMP  ELIMINATES  DARK  ROOM 


Invention  of  Walter  Howey  Permits  Use  of  Intense  Lig^ht  Through  W’ater  Filter  Which  Absorbs 
Heat — Present  Saving  to  International  Photos  Set  at  $35,000  per  Year 


The  dark  room  has  been  thrown 
into  the  discard  by  International 
Ntws  Photo  Service  and  a  new 
‘light  room”  process  substituted, 
^h,  as  described  to  Editor  & 
PUBUSHKR  this  week  by  Walter 
Howey,  general  manager  of  Interna¬ 
tional  and  inventor  of  the  process, 
speeding  print  production  and 
iJecting  economies  in  the  New  York 
office  alone  at  the  rate  of  $35,000  a 
vear.  The  process  centers  around  a 
vfiler-cooled  ultra-violet  lamp  and  a 
tiltff  lens,  four  of  which  are  now 
heiiig  used  in  International  News 
photo  Service’s  New  York  headquar¬ 
ters,  two  in  the  Chicago  office  and 
,)ne  in  Boston.  It  makes  practical  for 
the  first  time  in  newspaper  work  the 
use  of  silver  chloride  emulsion  in 
projection  enlargement  printing  in- 
,.tead  of  the  more  expensive  silver 
bromide  negatives.  In  addition  to 
effecting  a  75  per  cent  saving  in  the 
cost  of  negatives,  the  use  of  silver 
chloride,  which  has  always  been  de- 
>ired  by  photo-engravers,  makes  pos- 
•ible  the  reproduction  of  clearer  black 
and  white  values  in  cuts,  and  the  use 
of  ordinary  cut  film  in  cameras.  Mr. 
Howey’s  invention,  which,  he  says, 
has  demonstrated  its  practicability  by 
constant  use  over  a  considerable  pe¬ 
riod,  puts  into  actual  use  many  ele¬ 
ments  heretofore  regarded  as  un- 
applicable  to  newspaper  photo  work. 

.\11  projection  enlargement  print¬ 
ing  in  the  past  has  been  done  with 
vilver  bromide  emulsion  because  of 
Its  speed.  In  the  motion  picture  busi¬ 
ness,  negative  film,  coated  with  silver 
bromide  costs  four  cents  a  foot,  while 
positive,  coated  with  silver  chloride 
costs  only  one  cent  a  foot.  The  dif¬ 
ference  in  price  is  due  mainly  to  the 
fact  that  the  chloride  comes  from 
sails ;  bromide  has  to  be  extracted 
from  seaweed.  Although  the  bromide 
is  100  times  faster  than  chloride,  the 
latter  is  far  more  sensitive  to  ultra¬ 
violet  light  rays,  and  consequently 
gives  truer  black  and  white  values.  In 
the  movies,  the  chloride  emulsion  is 
used  for  recording  sound,  which  calls 
for  the  marking  of  tiny  striations 
thousandths  of  an  inch  in  width  on 
the  film.  The  slowness  of  the  emul¬ 
sion  is  overcome  by  the  use  of  extra 
brilliant  lights. 

In  newspaper  work,  silver  chloride 
has  been  regarded  as  too  slow  for  use 
in  anything  but  contact  printing,  but 
this  type  of  printing  was  not  feasible 
for  news  photo  services  using  four  by 
five  plates  and  making  prints  perhaps 
seven  by  nine  in  size.  This  requires 
projection  printing.  Commenting  on 
the  problem  that  confronted  him 
when  he  started  work  on  his  new 
process,  Mr.  Howey  said; 

“What  we  had  to  do  was  to  find 
some  method  of  doing  projection 
printing  on  silver  chloride  paper.  If 
we  could  find  this  we  would  be  able 
to  provide  better  quality  prints  for 
the  engraver  and  effect  a  great  saving 
in  positive  paper  costs.” 

Mr.  Howey  began  experimenting 
with  the  Tungsten  filament  lamp 
which  is  rich  in  ultra-violet  rays  at 
almost  the  precise  point  of  highest 
sensitivity  of  the  silver  chloride 
emulsion. 

“Tight  oscillates  like  radio  waves 
and  is  measured  in  Angstrom  units  or 
inilliniicroms,”  Mr.  Howey  explained. 
“The  eye  sees  the  yellow  and  green 
values  of  the  spectrum  almost  ex¬ 
clusively.  The  eye  is  so  sensitive  to 
yellow  that  John  Hertz  built  yellow 
cabs.  Now,  silver  chloride  is  almost 
blind  to  yellow  light,  but  it  looks 
directly  into  the  ultra-violet  stratum, 
which  is  invisible  to  the  eye.  The 
bromide  solution  picks  up  the  ordi¬ 
nary  yellow  and  green  values  and 
crosses  into  the  ultra-violet.  My 


By  JOHN  F.  ROCHE 


problem  was  to  make  practicable  the 
use  of  a  lamp  sufficiently  powerful  to 
produce  enough  ultra-violet  rays  to 
effect  silver  chloride  emulsion  with 
the  speed  obtained  from  bromide. 


Water-cooled  lamp  on  which 
“light  room”  process  is  based. 


Such  a  lamp,  as  we  found  out  proved 
to  be  too  intense  in  heat,  due  to  the 
amount  of  infra-red  infiltration.  We 
started  working  with  a  1,000  watt 
Tungsten  airplane  beacon  lamp  with 
an  elipsoidal  reflector  so  designed  as  to 
give  two  and  one-half  times  the  light¬ 
ing  power  of  the  bulb  itself.  We 
placed  a  condenser  lens  in  front  of 
the  lamp  to  gather  the  loose  light 
waves  and  concentrate  them  in  the 
objective  lens  of  the  camera.  The 
result  was  a  light  200  times  more 
powerful  than  the  regular  Cooper- 
Hewitt  lamps  commonly  used  in 
newspaper  work.  The  heat  was  so 
intense,  however,  that  we  burned  out 
three  lenses  and  blew  every  negative 
to  bits.  We  could  even  light  a  cigaret 
in  the  beam  two  feet  from  the  lamp 
and  could  also  set  zinc  afire.  Our 
job  then  was  to  get  rid  of  the  infra¬ 
red  radiation  which  produced  the 
heat  I” 

If  you  have  ever  seen  one  of  those 
copper  electric  heaters  that  throw  a 
beam  of  heat  across  a  room  you  will 
have  an  idea  of  infra-red  radiation. 
The  beam  goes  straight  out  and  is 
not  disturbed  by  wind  nor  by  anyone 
passing  through  it.  It  is  similar  to 
a  light  beam,  except  that  its  light  is 
invisible  to  the  human  eye.  while  the 
heat  is  its  noticeable  quality.  Mr. 
Howey  devised  a  system  of  cooling 
his  lamp  with  a  water  filter. 

“The  greatest  known  infra-red  fil¬ 
ter,”  he  explained,  “is  distilled  water. 
This  will  absorb  80  per  cent  of  the 
infra-red  radiation  and  pass  90  per 
cent  of  the  light.  We  cast  a  water¬ 
tight  container  and  bound  the  lamp, 
the  reflector  and  the  first  lens  of  the 
condenser  in  it.  This  was  filled  with 
distilled  water  and  a  copper  coil  was 
run  through  it  in  such  a  manner  as 
not  to  interfere  with  the  optical  axis 
of  the  lamp.  Ordinary  tap  water  was 
run  through  this  coil  to  carry  off  the 
heat  absorbed  from  the  lamp  rays  by 
the  distilled  water.  Not  more  than 
five  per  cent  of  the  efficiency  of  dis¬ 
tilled  water  is  lost  whether  the  tem¬ 
perature  is  boiling  or  freezing,  but 
the  water  would  boil  away  in  the  heat 
of  the  special  lamp.  At  first  we  ran 
the  tap  water  right  through  the  dis¬ 
tilled  water  without  a  copper  coil. 
That  worked  all  right  in  New  York, 
where  the  Croton  water  is  very  pure. 


but  when  we  tried  it  in  Chicago,  we 
found  sea  serpents  in  it.” 

.•\s  the  lamp  now  stands,  Mr. 
Howey  said,  it  is  perfected  suffi¬ 
ciently  for  regular  usage,  but  alumi¬ 
num  containers  for  the  filter  and  lamp 
have  just  been  completed  and  will  de¬ 
crease  the  weight  of  the  apparatus 
materially.  Patents  have  already 
been  applied  for,  and  the  process  will 
be  made  available  to  all  Hearst  news¬ 
papers  and  clients  of  International. 

From  the  standpoint  of  practical 
service.  Mr.  Howey  told  this  reporter, 
the  "light  room”  process  has  proved 
highly  economical  while  it  not  only 
did  not  impair  service  but  accom¬ 
plished  better  results  than  the  old 
system. 

“In  the  first  place,”  Mr.  Howey 
pointed  out,  “the  process  has  elimi¬ 
nated  the  dark  room,  and,  conse¬ 
quently  our  employes  have  complete 
visual  control  of  the  developing,  fix¬ 
ing  and  washing  processes.  The  sil¬ 
ver  chloride  emulsion  is  so  insensitive 
to  visible  light  that  we  are  using  60 
watt,  lemon-colored  lamps  in  our 
former  dark  rooms. 

“.•\nother  advantage  is  that  we  can 
use  regular  negative  film  in  our  cam¬ 
eras.  (ilass  negatives  are  now  as 
much  a  relic  of  the  dark  ages  as  the 
dark  room.  They  cost  40  per  cent 
more  than  film,  they  break  easily  and 
they  take  up  a  lot  of  room,  A  pho¬ 
tographer  used  to  go  out  looking  like 
a  peddler  with  cases  hanging  all  over 
him.  Now  he  can  stuff  enough  cut 
film  in  his  pockets  to  last  a  day  or 
two.  The  ‘morgue,’  too,  benefits  by 
the  space  saving.  We  have  2.000,000 
glass  negatives  here  and  we  thought 
we’d  have  to  enlarge  our  space  to 
jirovide  for  future  filing.  But  now 
we  find  we  can  store  as  much  film  in 
one  cabinet  as  we  used  to  get  in  an 
entire  room.  Consequently  our  re¬ 
maining  space  is  sufficient  for  years 
to  come. 

“The  far  lighter  weight  of  the  film 
marks  another  economy.  It  costs  18 
cents  to  send  a  plate  across  the  con¬ 
tinent  and  only  two  cents  for  a  film. 
A  shipment  of  film  from  Havana  to 
New  York  which  would  cost  10  cents 
will  give  us  the  same  number  of  pic¬ 
tures  as  a  five  dollar  shipment  of 
glass  negatives.  Plate  holders  can  be 
adapted,  by  the  use  of  aluminum  sep- 
tums  to  carry  films,  but  there  are  spe¬ 
cial  film  holders  which  are  much 
lighter.” 

What  makes  the  use  of  film  prac¬ 
ticable  for  enlargement  projection 
printing,  Mr.  Howey  explained,  is  the 
much  lower  temperature  of  the  lamp. 
Films,  after  they  are  developed,  fixed 
and  washed  are  quite  wet  and  soft 
and  have  to  be  put  through  a  drying 
process  for  from  15  minutes  to  half 
an  hour.  If  a  wet  film  was  placed  in 
an  enlargement  camera  under  the  old 
method  it  would  buckle  and.  even  dry 
film  was  subject  to  distortion  before 
a  lamp  because  of  contraction  and 
expansion  during  the  drying  process. 

Mr.  Howey  has  been  experimenting 
with  the  lamp  for  about  a  year  and 
is  now  trying  to  cut  down  its  weight 
to  make  it  practical  for  vertical  pro¬ 
jection  printing.  In  its  present  form 
it  can  be  used  only  for  horizontal 
printing,  but  its  bulk  would  be  too 
great  to  rest  on  a  vertically  placed 
camera.  One  advantage  it  has  in  con¬ 
nection  with  the  projection  camera, 
though,  is  its  nullification  of  the  bel¬ 
lows,  which,  because  of  the  concentra¬ 
tion  of  the  light  through  the  special 
lenses,  can  be  left  open  to  permit  an 
operator  to  move  his  film  about  with¬ 
out  interference.  The  old  diffusing 
lenses  made  of  ground  glass  made  it 
necessary  to  keep  the  bellows  closed 


to  concentrate  light  on  the  objective 
lens. 

“We  are  saving  nearly  $100  a  day 
in  our  New  York  office  by  the  new 
process,”  Mr.  Howey  revealed  in 
closing  his  description,  “and  we  turn 
out  4,000  prints  a  day  without  any 
loss  of  time.” 

CYRUS  CURTIS  ON  CRUISE 

Publiaher,  Improved  After  Illness, 

-Going  to  His  Home  in  Maine 

Cyrus  H.  K.  Curtis,  well  known 
magazine  and  newspaper  publisher, 
much  improved  after  his  recent  illness, 
left  Philadelphia  July  6  on  board  his 
yacht,  Lyndonia,  for  a  coastwise  cruise 
to  Camden,  Me.,  where  he  has  a  sum¬ 
mer  home.  He  will  spend  the  next  few 
months  convalescing  there. 

Mr.  Curtis  was  accompanied  by  his 
daughter,  Mrs.  Mary  Louise  Curtis 
Bok,  president  of  the  Curtis  Institute 
of  Music,  and  his  son-in-law,  John  C. 
Martin,  vice-president  and  general  man¬ 
ager  of  Curtis-Martin  Newspapers,  Inc. 
The  Lyndonia  will  make  brief  stops  at 
New  York,  Gloucester  and  Boston. 

Since  leaving  the  hospital  three  days 
before  his  82nd  birthday,  June  18.  Mr. 
Curtis  has  been  at  his  home  near  Phila¬ 
delphia.  He  was  taken  to  the  hospital 
after  suffering  an  acute  attack  of  in¬ 
digestion  while  aboard  his  yacht.  His 
wife,  Mrs.  Kate  Stanwood  Cutter  Pills- 
bur>'  Curtis,  died  of  heart  disease  May 
31  while  occupying  a  hospital  room  to 
be  near  Mr.  Curtis. 


COLUMBIA  CUTS  RATES 

Radio  Chain  Slashes  Charge*  on 
Coast-to-Coast  and  Southern  Group 

A  reduction  in  the  rate  on  coast-to- 
coast  broadcasts,  effective  Sept.  1, 
was  announced  by  Columbia  Broad¬ 
casting  System  this  week  in  a  com¬ 
munication  to  sales  managers. 

The  decrease  takes  the  form  of  elim¬ 
ination  of  the  circuit  charge  for  hooking 
up  the  Columbia  basic  network  with  the 
Don  Lee  Coast  Unit.  The  charge 
was  $250  for  evening  programs  and 
$125  for  programs  prior  to  6  p.m. 
Pacific  Coast  Time. 


NEW  POST  FOR  SUVERKRUP 

Arthur  N.  Suverkrup  on  July  1 
assumed  control  of  the  Hollister 
(Cal.)  Evening  Free  Lance  under 
terms  of  a  10-year  lease  executed  by 
Millard  F.  Hoyle.  Mr.  Suverkrup, 
who  recently  re-sold  the  Pocatello 
Idaho  State  Journal  to  its  original 
owner,  Ira  H.  Masters,  was  at  one 
time  United  Press  bureau  manager  at 
Harrisburg,  Pa. 


GEORGE  HEARST  INJURED 

George  Hearst,  publisher  of  the  San 
Francisco  Examiner,  received  an  injury 
to  his  right  kneecap  when  the  automo¬ 
bile  in  which  he  was  driving  was  in 
collision  with  another  car  at  Monte- 
cito.  Cal.,  the  night  of  July  3. 


WURZEL  IN  NEW  YORK 

J.  J.  Wurzel,  head  of  Associated 
Press  Photo  Service  bureaus  in  Europe, 
arrived  in  New  York  this  week.  He 
will  spend  a  few  weeks  here  before  re¬ 
turning  to  his  headquarters  in  London. 


MOGENSEN  VISTING  PANAMA 

M.  C.  Mogensen,  publishers’  rep¬ 
resentative  with  head  offices  in  San 
Francisco,  is  on  a  trip  to  Panama. 


TAKING  3-WEEK  VACATIONS 

Employes  of  the  Oklahoma  City 
(Okla.)  Times  and  Oklahoman  are  tak¬ 
ing  three  weeks’  vacation,  two  weeks 
with  pay  and  one  without. 
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FIRM  CUTS  DIVIDENDS, 
MAINTAINS  COPY 

Colgate  •  Palmolive  •  Peet  Reduces 

Payments  Rather  Than  Curtail 
Advertising  Expenditures — 
Expects  Prosperity  Soon 

Colgate-Palmolive-Peet  Company  di¬ 
rectors  decided  this  week  to  reduce  com¬ 
mon  dividend  payments  rather  than 
curtail  national  advertising  expendi¬ 
tures.  They  declared  a  quarterly  divi¬ 
dend  of  25  cents  a  share,  compared  with 
former  payments  of  62i  cents,  thereby 
reducing  the  annual  rate  from  $2.50 
to  $1. 

Charles  S.  Dewey,  vice-president  in 
charge  of  finance,  said  the  company  had 
maintained  its  position  in  the  toilet  soap, 
laundry  soap  and  toilet  article  business 
by  the  e.xpenditure  of  large  sums  for 
advertising.  The  management,  he  said, 
believed  prosperity  would  return  ulti¬ 
mately,  and  that  the  public  would  con¬ 
tinue  to  purchase  goods  of  established 
reputation,  with  which  they  were 
familiar. 

"For  this  reason,”  he  continued,  “the 
company  contemplates  continuing  its 
advertising  campaigns  on  a  basis  that 
will  keep  the  position  of  the  company  in 
the  industry  and  the  reputation  of  its 
advertised  brands  in  the  minds  of  the 
consuming  public,  .^s  no  one  can  fore¬ 
tell  for  how  long  a  period  present  con¬ 
ditions  may  last,  the  company  intends  to 
conserve  its  resources  and  maintain  it¬ 
self  in  a  liquid  position,  believing  that 
the  carrying  out  of  its  program,  even 
to  the  extent  of  reduced  profits  and 
dividends  on  the  common  stock,  is  the 
greatest  ultimate  service  it  can  render 
to  its  stockholders.” 


AMATEUR  PRESS  GROUP  MEETS 

National  Body,  Meeting  in  Vermont, 
Elects  Officers 

(iJj/  telegraph  to  Editor  &  Publishkr) 

Montpelier,  Vt.,  July  6 — The  Na¬ 
tional  Amateur  Press  -Association,  in 
session  here,  elected  the  following  new 
officers : 

President.  George  A.  Thomson.  New 
Bedford,  Mass. ;  first  vice-president. 
Clyde  Whetstine,  Cedar  Rapids.  la. ; 
.second  vice-president.  James  A.  Bains. 
Shreveport.  La. ;  secretary,  George  W. 
Trainer,  Maspeth,  X.  Y. ;  treasurer. 
F.  Earl  Bonnell,  North  East,  Pa. ; 
official  editor.  Harold  Segal.  Philadel¬ 
phia;  executive  judges.  Earl  C.  Kelley. 
Burlington.  C.  W.  Smith,  Haverhill. 
Mass.,  Willard  O.  Wylie.  Beverly. 
Mass. 

Earl  C.  Kelley  is  the  retiring  presi¬ 
dent. 

PAPER  INCOME  DROPS 

The  Canadian  International  Paper 
Company  and  subsidiary  companies  re¬ 
ported  in  Montreal  July  5  that  their 
consolidated  net  revenue  in  1931  avail¬ 
able  for  interest  and  depreciation  was 
$4.530.8f)9,  compared  with  $5,612,082  in 
1930.  The  1931  figure  before  deprecia¬ 
tion  was  nearly  three  times  interest  re¬ 
quirements  on  all  the  company’s  first 
mortgage  bonds  and  prior  liens.  The 
balance  from  operations  available  for 
surplus  in  1931  was  $7S5,9(X),  against 
$1,337,526  in  1930.  Earnings  of  New 
Brunswick  International  Paper  Com¬ 
pany  and  International  Power  and 
Paper  Company  of  Newfoundland.  Ltd., 
are  not  included  in  either  the  1930  or 
1931  earnings  figures,  as  the  Canadian 
International  Paper  Company  acquired 
those  companies  as  of  Dec.  31,  1931. 

COLOGNE  PAPER  SUSPENDED 

The  Supreme  Court  in  Leipzig,  Ger¬ 
many,  on  July  5  ordered  the  suspension 
for  three  days  of  the  Cologne  I'nlks- 
zcitttng  at  the  demand  of  the  govern¬ 
ment,  which  charged  that  the  newspaper 
had  endangered  the  country’s  foreign 
policy.  An  objectionable  editorial  criti¬ 
cized  Chancellor  Franz  von  Papen’s 
course  at  the  Lausanne  reparations  con¬ 
ference  and  asserted  that  even  some  of 
the  Rightist  circles  consider  him  a 
“catastrophe.”  Recently  the  Supreme 
Court  suspended  two  other  opposition 
papers. 


P.  O.  DESTROYS  PAPER 


June  25  I«*ue  of  American  Freeman 
Confiscated 

Destruction  of  all  copies  of  the  June 
25  issue  of  The  American  Freeman,  a 
magazine  published  at  Girard.  Kan.,  was 
ordered  by  the  Postoffice  Department 
in  Washington  June  1.  This  action 
was  taken,  officials  said,  under  regula¬ 
tions  barring  from  the  mails  all  pub¬ 
lished  matter  advocating  treason,  insur¬ 
rection  or  forcible  resistance  to  any  law 
of  the  United  States. 

Horace  J.  Donnelly,  Postoffice  De¬ 
partment  solicitor,  explained  that  con¬ 
fiscation  resulted  from  an  editorial 
which  said  in  effect  that  American  citi¬ 
zens  of  past  generations,  if  placed  in 
the  position  of  men  now  unemployed, 
would  have  used  their  flintlocks  to  en¬ 
force  their  rights. 

It  was  added  that  a  front-page  edi¬ 
torial  attacking  President  Hoover  had 
nothing  to  do  with  the  order.  Mr. 
Donnelly  said  so  far  as  he  knew  the 
matter  had  not  been  called  to  the  Pres¬ 
ident’s  attention. 

E.  Haldeman-Julius,  publisher  of  the 
Freeman,  declared  on  the  same  date  the 
solicitor  of  the  Postoffice  Department 
had  used  “a  subterfuge”  in  ordering 
destruction  of  the  .American  Freeman 
and  asserted  an  editorial  attack  upon 
President  Hoover  was  the  “real  reason’’ 
for  the  ban. 

The  publisher  denied  an  editorial  on 
unemployment  in  which  “flintlocks”  were 
mentioned  could  be  fairly  construed  as 
advocating  resistance  to  law. 


MAGAZINES  CUT  RATES 

Starting  with  the  first  .August  issue 
of  the  Saturday  Fveiiing  Post  and  the 
.September  issues  of  the  Ladies’  Home 
Journal  and  the  Country  Gentleman  a 
10  per  cent  reduction  in  advertising 
rates  will  be  put  in  effect  by  the  Curtis 
Publishing  Company  of  Philadelphia. 
The  new  rate  takes  the  form  of  a  flat 
10  per  cent  reduction  in  card  rates, 
given  in  the  form  of  a  di.scount. 


PLANS  HAWAIIAN  DAILY 

J.  .A.  Morrow  is  in  San  Francisco 
purchasing  equipment  for  a  daily 
newspaper  he  plans  to  establish  at 
Maui.  Hawaii.  The  only  dailies  now 
in  Hawaii  Territory  are  at  Honolulu 
and  Hilo. 


HONORED  BY  LEGION 


William  Elliott  Gonzales,  editor  of  the 
Columbia  (S.  C.)  State,  who  was 

formally  presented  July  4  with  the 
American  Legion’s  distinguished  service 
plaque  at  the  opening  session  of  the 
state  convention  in  .Aiken,  S.C.  Reid 
Elkins,  a  former  commander  of  the 
legion,  made  the  presentation  to  Captain 
Gonzales  for  his  services  as  a  soldier, 
diplomat  and  journalist. 


GARDNER  COWLES  ON  JOB 

(iardner  Cowles,  publisher  of  the  Des 
Moines  Register  and  Tribune,  reported 
for  work  as  director  of  the  Reconstruc¬ 
tion  Finance  Corixiration  in  Washing¬ 
ton  July  5,  and  was  sworn  in  as  the 
successor  of  Charles  G.  Dawes  on  the 
corporation’s  board.  The  Iowa  pub¬ 
lisher  is  71  years  old. 


NEW  POST  FOR  PICKETT 

J.  Horace  Pickett,  formerly  with  the 
Memphis  (Tenn.)  Commercial  Appeal 
and  Evening  Appeal  advertising  depart¬ 
ment,  joined  the  staff  of  the  Standard 
Oil  Company  of  Louisiana  July  1,  as 
manager  of  special  promotion  activi¬ 
ties. 


PUBLISHERS  ATTEND  NEW  PLANT  OPENING 


Photograph  shows  members  of  Wisconsin  Daily  Newspaper  League  attending 
opening  of  new  plant  of  the  Appleton  (Wis.)  Daily  Post-Crescent  last  week. 
H.  L.  Davis,  secretary-treasurer  of  the  League,  is  general  manager  of  the  Post- 

Crescent. 


THOSh'  in  the  picture  are,  left  to 
right,  front  row :  Emery  Martin, 
Fond  dii  Lac  Commonwealth-Reporter ; 
(ien.  Charles  R.  Boardman,  Oshkosh 
Xorthwestern;  O.  J.  Hardy,  Oshkosh 
Xorthwestem;  H.  H.  Bliss,  Janesville 
Gazette;  Ralph  S.  Kingsley,  president. 
Wisconsin  Daily  Newspaper  League, 
publisher,  Kenosha  Evening  News;  Miss 
H.  C.  h'ckman,  Ashland  Daily  Press; 
Mrs.  PL  S.  Gerlat,  Sheboygan  Daily 
Press;  W.  H.  Gharrity,  Chippeiva  Falls 
Herald-Telegram;  P.  C.  Atkinson,  Eau 
Claire  Leader-Telegram;  R.  F.  Collins, 
Beloit  Daily  Xews;  Linwood  1.  Noyes, 
Ironwood  (Mich.)  Daily  Globe;  John 
L.  Meyer,  Madison ;  Will  F.  Huffman, 
IViseonsin  Rapids  Tribune;  Walter  B. 
Chilsen,  Merrill  Herald, 


Back  row — Fred  L.  Berner,  Antigo 
Journal;  M.  H.  Dobson,  Beloit  Daily 
Xews;  .Andrew  B.  Turnbull,  Green  Bay 
Press-Gazette  and  president  of  the  Ap¬ 
pleton  Post-Crescent;  H.  R.  Young, 
Kenosha  Xews;  Armin  H.  Schroeder, 
Fond  du  Lac  Commonwealth-Reporter; 
Horace  L.  Davis.  Appleton  Post-Cres¬ 
cent.  secretary-treasurer  of  VV’isconsin 
Daily  Newspaper  League;  Wm.  F. 
Ohde.  Manitozi’oc  Herald-S’ezvs;  Emery 
A.  Odell,  Monroe  Evening  Times;  1.  U. 
.Sears.  Madison  IViseonsin  State  Jour¬ 
nal;  Charles  F.  Coffman,  Fond  du  Lac 
Commonwealth-Reporter;  Frank  E. 
Noyes,  Marinette  Eagle-Star;  C.  M. 
Milliken,  Berlin  Evening  Journal; 
Clough  Gates,  Superior  Telegram,  pres¬ 
ident,  Northwest  Daily  Press  Assn. 


RADIO  AT  CONVENTION 
CUT  DAILIES’ SALES 

Chicago  Circulation  Managers  S|y 
Business  Was  Reduced  Motg^ 
Drastically  in  Outlying 
Section  Last  Week 

(Special  to  Editor  &  Publishkh)' > 
Chicago,  July  5 — .Although  reportn*  a 
a  decided  increase  in  circulation  duriilt 
the  Democratic  convention  as  compti^ 
with  the  Republican  meeting,  (iica.„ 
newspaper  circulators  were  virti^, 
unanimous  in  asserting  that  radio  brajd’. 
casting  of  the  proceedings  definite 
hurt  the  sale  of  papers.  ’  • 

While  loop  hotel  and  downtown  news, 
stand  sales  were  ahead  of  the  G.O.P 
event,  in  some  cases  as  high  as  3  to  1 
circulation  managers  neverthelesi  ik 
dared  that  the  increase  in  outlying  dis. 
tricts  was  not  as  great  as  anticipue< 
and  blamed  radio  broadcasting,  ■ 

were  any  number  of  sensational  spot 
news  developments,  they  pointed  out,  tha 
should  have  precipitated  heavy  rtrttt 
sales,  but  the  demand  for  papers  wai 
comparatively  weak. 

"People  who  listen  to  the  conventiot  i 
over  the  radio  are  not  as  likely  to  buy 
papers,”  said  one  circulation  manager  to 
Editor  &  Publisher  this  week. 

Aside  from  the  nomination  of  Gov¬ 
ernor  Roosevelt  on  Friday  evening  and 
the  three  ballots  taken  early  Friday 
morning,  local  papers  did  not  extra  any 
of  the  convention  news.  The  Chicage 
T ribunc  and  Herald  and  Examiner  re¬ 
ported  extra  heavy  sales  on  Fridav 
morning,  following  the  all-night  session 
and  subsequent  deadlock. 

The  Herald  and  Examiner  distributed 
copies  of  its  late  Thursday  evening 
bulldog  edition,  containing  William 
Randolph  Hearst’s  endorsement  oi 
Roosevelt  and  Garner,  to  each  of  the 
delegates  assembled  in  the  conventioB 
hall.  These  copies  were  marked; 
“Turn  to  Page  Four,”  where  the  rec¬ 
ords  of  four  of  the  candidates  wen 
discussed  editorially,  and  were  in 
hands  of  the  delegates  before  balloting 
began. 


ASK  PUBLIC  ACCOUTING 


Nebraska  Weeklies  Want  Civic 
Expense  Records  Printed 

(Special  to  Editor  &  Publishu) 

Lincoln,  Neb.,  July  5— Nebraska 
weekly  newspapers  are  carrying  on 
a  campaign  for  regular  publication  by 
all  public  officials  of  records  showing 
how  every  dollar  of  public  money  is 
spent. 

Many  of  the  newspapers  are  carry¬ 
ing  the  following  in  a  box  at  the  head 
of  their  editorial  columns: 

“Every  government  official  or 
board  that  handles  public  money 
should  publish  at  regular  intervals  an 
accounting  of  it,  showing  where  and 
how  each  dollar  is  spent.  We  hold 
this  to  be  a  fundamental  principle  of 
democratic  government.” 


SENATOR  DENNIS  INJURED 

Senator  W.  H.  Dennis,  proprietor  of 
the  Halifax  Herald  and  Halifax  Evt- 
ning  Mail  suffered  a  fractured  rib  near 
the  spine  in  an  automobile  collision  Tues¬ 
day  night,  July  5,  near  St.  Margaret’s 
Bay,  Canada,  in  which  Miss  Margaret 
Smith,  a  librarian  at  New  York  Uni¬ 
versity  was  killed  and  four  others  were 
injured.  Senator  Dennis  spent  an  un¬ 
comfortable  night,  suffering  consider¬ 
able  pain  but  X-ray  photographs  con¬ 
vinced  physicians  there  was  no  injury 
to  the  spinal  column. 


NYACK  DAILY  SOLD 

Effective  July  1  the  Nyaek  (N.  A.l 
Rockland  County  Evening  Journal  ac¬ 
quired  the  name  and  good  will  of  the 
Xyack  Daily  News  which  published  its 
last  edition  June  30.  The  name  of  the 
new  paper  is  the  Rockland  County 
Journal  News.  Charles  J.  Hardy,  Jr- 
is  president ;  Chester  Hope,  general 

manager  and  managing  editor,  Md 
Walter  F.  Williams,  formerly  editor 

of  the  News,  is  now  associate  editor 

of  the  Journal  News. 
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lation  peaks,  but  a  day-  their  own ;  where  more  than  one  bil- 
after-day  task  of  present-  Hon  dollars  yearly  are  spent  in  retail 

ing  news  in  a  way  that  stores. 

won  confidence,  of  being  And  the  advertising  cost  of  The 

accurate  ...  timely  .  .  .  Philadelphia  Bulletin  is  the  lowest  of 
entertaining.  any  single  newspaper  in  America. 


14 


Editor  &  Publisher  The  Fourth  Estate  for  July  9 ,  1932 


N.E.A.  TO  HOLD  BUSINESS  SESSIONS 
IN  TWO  CALIFORNIA  CITIES 


Annual  Convention  To  Be  Divided  Between  San  Francisco 
and  Los  Angeles  July  18-26 — Special  Train 
Leaving  From  Chicago  July  13 


By  HAROLD  J.  ASHE 

(Special  to  Editor  &  Pcblisher)  Bank  of  J 

10S  ANGELES,  CAL.,  July  5— With  Savings  As 
V business  sessions  schooled  for  both  < 

l,os  Angeles  and  San  Francisco  in  addi-  Alfred  P.  . 
tion  to  a  tour  of  the  West  Coast,  the  ^ 
final  program  and  itinerary  for  the  47th  At  1 :45 
annual  convention  and  outing  of  the  j 

National  Editorial  Association  has  been  Wond 

completed.  pnnapa 

Delegates  from  the  east  and  middle  aiid  the  Baj 
west  will  meet  in  Chicago,  Wednesday,  ]i''ll  be  a 
July  13,  and  board  a  Chicago,  Rock  Chinese  dir 
Island  &  Pacific  train  at  8  p.m.  They  ® 

will  arrive  in  Kansas  City  at  8  a.m.,  'h^  Chines 

July  14,  where  they  will  breakfast  at 
the  Muelbach  Hotel  as  guests  of  the  Chinatown 
Kansas  City  Chamber  oi  Commerce. 

At  1 1  ;30  a.m.  they  will  leave  over  the 

Union  Pacific  by  way  of  Grand  Hland.  Wednesd 

The  party  will  travel  the  rest  of  Thurs-  - 

day,  all  day  Friday  and  arrive  in  Port-  F.  ST 
land.  Ore.,  at  12  noon  Saturday.  ^ 

The  Oregon  State  Editorial  Associ-  L 

ation,  which  holds  its  annual  convention 
Friday  and  Saturday,  July  15-16  at  Was  A 

Portland,  will  hold  a  joint  luncheon 

with  the  N.E.A.  delegation.  Since  there 
will  be  a  ten-hour  stop  in  Portland,  the  H 

delegates  to  the  N.E.A.  and  the  O.S.E.A. 
will  be  dinner  guests  of  the  Portland  T^R.^NC 
Chamber  of  Commerce.  The  affair  for  40 
will  probably  be  held  in  Laurelhurst  resentative 

Park.  They  will  leave  Portland  at 
11  p.m.  over  the  Southern  Pacific. 

Sunday,  July  17,  the  delegation  will 
arrive  at  Grants  Pass  at  8  a.m.  and 
will  have  breakfast  as  guests  of  the 
Grants  Pass  Chamber  of  Commerce. 

They  will  leave  Grants  Pass  at  9 :30 
a.m.  by  automobile  for  a  trip  through 
the  Redwood  Empire,  with  luncheon 
planned  at  Crescent  City.  They  will 
arrive  in  Eureka  at  5  p.m.  for  dinner 
as  guests  of  the  Redwood  Empire  Asso¬ 
ciation.  At  10  p.m.  they  will  leave 
Eureka  over  the  Northwestern  Pacific. 

Monday,  July  18,  they  will  stop  at 
Santa  Rosa  at  7 :30  a.m.  to  breakfast  as 
guests  of  the  citizens  of  Santa  Rosa  ^ 
and,  leaving  that  city  at  9  a.m.  will  part  of  t 
arrive  in  San  Francisco  at  11:32  a.m.,  newspaper: 
where  headquarters  will  be  established  medicine  c 
at  the  Whitcomb  and  Win.  Taylor  often  com 
Hotels.  paper  cont; 

The  day  of  their  arrival,  the  first  to  the  trad 
business  session  of  the  convention  will  visited, 
be  held,  starting  at  2 :30  p.m.  and  con-  “Rates  v 
tinuing  until  5  :30.  culation  si 


sion  will  open  at  9 :30  a.m.  Invocation  the  Los  Angeles  Chamber  of  Comniff  ■ 
by  Rabbi  Elliott  M.  Burstein,  Congre-  that  evening.  Mayor  John  C.  Pup. 
gation  Beth-Israel,  San  Francisco.  and  Lieut-Gov.  Frank  Merriam 

The  morning  program  includes  the  deliver  addresses  of  welcome.  Respe- 
following  address :  “Present  Conditions  will  be  by  Geo.  B.  Dolliver,  past  pr;. 
a  Challenge,”  by  C.  D.  Morris,  West-  dent  of  the  N.E.A.  Following  the  4 
ern  Railways  Public  Relations  Com-  ner  there  will  be  a  reception  and  dam 
mittee,  Chicago;  and  “Typographical  The  first  Los  Angeles  business  se- 
Problems,”  by  Gilbert  P.  Farrar,  Typo-  sion  will  open  Saturday,  July  23,  t 
graphical  Counselor  of  the  Intertype  9:30  a.m.  Addresses  include;  "Ru., 
Corporation,  New  York.  Herman  Roe,  and  .\merican  Journalism,”  by  Croir. 

J! _ r-_  X»  T?  A  —’ll _ 1.^  P n\  •  _ V 


Bank  of  America,  National  Trust  &  field  director  for  N.E.A.,  w'ill  make  his 
Savings  Association,  San  Francisco,  and  report. 


Allen,  Ontario,  Cal.;  “Sand  on  ijl 
Wheels  of  Progress,”  by  W.  C.  Mu'.l 


Motors,  Newspapers  and  Jobs,”  by  Thursday,  July  21,  the  delegation  will  lendore.  Southern  California  Eisal 


.■Mfred  P.  Sloan,  Jr.,  president.  General  start  its  trek  southward,  leaving  San  Company,  Los  Angeles,  and  “Countr 


Motors  Corporation.  Francisco  at  8:25  a.m.,  stopping  at  Palo  Correspondent;  Space  Filler  or  New, 

At  1:45  p.m.  the  delegates  will  .•Mto,  Santa  Cruz  and  Del  Monte,  with  by  George  T.  Church,  professor  of  jor 
assemble  at  the  Hotel  Whitcomb  for  luncheon  at  Palo  Alto  and  dinner  at  nalism,  .Agricultural  and  Mechiiii, 
the  “Wonder  25-mile  drive,”  a  tour  of  Del  Monte.  The  party  will  leave  Del  College,  Stillwater,  Okla.  Trophies*,, 
the  principal  sights  of  the  San  Francisco  Monte  at  11  p.m.  arriving  at  Santa  be  awarded  during  the  mornmg  sessioc. 
and  the  Bay  Region.  At  6 :45  p.m.  there  Maria  for  breakfast  Friday  morning,  to  the  winners  in  the  N.E.A.  Bettr 
will  be  a  trip  to  Chinatown  with  a  From  this  point  they  will  travel  by  Newspapers  Contests. 

Chinese  dinner  at  7:15  p.m.  at  the  Far  automobile  to  Santa  Barbara  where  they  Luncheon  Saturday  will  be  held  l 
East  and  Moon  Cafes  as  the  guests  of  will  have  luncheon.  They  will  leave  the  (jrand  Central  Airport,  Glendit 
the  Chinese  Chamber  of  Commerce.  Santa  Barbara  over  the  Southern  Pacific  !•'  the  afternoon  there  will  be  a  tor 
.After  dinner  there  will  be  a  tour  of  at  2  p.m.  and,  with  a  brief  stop  at  Yen-  that  includes  a  visit  to  the  Forest  La»- 
Chinatown  with  a  visit  to  the  Mandarin  tura,  will  arrive  in  Los  Angeles  Friday  Nlemorial  Park  and  the  Huntingt- 
and  Great  China  Theatres,  where  native  at  5 :45  p.m.  Headquarters  will  be  Library  at  Pasadena  to  view  old  ne*> 
dramas  will  be  presented.  established  at  the  Alexandria  Hotel,  papers  and  art  exhibits. 


dramas  will  be  presented. 


F.  ST.  J.  RICHARDS,  VETERAN  AGENT 
OF  NEWSPAPERS,  DIES  AT  66 


Wednesday  morning’s  business  ses-  where  the  delegates  will  be  guests  of  Sunday,  July  24,  is  Long  Beach  ai> 
. —  -  gg-G.  —  ■■■  -  _  I^arbor  Day.  Luncheon  and  dinne- 

F.  ST.  J.  RICHARDS,  VETERAN  AGENT  the  Pacific  Coast  Club  as  guests  of  th  I 

OF  NEWSPAPERS,  DIES  AT  66 

Was  Advertising  Representative  of  St.  Louis  Globe-  with  wmmu'S  singing  and^ 
Democrat  for  40  Years  —  Started  in  Days  of  by  Rabbi  Edgar  F.  Magnin, 

Haphazard  Methoda-Once  Six  Point  President  iSonsibiliS  C^uXtfc 

Tj'RANCIS  ST.  JOHN  RICHARDS,  faction  to  the  publishers  and  making  ^’indL^^^r^sV^ 

r  for  40  years  eastern  advertising  rep-  money  for  themselves,  but  obtaining  for  w  ! 


Was  Advertising  Representative  of  St.  Louis  Globe- 
Democrat  for  40  Years  —  Started  in  Days  of 
Haphazard  Methods — Once  Six  Point  President 


resentative'  of  the  St  Louis  Globe-  the  advertisers  better  service  than' they  Scia?bTpas\"presidem  Spuii 


Denwerat,  died  at  had  ever  been  able  to  obtain  under  the  Xrk  '  There  will  be 


his  home  in  Cran-  old  arrangements.”  of  the ’joint 'committee  of  the  N.E.U 

ford,  N.  J.,  Ju^  In  his  1917  article  Mr.  Richards  apj  the  Newspaper  Association  Ma:- 
1.  He  was  66  stated  that  of  the  men  who  were  m  agers.  Inc.,  by  Kenneth  Baldridg 
years  old.  the  business  in  New  York  during  the  Bloomfield,  Iowa. 


years  old. 


Mr.  Richards  life  of  the  three  pioneers,  there  re-  Tuesday,’  July  26,  invocation  will  bt 


|.  .  .  .  ,  -  I  - - •  - - -  suvovjav, 

was  soliciting  mained  actively  engaged  at  that  time  by  Dr.  Daniel  F.  Rittenhouse.  Fmi 


newspaper  space  Wallace  G.  Brooke  Charles  H.  Eddy,  Baptist  Church,  Pasadena.  Address^ 
in  the  east  at  the  R.  j.  Kenworthy,  H.  E.  Crall,  H.  D.  will  be  “The  Editors.”  by  Alma  Whit- 
time  the  pioneer-  Coste.  J.  T.  Beckwith,  J.  D.  Lorentz  aker.  feature  writer,  Los  Angeles  Tima 
special  newspa-  and  himself.  anH  “Tbp  of  tbp  FHimrGl 


d  nimselt.  and  “The  Value  of  the  Editorial  Page," 

per  agencies  came  \f r.  Richards  became  interested  in  by  John  E.  Casey,  past  president.  Miih 
into  existence.  In  advertising  soon  after  he  arrived  in  nesota  Editorial  Association,  Jordar. 

those  days,  as  he  \Tpw  York  in  1884,  following  comple-  Minn. 

V'  ®  course  at  Bingham  Military  Addresses  will  be  followed  by  tk 

F.  St.  J.  Richards  •  /mi?" u  i  School,  Mebane,  N.  C.  He  was  born  reports  of  the  committees. 

t  .u  •  I”  tite  larger  jf)  Richmond,  Va..  where  his  father.  This  will  be  followed  by  election  o 

par  of  the  foreign  advertising  in  George  H.  Richards,  was  resident  man-  officers  for  the  new  year  and  selectkr 

new.spapers  was  made  up  of  proprietary  ager  of  the  Eagle  Pencil  Companv.  of  1933  convention  city, 

m^icine  copy  and  travelling  salesmen  Friends  recalled  that  as  a  youngster  Tuesday  after  adjournment  of  tht 
en  combined  the  making  of  news-  be  was  able  to  make  suggestions  as  to  business  session,  the  delegates  will  bt 
wares  attractive  display  and  merchandising  of  guests  of  motion  picture  studios  a: 

cities  and  towns  they  pencils  that  were  effective  in  the  un-  luncheon.  That  evening  they  will  dim 

1  a  -LI  f>  •  <1  •  settled  and  depressed  days  that  followed  at  the  Roosevelt  Hotel  in  Hollywooc 

Rates  were  flexible,  he  wrote,  cir-  the  war  between  the  states.  and  visit  the  Hollywood  Bowl. 

*°rD**^*^  m  veipr  general  terms,  York  Mr.  Richards’s  first  Once  more  the  newspapermen  anc 

A  nV  usually  meant  a  employer  was  I.  H.  Hamburger,  hut  in  their  families  will  start  touring,  leavim 

dicker,  and  may  the  best  man  win.  ^889  he  went  to  work  for  F.  T.  McFad-  Los  Angeles  at  8:20  a.m.  over  the  Sanu 

^  *  den,  advertising  representative  for  a  Fe  railroad.  They  will  arrive  in  Fui 

^  number  of  papers,  with  offices  in  the  lerton  at  9  a.m.  for  a  tour  of  Oranp 

several  advertisers  whose  Tribune  Building.  Three  years  later  county  and  the  beaches;  leaving  Sat 

\fr  J.  5 jPy he  became  Eastern  representative  of  the  Juan  Capistrano  at  3  p.m.  they  will 
n"  Globe-Democrat.  Persons  familiar  with  arrive  in  San  Diego  or  Agua  Calient 

tnab  /-n  f  couotry  and  paper  attributed  much  of  its  ma-  in  time  for  dinner  and  spend  the  nigh 

nf  bU  growth  to  the  ruddy-faced  Rich-  in  San  Diego  at  the  El  Cortez  or  Sa: 


Addresses  will  be  followed  by  tk 


F.  St.  j.  Richards 


Monday  afternoon’s  session  will  be  and  making  a  contract  usually  meant  a  u  Kicnaras  s  nrst  more 

opened  with  invocation  by  Rev.  Lau-  dicker,  and  may  the  Sst  man  wTn  ” 

rence  L.  Cross,  Community  Church,  Ber-  “It  was  the  occasional  custZ^'for  a  ^  ‘ 

keley,  followed  by  address  of  welcome  general  advertising  agent  to  be  com-  ^'’^rtising  represent^ive  .^f*r  ^  Fe  railroad, 

by  Leland  Cutler,  president  of  the  San  missioned  by  several  advertisers  whose  °p  P.jl?®’’®'  offices  in  the  erton  9  a 

Francisco  Chambe^  of  Commerce  and  aggregate  copy  w^uld  makr  ^r^e  S  Building.  Three  years  ater  county  and  I 

C.  E.  Baen,  president  of  the  San  Fran-  Air.  RichardV  wrote.  “This  gfntlema’n  Eastern  representative  of  the  Juan  Capistr 

cisco  Convention  &  Tourist  Bureau,  and  would  travel  all  over  the  country  and  Persons  familiar  with  arrive  in  Sar 

Neal  R.  Murray,  president,  California  make  contracts  with  newspapers  for  all  paper  ^ 

Newspaper  Publishers’  Association,  of  his  clients,  demanding  such  conces-  to  the  ruddy-faced  Rich-  m  San  Diegc 

SSSd.  j4tta«,'ot'dS«ioS"SS  ThurX 


LeaM  NiCol,  XLaMl'f'”'  ''13'^"  HrSrflolt,' air“Vt„^DS,  EhS  ' 

b„,  advarHafn^  really  was  hi,  hohhy.  yj.ests  of  the  _  San  Diegoa.mbe,  ; 


dent  of  the  N.E..A..  and  publisher  of 
the  Bristow  (Okla.)  Record,  will  de¬ 
liver  the  president’s  annual  address. 
Herbert  C.  Hotaling,  executive  secre¬ 
tary,  will  make  his  official  report,  fol¬ 
lowed  by  W.  VV.  Aikens,  treasurer. 
The  last  business  of  the  day  will  be  the 
appointment  of  convention  committees. 

Monday  evening  at  7:15  p.m.  there 
will  be  a  dinner  dance  at  the  Hotel 


^'^“Th^e'ha^s^a^avs  been  some  differ  ^^®  “  observer  of  the  busi-  Commerce  and  leave  San  Diego  at 

e  s  always  been  some  O'ffer  ^  advertising  fields  He  served  P-ui.  by  Santa  Fe  or  Pickwick  Stage- 

ence  of  opinion  as  to  which  of  the  three  fo^many  years  as  pres£  <5  the  Six  arriving  at  Riverside  for  the  night,  wW 
S ‘’UTterTo  l^n"Sa«  PointY^ue  in  N’^ew'  Yo^^^^^  dinner  "at  the  Mission  Inn. 

F  T  McFadden  T  H  Trail  and  F  B  ®  staunch  advocate  of  the  pulling  power  Friday,  July  29,  they  will  breakfast 
Mack  were  the  ’pioneers  in  a  business  newspaper  advertising.  He  also  at  Fontana  Farms,  followed  by  a  toff 
that  has  grown  L  that  few  imnortant  served  as  treasurer  of  the  Sphinx  Club,  of  San  Bernardino  county.  Luncheon 
newspapera  are  now  without  space  sell-  Advertising  Chib  is  .scheduled  at  Redlands  as  guests  ci 

rt\  of  New  York.  He  moved  to  Cranford,  the  Redlands  Chamber  of  Commero. 


(Tommerce  and  leave  San  Diego  at  2 


newspapers  are  now  without  space  sell¬ 
ing  representatives  in  New  York,  Chi- 


the  Redlands  Chamber  of  Commero. 


w  .  iioiei  mg  representatives  in  iNew  Yortc,  uni-  t  .  vv:  —  -  -vr  •  Yu  p-marHiivi 

Mark  Hopkins.  Addresses  of  welcome  cago  and  other  cities,  and  a  large  num-  N  J.,  25  years  ago.  His  New  ^  ork  They  will  visit  ‘Je  San  Bemardm 
w,ll  be  pv,n  by  Gov..J.me,  Rolph.  her  of  smaller  paper,  enjoy  elK,p,ra-  offiee  wa,  a,  41  Part  Row.  _  mounra.ns  .mb  ^a.b, to ^ 


Jr.,  and  Mayor  Angelo  J.  Rossi  of  San 
Francisco. 

Tuesday,  July  19,  the  business  ses¬ 
sion  will  be  opened  at  9:30  a.m.  with 
invocation  by  Rev.  Father  Terence 
Cronin,  St.  Boniface  Church,  San 
Francisco. 

Three  addresses  are  scheduled  for  the 
morning:  “Printing  as  a  Major  .\rt,” 
by  Dr.  Jc^n  Henry  Nash,  printer,  San 
Francisco:  “Banks  in  Advertising.”  by 
Peter  Michelson,  advertising  manager, 


Per  ot  smaller  papers  enjoy _ _ _  ,  ......  _ _ _  , 

tively  similar  advantages.  Surviving  are  his  wife.  Carrie  Nix  turning  to  the  .Mission  inn,  Kive 

“The  three  pioneer  special  agents  Richards,  whom  he  married  in  1903,  and  *or  the  night, 
soon  had  a  number  of  companions  who  two  children.  Mrs.  Donald  G.  Henwood,  Fiwfric 

realized  the  sound  business  principle  in-  of  Plainfield,  N.  J.,  and  George  F.  Riverside  at  7  a.m.  via  ^ci  c  • 
volved  and  a  few  years  found  such  men  Richards,  of  Cranford.  The  funeral  breakfast  at  Pomona  College,  U 
as  N.  M.  Sheffield,  A.  Frank  Richard-  was  held  from  his  home  July  3  and  mont.  at  8  a.m.  j  arrive  at  Um\e 
son,  H.  D.  Hanover,  C.  J.  Billson,  J.  D.  burial  was  made  July  6  in  Fairview  of  Southern  California,  Los  A^e_ 
Lorentz,  S.  C.  Beckwith,  Henry  Bright,  Cemetery.  Westfield,  N.  J.  for  luncheon.  Attend  opening  of  Ogtb 

Wallace  G.  Brooke,  C  H.  Eddy,  T.  B.  H.  Clyde  Fisher,  who  has  been  Mr.  Games,  Los  Angeles,  2.  i).  • 

Eiker  and  others  making  contracts  in  Richards’s  assistant  for  12  years,  will  at  Aleaxndria  Hotel  jbr  the  ^ 

New  York  for  newspapers  all  over  the  continue  to  represent  the  Globe-Demo-  **.?  m  F  L 

country  and  not  only  giving  satis-  crat  in  the  east.  the  Olympic  Games  for  t  e 
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FIVE  AHENTION 
GEHING  SUGGESTIONS 


X^ETROIT  is  one  of  America’s  four 
largest  markets  and  today  it  is 
definitely  showing  a  rising  trend.  This 
combination  of  a  large  favorable  mar¬ 
ket  and  a  medium  capable  of  covering 
71%  of  the  financially  able  homes 
makes  a  real  selling  opportunity,  par¬ 
ticularly  if  the  market’s  attention  is 
focused  on  your  product  by  some  com¬ 
pelling  appeal.  The  five  methods  listed 
below  offers  tested  suggestions  at  un¬ 
usually  attractive  rates. 


•  4  colors  in  Sunday  Comic  Section 

•  4  colors  in  Sunday  feature  Ser- 
tion 

•  Sunday  Kotogravure  .,,at  little 
more  than  black  and  white 

•  Two  Color  weekdays  only  1%% 
extra 

•  Comic  Strip  weekdays^  only  10 
cents  extra  per  line 


The 

New  York  Office 
I.  A.  KLEIN,  Inc. 


Detroit  News 

THE  HOME  NEWSPAPER  Chicago  Office 

J.  E.  LUTZ 
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WANTED  GOODS  PLAINLY  DISPLAYED 
HELP  TO  SELL  THEMSELVES 

Independent  Retailers  Can  Learn  Much  About  Stock  Keeping 
and  Display  From  Chain  Stores — Item-Visibility 
A  Large  Sales  Factor 
By  CARL  FAST 

Mr.  I-ast  is  merchandising  counsellor  to  department  stores  in  many  cities.  In 
this  series  of  si.r  articles,  of  which  this  is  the  fifth,  he  will  show  how  progres¬ 
sive  nezvspapers  are  helping  their  retail  merchants  to  be  better  merchandisers. 
Editor  &  Publisher  Jt’i//  be  glad  to  receive  specific  inquiries  for  further  details 
on  subjects  coz’ered  in  these  articles  a*id  assures  Mr.  Fast’s  personal  replies. 


IF  THE  independent  retailer  who 
rails  at  the  chain  store  as  a  menace 
can  be  persuaded  to  study  it  as  a  model 
he  will  be  well  rewarded.  Newspaper 
representatives  who  contact  merchants 
should  point  this  out,  if  they  can  do  so 
tactfully.  The  success  of  the  true 
store  chain  is  due  to  several  basic 
rules  of  good  merchandising,  rigidly 
followed.  Chief  among  these  is  that 
requiring  “pattern"  stock-arrangement, 
in  all  the  stores  of  the  chain.  Whether 
in  Atlanta,  Boston  or  Seattle,  you  will 
find  in  a  VVool worth  store,  for  example, 
the  same  neat,  orderly  arrangement  of 
all  its  items.  This  complete  item-visi¬ 
bility  is  a  tremendous  factor  in  profit 
making.  It  reduces  expense  by  cutting 
selling  costs,  saves  clerks’  training, 
automatically  accomplishes  “suggestive 
selling”  and  last,  but  not  least,  makes 
it  easy  to  keep  up  assortments  of  stock. 

Newspaper  advertising  of  all  con¬ 
sumer  goods  is  vitally  affected  by  this 
side  of  good  storekeeping.  All  adver¬ 
tised  items  should  be  plainly  displayed, 
of  course,  whether  advertised  by  the 
retailer  or  by  the  manufacturer,  as 
brand-goods.  Both  the  local  display 
manager  and  the  natonal  advertising 
manager  of  a  progressive  newspaper 
should  give  much  thought  and  study  to 
this  matter.  Insofar  as  they  and  their 
assistants  can  develop  orderly,  visible 
stockkeeping  in  the  stores  of  their  ad¬ 
vertisers  the  paper  will  gain  substan¬ 
tially. 

An  overwhelmng  majority  of  stores 
carry  their  goods  in  such  disorder  that 
they  lose  a  large  part  of  their  poten¬ 
tial  selling  power.  The  newspaper’s 
advertising  is  used  to  bring  prospective 
customer!-  into  the  store,  and  broken 
assortments,  with  unattractive,  disor¬ 
derly  arrangement  of  goods,  drives  them 
out  again.  Here,  too,  the  advertising 
has  narrowly  limited  appeal. 

“Results  wanted  tomorrow  only,  and 
on  advertised  items  alone,”  might  be 
said  to  underlie  the  appeal. 

Every  newspaper  has  had  to  postpone 
important  national  advertising  because  a 
survey  of  the  local  dealers’  stocks  of 
the  line  to  be  advertised  showed  de¬ 
pleted,  broken  assortments.  Success  in 
national  advertising,  just  as  in  retail 
advertising,  depends  upon  continuous 
distribution  of  the  advertised  goods,  and 
no  goods  can  be  continuously  distrib¬ 
uted  unless  they  are  continuously  pro¬ 
vided  by  the  dealers.  Many  or  most 
ncwsiiajiers  spend  considerable  time  and 
money  on  such  survey  work  among 
distributors. 

It  is  logical,  then,  for  a  progressive 
paper  to  do  its  best  in  telling  all  re¬ 
tailers  who  will  listen,  of  simple,  effect¬ 
ive  methods  to  assure  better  selling 
through  better  stock  keeping,  and  par¬ 
ticularly,  of  stock  upkeep,  or  having 
what’s  wanted  when  it  is  wanted,  and 
having  it  easy  to  see  and  to  sell.  In¬ 
credible  as  it  may  seem  in  this  period 
of  so-called  “over-production,”  most  of 
the  most-wanted  lines  of  merchandise 
are  now  actually  being  under-supplied, 
because  the  most-wanted  are  never  re¬ 
ordered  until  they  are  sold  out.  Give 
any  merchant  a  simple  system  or 
method  that  w'ill  tell  him  when  each  of 
his  items  is  low  (not  “out”)  and  you 
will  render  him  a  valuable  service. 

And  so  let  us  consider  some  simple, 
serviceable  rules  of  good  stock  keeping. 
Then  it  will  be  easy  to  apply  a  simple 
but  scientific  system  of  stock-upkeep  or 
correct  buying.  Strangely  enough, 
little  or  no  study  or  thought  has  been 
given  correct  stock  keeping,  even  in 
the  department  store  held.  Manufac¬ 


turers  of  store  fixtures  and  their  de¬ 
signers  have  concerned  themselves 
chiefly  with  the  external  beauty,  the 
appearance  of  store  equipment,  but  one 
finds  such  disorder  in  lower  shelves, 
closed  drawers,  beneath  counters  and 
in  stock-rooms,  as  to  make  effective 
selling  impossible. 

The  first  rule  calls  for  distinct  item- 
visibility.  Each  item  must  be  instantly 
seen  as  a  separate,  distinct  lot  or  quan¬ 
tity.  This  is  enforced  in  the  best  chain 
stores  by  dividing  all  trays  or  display 
counters  into  small  bins  or  compart¬ 
ments,  to  prevent  the  items  from  getting 
mixed  together.  To  make  this  orderly 
arrangement  of  goods  easy  is  the  duty 
of  every  store  owner. 

Next,  each  item’s  whole  quantity 
should  be  together,  in  one  place,  not 
some  here,  some  there.  With  “reserve” 
stock  items,  of  which  some  are  openly 
carried  on  display  and  the  balance  kept 
out  of  sight,  under  counters  or  in  stock- 
rooms,  the  open-display  portion  must  be 
limited,  and  replenish^  daily  from  the 
reserve  stock.  This  keeps  them  from 
getting  soiled,  shabby  or  shop-worn  and 
allows  room  in  the  “forward”  display 
space,  for  a  wider  visible  assortment 
of  items.  Remember  that  every  item 
in  stock  should,  as  far  as  possible,  be 
in.stantly  visible  to  clerk  or  customer, 
preferably  both ! 

Next ;  with  goods  on  shelves,  no  item 
should  be  permitted  to  hide  any  other 
item.  This  usually  means  enforcing  a 
“single  row”  rule,  which  requires  that 
only  a  single  row  shall  be  permitted  of 
any  item  on  a  shelf.  Many  department 
store  owners,  to  avoid  the  hiding  and 
accumulation  of  “dead,”  slow  goods 
and  enforce  quicker  stock-turn  through 
small  quantity  buying,  abolished  stock- 
rooms  and  compelled  all  the  stock  of 
the  various  departments  to  be  carried 
“forward,”  in  the  selling  fixtures.  This 
made  orderly  stock  keeping  and  item- 
visibility  harder  still,  of  course,  by  un¬ 
duly  crowding  the  limited  space  of 
shelves,  showcases  and  trays.  The 
“single-row”  rule  is  here  impossible. 

Next :  only  the  “regular”  items,  those 
which  it  is  desired  to  maintain  in  stock 
by  re-orders,  should  be  carried  in  the 
convenient,  most  accessible  locations. 
All  obsolete,  dropped  or  discontinued 
items  should  be  weeded  out  and  segre¬ 
gated  or  assembled  in  one  part  or  sec¬ 
tion  of  the  shelves  or  fixtures,  not  con¬ 
cealed  nor  jumbled  together,  but  kept 
accessible,  away  from  the  “regular” 
items.  Then  constant  selling-attention. 


2879684 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(mornins  and  evenins  issues)  for 
the  month  of 

JUNE,  1932 

The  average  net  paid  circulation 

of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  June, 
1932,  was  186,745. 

Eomrything  in  BaUimorm 
Rmvoipm^  ArounJ 

THE  SUN 

Morning  Evening  Sunday 


“BLIND”  PHONE  CALL  HIT 
BULL’S-EYE  IN  LOUISVILLE 
TOUISVILLE,  KY„  July  5— This 
-Li  is  a  believe-it-or-not  and  true  as 
the  best  of  ’em:  Lee  Nichols,  re¬ 
write  man  on  the  Courier-Journal, 
amazed  himself  and  his  co-workers 
and  pleased  his  city  editor  last 
week  when  he  opened  a  telephone 
criss-cross  hook,  picked  out  a  num¬ 
ber  at  random  and  called  it  to 
find  that  a  free  balloon,  making  an 
ascent  at  an  amusement  park,  had 
at  that  moment  fallen  on  the  roof 
of  the  house  to  which  he  was  call¬ 
ing. 

A  resident  of  the  Shawnee  Park 
district  telephoned  the  Courier- 
Journal  city  desk  that  the  balloon 
was  drifting  just  over  the  roofs  of 
nearby  houses  and  apparently  was 
unable  to  rise.  Nichols,  expecting 
an  accident,  put  in  the  call.  The 
first  number  he  picked  hit  the 
bull’s-eye. 

The  “strike”  enabled  the  paper 
to  carry  a  full  story  on  the  inci¬ 
dent  in  the  first  “bulldog”  and  to 
dispatch  a  photographer  for  a 
fuller  play  with  art  in  later  edi¬ 
tions. 


selling-pressure,  should  be  exerted,  to 
get  rid  of  them  as  rapidly  as  possible. 
A  prominent  spot  on  a  show  case,  a 
counter  or  a  table  in  the  aisle  should 
constantly  display  assortments  of  such 
“discontinued”  items,  with  a  special 
price  card,  “your  choice,  10c.,”  or  “2  for 
25c.,”  etc.  Out  of  sight  is  out -of  mind, 
as  the  old  saying  goes,  and  such  obso¬ 


lete  items  will  remain  in  stock  (ur  , 
if  left  scattered  and  unnoticed  anl ' 
the  regular  goods.  Encouraging 
a  house  cleaning  will  create  new  ‘V;  ■ 
ance”  advertising,  and  do  it  in  tin»‘ 
get  results.  Again,  every  day  is 
ance  day,  to  the  efficient  mercliaiKi^'.! 

Next ;  many  merchants  are  hand'- 
ping  their  business  by  unnecessarily 
ing  goods  in  closed  drawers,  as  V- 
as  20  or  30  items  of  small  goods 
bled  together  in  a  mixed  mass,  or  ■ 
tain  to  be  jumbled,  when  the  draj. 
is  slammed  shut.  .All  stock-drav 
even  those  with  glass  fronts,  art 
handicap  to  quick,  economical  ,t: 
and  service  to  customers,  and  should ! 
discarded  if  possible,  and  their  >■. 
used  for  shelving. 

Wrong  spacing  and  depth  of  stod 
shelves  is  a  common  and  costly  t~ 
With  small  or  flat  goods,  carried 
shelves  a  foot  apart,  three  or  four  it- 
must  be  piled  on  top  of  one  aiiut-. 
making  it  harder  for  clerks  to  find  h 
or  get  them  in  or  out  quickly.  A  1 
common  sense  and  a  few  boards  (ev- 
closer-spaced  shelves),  would  marlir 
increase  sales  and  reduce  costs,  in  iri 
thousands  of  stores. 

It  must  be  remembered  that  all 
these  principles  of  good  stock  keep 
are  quite  apart  from  the  matter  oi  t 
tractive  display,  which  has  been  g! 
plenty  of  attention. 

The  advertising  salesman  for  a  ne« 
paper  who  shows  the  merchants 
contacts  that  he  is  interested  in. 
studying,  these  angles  of  good  merci: 
dising,  will  find  himself  more  and  ir 
listened  to  and  consulted.  His  rcw. 
will  come  in  various  ways. 


Worcester,  Massachusetts 

“No  Guns  Today?  Then 
Buy  My  Valentines!” 

Worcester  manufacturers,  turning  out  some  3,000  different  products,  imti 
sure  that  Worcester-made  goods  will  never  be  out  of  demand  in  the  markiu 
of  the  world.  In  few  cities  in  the  country  is  employment  so  steady,  or  buyji{ 
power  so  stable,  as  in  this  city  of  widely  diversified  industries. 

Worcester  makes  firearms  and  valentines;  wire  and  underwear;  vacui 
cletmers  and  trolley  cars;  shoes  and  sprinkler  systems;  automobile  a: 
airplane  parts;  skates,  looms,  razors,  wrenches,  envelopies,  boilers,  cortr.! 
Worcester  works  in  steel,  leather,  textiles,  paper.  Worcester’s  machine  toon 
precision  gauges,  abrasive  wheels,  are  used  in  many  countries.  The  world: 
its  most  finicky  moments  continues  to  open  its  purse  to  keep  Worcesii 
wheels  turning  and  Worcester’s  skilled  workmen  buying. 

This  diversification  holds  true  for  all  of  Worcester  county,  in  which  no 
industry  produces  as  much  as  6%  of  the  total  manufactured  products.  Ms: 
of  these  manufactures  are  of  a  highly  specialized  nature,  employing  the 
skilled  type  of  workers  at  better-than-average  wages. 

Of  the  93,400  families  living  in  Worcester  and  within  the  average  18-mili| 
radius 


50.39%  own  their  homes 
46.90%  own  radios 
45.68%  own  pianos 
43.49%  own  phonographs 


61.97%  have  savings  accounts 
55.55%  have  residence  telephones 
34.26%  own  vacuum  cleaners 
20.22%  own  electric  washers 


The  average  per  capita  savings  of  Worcester  is  more  than  FOUR  times  tki 
average  for  the  United  States. 

Thia  Worcester  Market — one  of  the  richest  and  most  responsioe  in  ti' 
nation — with  money  to  spend  NOW — is  adequately,  economically  cowr^ 
through  these  newspapers  ALONE.  Of  all  families  in  Worcester  and  u)itii<![ 
the  average  18-mile  radius  who  regularly,  every  day,  read  in  their  home 
Worcester  newspaper. 

O  00  n/  read  the  Telegram  or  Gazette  in  their  homesj 

OOaOO  /O  six  days  every  week 

THE  TELEGRAM-GAZETT 

Worcester,  Massachusetts 
George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  National  Representatives 

New  York  Boston  Chicaro  Detroit  Philadelphia  San  Francisco  Los  Am 
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^^What  shall  we  have  to  eat  9 


.  ^^What^s  advertised 

in  the  paper 

In  the  last  decade,  newspaper  advertisements  of  foods  have  taken  their  place  with  dry-goods 
and  department  store  announcements  in  service  to  the  housewives  of  America. 

In  1931,  seven  times  as  much  advertising  of  foods  (on  a  milline  basis)  appeared  in  daily 
newspapers  as  in  any  other  medium.  And  only  just  over  100  advertisers  of  foods  and  other  gro¬ 
cery  products  spent  more  than  ^20,000  each  in  the  35  leading  magazines — 14  of  the  largest  of 
them  doing  more  than  half  of  all  the  advertising. 

Because  the  margin  of  profit  in  foods  is  so  small,  loss  by  spoilage  so  high,  and  transportation 
so  costly — by  reason  of  bulk  and  weight — most  of  the  4,564,541  farmers  and  the  50,000  small 

packers  of  foods  must  do  their  selling  close  to  home. 

_ _  The  added  handicap  of  this  local  competition  makes  the  problem 

tFUlI,  q£  shipper  of  foods  from  distant  points  most  difficult.  He  has 

COMPETITIVE  found  only  one  way  to  solve  it.  He  has  had  to  meet  competition  on 

I^OCSTRY  its  own  ground.  He  has  advertised  in  local  newspapers. 

There  are  4,564,541  farms  in  the  That  most  food  advertisers  have  kept  “out  of  the  red”,  and  that 

Jnited  States.  food  securities  have  been  so  stable,  is  a  lesson  in  the  value  of  uninter- 

There  are  more  than  50,000  food  rupted  newspaper  advertising  that  will  not  soon  be  forgotten, 

nanufacturing  plants.  »  »  i  o  o 

There  were,  in  1914,  500  grocery  ADVERTISE  FOODS  IN  NEWSPAPERS 


There  are  4,564,541  farms  in  the 
United  States. 

There  are  more  than  50,000  food 
manufacturing  plants. 

There  were,  in  1914,  500  grocery 
chains  with  8,000  stores  doing  a 
total  business  of  ^250,000,000  per 
year.  But,  by  1931,  with  the  aid 
of  daily  newspaper  advertising, 
the  number  of  chain  stores  had 
grown  to  62,725,  and  in  addition 
there  were  60,000  members  of 
voluntary  chain  organizations. 

This  makes  a  present  total  of 
some  125,000  units  doing  an  an¬ 
nual  grocery  business  in  excess 
of  ^6,000,000,000 — 497,715  retail 
food  stores  in  all — with  total  sales 
of  ^11,310,627,359. 


This  is  one  of  a  series  of  advertisements  on  Newspaper  Advertising 
and  the  co-operation  offered  advertisers  by  a  Progressive  Group  of 

NEWSPAPER  PUBLISHERS^  REPRESENTATIVES 

Folks  who  look  alike  and  dress  alike  do  not  eat  the  same  foods. 
Some  of  our  markets  buy  white  macaroni;  some  like  beans  *‘Boston 
baked**;  some  their  tea  unfermented;  some  coffee  dark  roasted. 

We  can  help  food  advertisers  who  will  consult  us. 


I 


**  Advertising's  joh  is  to 
arouse  desire  by  telling  the 
truth.’’  Wilfred  W'.  Fry. 


TRUTH^  HIJMAX  IXTEB 


these  three  I  demand 
in  my  Advertising 


It  is  a  simple  thing,  tc 

please  me  with  your  advertising. 

*T  am  naive,  fresh,  essentially  childlike, 
full  of  generous  enthusiasm  and  a  capac' 
itv  for  wonderment. 


“A  man  will  dream  for  months  before 
he  buys  his  first  motor  car. 

about  is  not  a 


“What  he  is  dreaminj 
mechanism  of  chassis  and  wheels  and 
engine. 

“It  is  himself,  and  his  wife,  and  chil¬ 
dren.  Their  social  standing,  healUi.  en¬ 
joyment,  convenience. 

“To  him,  what  the  manufacturer  has 
achieved  exists  for  his  gratification.” 

An  advertisement  needs,  to  please  me. 
Truth  first  of  all.  Human  Interest  comes 
second.  But  the  formula  cannot  be  re¬ 
versed.  To  attract  attention  is  not  the 


“My  every-day  life  is  pretty  dull.  Get 
u|) — eat — go  to  work — go  to  bed.  But 
my  compensation  for  the  routine  of  today 
is  my  vision  of  what  life  is  to  be  to¬ 
morrow. 

“Everything  comes  as 
a  partial  fulfillment  of 
this  vision,”  says 
John  Starr  Hewitt. 


ris/sc 


These  Facts  Presented  b 

.Akron  Beacon-Journal  Cleveland  Plain 
Altoona  Mirror  Dealer 

Booth  Newspapers,  Inc.  Cleveland  Press 
Boston  Herald-Traveler  Dallas  News 
Bridgeport  Post-Telegram  Dallas  Journal 
Chattanooga  Times  Detroit  News 

Chicago  Tribune  Gannett  Newspapers 

Cincinnati  Enquirer  Hartford  Courant 


f  Following 

Indianapolis  News 
Louisville 
Courier-Journal 
Louisville  Times 
Milwaukee  Journal 


.4 


EST,  GOOD  MAXXERS 


end  of  advertisino;;  it  is  only  the 
beginning. 

The  third  requirement  (say  it  again 
and  again)  is  Good  Manners.  Many  an 
advertiser  may  take  a  leaf  out  of  the  hook 
of  any  common  garden  variety  of  salesman 
in  this  respect.  The  salesman  knows  bet¬ 
ter  than  to  make  his  approach  in  such  a 
way  or  to  carry  himself  in  so  overhearing 
or  otherwise  obnoxious  a  manner  as  to 
anger  or  disgust  his  prospect. 

IS  YOUR  ADVERTISEMENT  NEWS? 

Put  every  advertisement  to  this  test — 
Is  It  News?  If  the  answer  is  “yes,”  it  will 
perform  the  service  required  of  it  by  the 


KEY  MARKET  NEWSPAPERS 

New  York  Herald  Tribune  Richmond  (Virginia) 

New  York  Sun  News  Leader 

New  York  Times  Trenton  Times 

New  York  World-Telegram  W estchester  Newspapers, 

Omaha  World-Herald  Inc.  (8  Dailies) 

Pittsburgh  Press  Waterbury  Republican 

Providence  Journal  Waterbury  American 

Providence  Bulletin  Youngstown  Vindicator 


public,  to  whom  it  is  dedicated.  It  will 
raise  no  barriers.  It  will  find  ready 
acceptance. 

And  pack  your  news  with  Human  Inter¬ 
est.  James  Wallen  quotes  Victor  Hugo 
to  the  effect  that  “emotion  is  always  new” 
and  urges  that  “the  well  of  human  feel¬ 
ings  never  runs  dry.”  But  he  also  cau¬ 
tions  us  to  “base  romance  on  facts”  and 
not  to  get  “humaner  than  life,”  because 
“next  to  being  half-baked,  the  most  seri¬ 
ous  thing  that  can  happen  to  a  roast  is  to 
be  overdone.” 

Then  you  have  only  to  present  my  kind 
of  advertisement  to  me  with  other  news, 
when  and  where  you  will  find  me  most  re¬ 
ceptive — in  my  daily  newspaper.  You 
have  only  to  remember  that  the  news¬ 
paper,  the  normal  purpose  of  which  is  to 
disseminate  news,  is  the  natural,  normal 
vehicle  for  the  news  of  advertising. 
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$54,000,000  LIBEL  SUITS 

Henry  L.  DOHERTY,  or  cities  Service, 
has  now  managed  to  pile  up  suits  for  lilx-l 
aggregating  $54,000,000  against  the  Kansas 
City  Star  and  its  officers  and  editors.  This  is, 
by  far,  the  largest  sum  anyone  has  ever  asked 
from  any  newspaper  in  libel  litigation.  In  July, 
1931,  the  so-called  "billion-dollar  public  utilities 
magnate”  filed  suit  for  $12,000,000,  then  consid¬ 
ered  a  record  amount,  but  the  legal  battery  the 
Doherty  concern  maintains  took  the  cork  out  of 
the  ink  bottle  this  week  and  wrote  into  their  briefs 
sums  which  stagger  imagination — $42,000,000, 
“actual  and  punitive”  damages.  When  the 
Doherty  dander  is  up  and  flaring  a  few  millions, 
here  and  there,  mean  little.  Never  has  an  Ameri¬ 
can  newspaper  been  better  flattered. 

All  of  the  facts  are  not  yet  in,  but  common 
sense  dictates  that  the  Fourth  Estate  should  not 
take  Mr.  Doherty’s  fireworks  too  seriously.  Any¬ 
body  with  the  means  and  legal  talent  can  file 
libel  suits,  but  it’s  another  thing  to  get  judgments. 

Mr.  Doherty  notoriously  plays  his  game  of  chess 
without  much  regard  for  pawns.  He  enjoys  big. 
sweeping  gestures  in  his  commercial  propaganda. 

He  fights  for  mass  effects  on  the  public  mind.  To 
make  a  point  he  will  go  to  extraordinary  ex¬ 
tremes.  For  instance,  it  is  said  that  four  of  the 
six  libel  suits  he  brought  this  week,  with  the 
usual  flourish  of  trumpets,  deal  with  matters  so 
old  that  the  statute  of  limitations  runs  against 
them.  If  Mr.  Doherty  was  conscious  of  this 
when  the  suits  were  filed,  but  forced  the  action 
for  some  possible  effect  on  public  opinion,  his 
behavior  certainly  cannot  be  taken  seriously  by 
any  sensible  person,  much  less  any  responsible 
newspaper.  He  is  free  to  make  anonymous 
charges  against  the  Star’s  editors  and  publishers, 
alleging  “conspiracy  with  unknown  persons,”  but 
as  a  man  of  power  he  has  had  plenty  of  time, 
surely,  to  identify  his  enemies,  if  indeed  they 
exist.  All  such  talk,  of  course,  tends  to  obscure 
the  issue  in  the  Star’s  editorial  policy — that  gas 
rates  are  exorbitant. 

We  shall  take  a  lively  interest  in  Doherty  libel 
suits  against  the  Star  if  and  when  they  come 
to  trial. 


Now  during  certain  hours  advertisers  may 
mention  prices  in  radio  broadcasting,  but  we 
well  remember  the  day  when  the  broadcasters 
promised  the  public  that  only  names  of  sponsors 
woidd  be  permitted. 


WOULD  BE  PARTNERS 

ONCE  again  the  J.  C.  Penny  Company  fig¬ 
ures  in  reports  from  newspaper  publishers 
of  unusual  advertising  rate  propositions. 
A  few  months  ago,  newspapers  were  being  asked 
to  accord  this  chain  of  department  stores  a  secret 
low  rate  arrangement,  telling  each  of  1,400  pub¬ 
lishers  that  1,399  had  already  accepted  the  idea 
with  alacrity.  The  latest  is  a  proposal  that  the 
publisher  will  receive  for  his  advertising  a  certain 
percentage  of  the  local  unit’s  gross  business  for 
the  year,  the  store  being  permitted  to  use  as  much 
advertising  space  as  it  found  necessary  or 
desirable. 

The  lack  of  equity  in  such  an  arrangement 
need  be  pointed  out  to  no  publisher.  He  becomes 
an  associate  of  the  merchant  to  the  extent  of 
bearing  the  advertising  expense.  He  does  not. 
we  presume,  have  anything  to  say  regarding  pur¬ 
chase  of  goods,  mark-up,  mark-down,  hiring  of 
clerks,  display  of  merchandise,  or  any  other  pol¬ 
icy  which  the  store  rightfully  considers  its  own 
affair.  Yet  every  one  of  these  elements,  and 
others  even  more  basic  and  peculiar  to  the  store 
and  its  personnel,  can  retard  or  promote  the  effects 
of  advertising  upon  gross  sales. 

This  store  system  is  simply  attempting  to  ex¬ 
tend  to  its  purchases  of  new’spaper  space  its  mer¬ 
chandise  buying  methods.  What  the  experience 
of  firms  which  sell  the  Penney  concern  merchan¬ 
dise  may  be  we  have  no  knowledge.  The  general 
experience  of  manufacturers  who  have  done  bulk 
business  with  chain  stores  on  the  latter’s  terms 
are  not  such  as  would  encourage  small  news¬ 
papers  to  follow  their  example. 


R  L 


Where  no  wood  is,  there  the  fire  goeth  out ; 
.so  where  there  is  no  talebearer,  the  strife 
ceaseth. — Proverbs,  XXVI;  20. 


HOLDING  CIRCULATION 

IN  AN  interview  this  week  Thomas  J.  Dowling, 
circulation  manager  of  .\cw  York  IVorld- 
Tclegram,  tells  an  cxi)erience  story  that  will 
impress  every  thoughtful  newspaperman.  We 
were  particularly  struck  by  his  reference  to  the 
ability  of  his  newspaper  to  hold  circulation  in  the 
period  in  which  a  dozen  of  the  large  department 
stores  of  this  city  concertedly  withdrew  advertis¬ 
ing,  resisting  a  readjustment  of  rates.  Last  sum¬ 
mer  the  W’orld-Telegram  carried  all  of  the  large 
department  store  business,  but  now  with  a  con¬ 
siderable  volume  of  it  absent.  Mr.  Dowling  says 
the  circulation  holds.  After  its  nine  weeks’  fight 
with  the  department  stores  in  Pittsburgh,  the 
Pittsburgh  Press,  also  a  Scripps-Howard  news¬ 
paper,  had  more  circulation  than  when  the  depart¬ 
ment  stores  pulled  out,  Mr.  Dowling  said.  This 
reminds  us  that,  during  that  advertiser  strike,  the 
leader  of  the  department  store  proprietors  told  a 
representative  of  Editor  &  Publisher  that  “store 
news  is  the  most  important  feature  of  any  news¬ 
paper  and  no  Pittsburgh  newspaper  can  get  along 
without  it.” 

Time  and  again,  in  various  cities,  newspapers 
have  demonstrated  that  circulation  volume  is  not 
necessarily  dependent  on  any  class  of  advertising 
patronage.  We  believe  certain  types  of  newspapers 
are  more  dependent  on  store  advertising  for  circula¬ 
tion  popularity  than  others,  yet  we  know  of  no 
instance  where  a  fighting  newspaper  has  ever 
lieen  ruined  by  an  advertiser  boycott. 

In  the  case  of  New  York  World-Telegram  we 
are  informed  that  through  economies  naturally 
incident  to  the  loss  of  low-rate  space,  coupled 
with  a  flood  of  new  advertising  taking  up  posi¬ 
tions  previously  held  by  department  stores,  and 
a  strong  line  of  national  advertising  and  classi¬ 
fied,  the  newspaper  has  by  no  means  fared  badly 
by  reason  of  the  department  store  boycott.  Mr. 
Dowling’s  statement  that  the  newspaper  has  held 
its  summer  circulation,  and  has  made  progress  in 
its  circulation  reform  measures,  is  another  proof 
of  the  vitality  of  the  newspaper  in  such  cir¬ 
cumstances. 


H.  I.  Phillips  is  campaigning  against  publi¬ 
cation  of  pictures  of  dead  gangsters.  Our  dele¬ 
gation  is  solidly  pledged  to  sjtpport  this  noble 
cause. 


F.  ST.  JOHN  RICHARDS 

ORE  than  three  generations  of  advertising 
space-buyers  had  the  honor,  and  for  most 
of  them  the  pleasure,  of  frequent  calls  from 
F.  St.  John  Richards,  during  his  forty  years  as 
Eastern  representative  of  St.  Louis  Globe-Democrat. 
His  career  began  in  the  days  when  purchase  and 
consumption  of  wine  was  considered  a  necessary  aid 
to  the  closing  of  an  advertising  contract,  and  he 
was  one  of  the  young,  energetic,  and  far-visioned 
group  which  more  than  30  years  ago  saw  that 
neither  advertising  nor  advertising  men  could  reach 
permanent  prosperity  on  that  basis.  He  knew  the 
pioneer  advertising  agencies  well  and  commanded 
their  respect.  He  was  known  equally  well  and  even 
more  highly  esteemed  by  the  agencies  of  today. 

In  the  organization  of  newspaper  representatives, 
his  experience  and  wisdom  were  applied  to  many 
delicate  situations.  Never  a  “high-pressure”  sales¬ 
man,  he  made  it  his  business  to  know  thoroughly 
and  to  advocate  with  decent  firmness  the  merits  of 
his  own  newspaper.  A  gentleman  in  the  old  strict 
sense  of  the  word,  his  memory  will  live  long  with 
those  who  knew  him. 


PARTISANSHIP 

There  are  few  newspapermen  in  the  co® 
try  for  whom  we  have  greater  respect  that 
for  David  Lawrence,  but  in  summariiiw 
the  political  conventions  for  his  radio  audiencj 
last  Sunday  evening  he  made  an  observation  « 
newspaper  conduct  with  which  we  must  take 
issue.  Mr.  Lawrence  has  a  genius  for  facts,  but  a 
this  instance  he  drew  a  conclusion  that  va^i^ 
widely  from  known  facts  and  the  opinion  of  mam 
critical  observers.  Many  cities,  he  said,  no* 
served  by  only  one  newspaper,  get  only  s^j, 
political  news  as  the  editor  cares  to  supply,  tkt 
opposing  views  being  suppressed  or  distorted  » 
accordance  with  the  politico-editorial  polict 
Radio  broadcasting,  he  concluded,  has  been  hailtii 
as  a  blessed  relief  by  politicians,  for  the  broad¬ 
casters  are  compelled  by  law  to  accord  equal  tint 
to  competitive  partisan  addresses. 

For  more  than  20  years,  long  before  comme: 
cial  radio  broadcasting  was  even  a  dream,  the  di>. 
solution  of  ties  between  press  and  political  par 
ties  had  been  noted  by  publicists.  In  the  900  a 
more  cities  where  newspaper  consolidations  havt 
reduced  the  number  of  dailies  to  one,  the  resultir; 
journal  has  been  with  few  exceptions  “inde¬ 
pendent”  in  politics.  This  is  a  statement  of  faa, 
readily  verified  by  Editor  &  Publisher's  Inter 
national  Year  Book.  Also  subject  to  factual 
proof  is  the  statement  that  many  newspapers  en¬ 
joying  the  entire  press  franchise  of  a  communitv 
have  gone  to  the  extreme  of  giving  mathemati 
cally  equal  space  to  all  sides  in  political  con¬ 
troversies. 

It  is  a  matter  of  common  knowledge  that  tht 
three  major  press  associations  report  all  phase; 
of  political  competition  impartially,  compelled  tc 
do  so  by  the  nature  of  their  service  and  of  thei: 
clientele.  And  it  has  been  a  matter  of  criticise 
that  the  press,  in  its  apparent  endeavor  to  delug; 
its  readers  with  fact,  has  forsaken  the  interpreta¬ 
tive  role  so  often  played  by  the  old-time  partisai 
and  personal  journalism. 

There  are  exceptions,  of  course.  Newspaper-  | 
are  edited  and  owned  by  human  beings,  with  th; 
multitude  of  personal,  private,  and  selfish  end- 
common  to  the  race.  Newspapers  have  at  times 
served  those  ends,  blind  to  higher  considerations 
of  public  welfare,  but  such  occasions  cannot  be 
regarded  as  damning  the  political  news  service 
of  the  whole  craft,  in  one  general  unqualified 
indictment. 

They  do  not  warrant  Mr.  Lawrence’s  contrast 
between  alleged  newspaper  malfeasance  and  the 
alleged  100  per  cent  fairness  of  the  radio  channel. 
The  broadcaster’s  political  service  generally  is 
sold,  not  supplied  as  an  element  of  public  service. 
News  value  of  the  speaker’s  name  or  message 
is  not  in  question.  Until  recently,  considerations 
of  libel  and  slander  did  not  concern  the  seller  of 
radio  time.  He  believed  himself  a  common  car¬ 
rier,  selling  to  anyone  with  the  requisite  funds, 
hours,  minutes  and  seconds.  Beyond  seeing  that 
opponents  who  desired  equal  time  received  that 
boon,  his  concern  with  politics  began  and  ended 
with  taking  the  cash. 

Politicians  undoubtedly  have  hailed  the  radio 
as  heaven-sent.  The  party  purse  can  buy  news¬ 
paper  space,  but  it  must  be  plainly  identified  as 
advertising.  It  can  buy  radio  time  also,  but  the 
great  listening  public  does  not  have  to  be  told 
who  the  buyer  is.  It  hears  only  the  speaker 
without  any  editorial  blue  pencil  to  knock  out 
the  claptrap  or  point  out  the  trimming,  evasior 
or  false  claim.  In  the  newspaper  the  editorial 
function  marches  step  by  step  with  the  news. 
On  the  radio  interpretation  seldom  overtakes 
assertion.  The  politician  rejoices,  as  well  he 
might.  This  is  what  the  boy  in  the  street  calls 
a  “lead  pipe  cinch.”  In  the  present  state  oi 
political  education  in  the  United  States,  there  is 
new  need  for  partisan  newspapers,  accented  in¬ 
deed  by  the  catch-all,  carry-all  policy  of  the  com¬ 
mercial,  insensate,  radio. 


A  quick  way  to  save  money  is  editorially  to 
prune  a  lot  of  dead  stock  quotations  and  meati- 
ingless  press  agent  items  from  financial  pages. 
Many  an  editor  could  save  S  columns  of  space 
that  99fa  Per  cent  of  readers  wouldn’t  even 
miss. 
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PURELY  PERSONAL 

JUDGE  ROBERT  \V.  BINGHAM,  \ 

I  president  and  publisher,  Louisi'iUe  \ 

’  ’Courier- Journal  and  I'inu'S,  is  one  oi 
the  three  recent  appointees  of  the  j 
United  States  Senate  to  be  regents  of  • 
the  Smithsonian  Institution.  I 

W.  T.  Anderson,  editor  and  publisher,  i 
UiKon  (Ga.)  Telegraph,  and  Miss 
Susan  Myrick,  Macon  newspaper  j 
woman,  had  prominent  parts  in  the  t 
celebration  attending  the  launching  of 
the  dirigible  Macon,  sister  ship  of  the  , 
Akron,  at  Akron,  O.,  July  4,  , 

Senator  John  S.  Cohen,  editor  and  | 
publisher,  Atlanta  Journal,  will  be  the 
^ncipal  speaker  at  the  South  Georgia  j 
convention  of  Modern  Woodmen  of 
.America,  at  Twin  Lakes  July  14. 

E.  Vincent  Maloney,  publisher,  IVater- 
Imry  (Conn.) Democrat,  and  Mrs.  Ma¬ 
loney  are  the  parents  of  a  son  born 
July  4. 

Francis  D.  Hunter,  president.  White 
Plains  (N.  Y.)  Daily  Press,  returned 
to  his  office  this  week  after  having  been 
away  for  three  months  recovering  from 
injuries  sustained  in  an  automobile 
accident. 

James  F.  Crook,  editor,  Spartanburg 
(S.  C.)  Herald,  will  be  master  of  cere¬ 
monies  at  the  formal  opening  of  the 
new  mountains-to-the-sea  highway  at 
Tryon,  N.  C.,  July  9.  Other  news¬ 
papermen  taking  part  in  the  celebration 
include:  Dr.  VV.  W.  Ball,  editor. 
Charleston  (S.  C.)  Nni'S  and  Courier; 

W.  E.  Gonzales,  editor,  Columbia 
(S.  C.)  State;  Robert  Lathan,  editor, 
Asheville  (N.  C.)  Citizen,  and  Charles 
0.  Hearon,  until  recently  editor  of  the 
Spartanburg  Herald  and  now  chairman 
of  the  South  Carolina  highway  com¬ 
mission. 

W.  R.  Orchard,  editor.  Council 
Bluffs  (la.)  Nonpareil,  is  one  of  the 
seven  leaders  appointed  from  the  nine 
districts  of  the  state  being  organized  in 
the  campaign  of  the  Iowa  Association 
for  Tax  Justice. 

James  M.  Cox,  Jr.,  assistant  pub¬ 
lisher,  Dayton  (O.)  Daily  Neivs,  has 
been  named  a  member  of  the  referees’ 
committee  for  the  Ohio  Women’s  Golf 
.Association  tournament  at  Dayton  July 

II  to  IS. 

Capt.  Hugh  H.  Soper,  editor  of  the 
Owatonna  (Minn.)  Journal-Chronicle, 
will  devote  his  vacation  to  participat¬ 
ing  in  the  annual  field  training  period 
of  13Sth  Infantry  at  Camp  Ripley, 
Little  Falls,  Minn. 

Dr.  John  W.  Dafoe,  dean  of 
Canadian  editors  and  head  of  the 
IVinnipeg  Afanitoba  I’ree  Press,  re¬ 
cently  addressed  delegates  to  the  Union 
of  Saskatchewan  Municipalities  at  Sas¬ 
katoon,  Sask.,  on  the  importance  of  the 
Imperial  Economic  Conference  at  Ot¬ 
tawa  this  month. 

D.  G.  Bickers,  editor.  Savannah 
(Ga.)  Morning  News,  addressed  400 
teachers  assembled  recently  at  the 
Georgia  State  Industrial  College. 

George  Morris,  editor,  Memphis 
Commercial  Appeal  and  Evening  Ap¬ 
peal,  has  gone  to  Camp  Chickasaw, 
Brevard,  N.  C.,  to  recuperate  after  an 
illness.  Mrs.  Morris  accompanied  him. 

J.  U.  Eldredge,  Jr.,  co-publisher  of 
the  Ogden  Standard-Examiner,  and 
wife,  left  recently  by  automobile  for  a 
trip  to  Seattle. 

IN  THE  BUSINESS  OFFICE 

CHARLES  H.  MORSE,  business 
manager,  Worcester  (Mass.)  Tele- 
gram-Gasette ,  has  returned  from  a  va¬ 
cation  trip  to  the  White  Mountains. 

W.  S.  Bowman,  advertising  director. 
South  Bend  Tribune,  who  recently  un¬ 
derwent  an  operation,  has  returned  to 
work. 

Frank  Shannon,  advertising  manager, 
Ferre  Haute  Tribune-Star,  is  spending 
his  vacation  with  his  family  at  French 
Lick  Springs,  Ind. 

Elsa  Lang,  promotion  manager.  New 
fork  Herald  Tribune,  left  July  9  on 
the  He  de  France  for  an  18-day  vaca¬ 
tion  trip  to  Europe. 


R.  F.  Hudson,  business  manager, 
Montgomery  (Ala.)  Advertiser,  and 
Mrs.  Hudson  have  returned  from  a 
vacation  cruise  in  Central  .-American 
waters. 

E.  Ray  De  Vault,  for  the  past  20 
years  with  the  Asheznlle  (X.  C.)  Citi¬ 
zen  as  head  bookkeeper,  is  recovering 
from  a  double  major  operation  ]K*r- 
formed  in  Lexington,  Ky.,  late  in  June. 

Gerald  Haughey,  assistant  accountant. 
Regina  (Sask.)  Leader-Post,  has  re¬ 
turned  from  vacation. 

George  Grant,  business  office,  Vic¬ 
toria  (B.  C.)  Times,  is  making  a  tour 
of  Scotland  and  Europe.  He  will  be 
gone  three  months. 

Dean  Wilhelm,  well-known  advertis¬ 
ing  man  in  South  Bend,  has  joined  the 
South  Bend  Tribune  advertising  staff. 

A.  C.  Bailey,  former  classified  adver¬ 
tising  manager,  Memphis  Commercial 
Appeal,  has  joined  the  display  advertis¬ 
ing  staff  of  Memphis  Press-Scimitar. 

Ralph  Corn,  circulation  manager, 
Monroe  (La.)  News-Star  and  Morn¬ 
ing  World,  and  former  Asheville 
(N.  C.)  Times  circulation  manager,  ar¬ 
rived  in  Asheville  by  airplane  on 
July  4  to  visit  his  parents. 

Beale  Howard  Richardson,  I\’,  of 
the  national  advertising  staff,  Cleveland 
News,  has  returned  to  Cleveland  after 
spending  several  weeks  in  Xew  Orleans, 
his  former  home.  He  was  formerly 
with  the  Nezo  Orleans  Item-Tribune. 

IN  THE  EDITORIAL  ROOMS 

Karl  M.  AXDERSOX  manag¬ 
ing  editor,  San  Prancisco  Chron¬ 
icle,  is  recovering  from  a  serious  illness 
and  is  expected  back  at  his  desk 
shortly. 

Walter  S.  Adams,  managing  editor, 
Asheznlle  (N.  C.)  Citizen-Times  and 
president  of  the  Asheville  Kiwanis 
Club,  attended  the  recent  Detroit  con¬ 
vention  of  the  Kiwanians  as  a  delegate. 

Darrell  Greenwell,  managing  editor, 
Ogden  Standard-Examiner,  is  on  va¬ 
cation. 

Bruce  McKelvie,  managing  editor, 
Victoria  (B.  C.)  Colonist,  is  spending 
his  vacation  touring  Vancouver  Island 
by  motor. 

D.  Emlyn  Evans,  night  managing 
editor,  Hugh  Hughes,  assiK-iate  edi¬ 
tor,  and  William  Schachtel,  reporter, 
Utica  (N.  Y.)  Daily  Press,  are  on 
vacation. 

Harold  D.  Valpey,  managing  editor, 
Lynn  (Mass.)  Item,  and  Aime  J. 
Chasse,  treasurer  and  advertising  man¬ 
ager,  Le  Lynnois,  French  publication  of 
Lynn,  Mass.,  were  judges  in  the  Para¬ 
mount  Theatre  -  Kelvinator  Limerick 
contest,  held  recently. 

James  J.  Smith,  editorial  staff,  Bos¬ 
ton  American,  is  spending  his  vacation 
in  Maine  with  his  family. 

Mrs.  L.  E.  Fisher,  society  editor. 


.Millbu  Holla  n'd 


I  FOLKS  WORTH  KNOWING  | 

ILLER  HOLLAXI),  San  Fran 
cisco  bureau  manager  for  Inter¬ 
national  Xews  Service,  entered  news¬ 
paper  work  as  a 
I  telegrapher.  He 

I  ()  r  k  e 

‘  telegrapher  a  n  d 

f  reported  his  way 

S  through  college  to 

obtain  civil  en- 

I  gineering  degree. 

only  to  find  his 
interest  lay 
n  e  w  s  p  a  p  e  r 
work,  and  there 
Y  he 

After  breaking 
in  as  an  operator 
.Milleu  Holland  on  the  Guatemala 
Xorthern  Rail¬ 
road  in  Central  America,  Mr.  Holland 
worked  as  telegrapher  and  reporter  in 
Virginia,  South  Carolina,  Washington, 
I).  C.,  and  elsewhere,  eventually  return¬ 
ing  to  California,  his  native  state. 

While  studying  at  the  University  of 
California  for  his  engineering  degree, 
he  handled  the  wire  for  the  Berkeley 
Gazette  and  worked  for  International 
Xews  Service  and  Universal  Service. 

After  being  graduated  in  1923  Mr. 
Holland’s  first  “engineering”  job  was 
a  position  as  assistant  to  Ellis  H.  Mar¬ 
tin,  veteran  press  association  executive, 
in  the  San  Francisco  bureau  of  I.X.S. 
He  resigned  to  go  on  a  free  lancing 
expedition  to  the  Far  East. 

Returning  to  this  country  he  became 
I.N.S.  bureau  manager  in  Los  Angeles, 
then  went  to  the  San  Francisco  Call. 
It  was  after  he  had  been  rewrite  man 
for  the  San  Francisco  Nezis  that  I.X.S. 
called  him  again,  and  he  became  bureau 
manager  at  San  Francisco  in  Xovem- 
ber  of  last  year,  succeeding  Mr.  Mar¬ 
tin  who  became  I.X.S.  Coast  manager. 

Asheznlle  (X.  C.)  Citizen,  has  been 
named  on  a  committee  to  plan  enter¬ 
tainment  for  the  state  convention  of  the 
.American  Legion  Auxiliarv  in  the  city 
July  17-19. 

John  D.  MacPhail,  telegraph  editor. 
Fall  River  (Mass.)  Herald  Nezes,  is 
spending  his  vacation  on  a  hunting  trip. 

Elizabeth  Cullum,  formerly  of  Louis¬ 
iana  State  University,  Alice  Lawson, 
Galveston,  Te.x.,  and  Robert  Meyers, 
Xew  Orleans,  recently  joined  the  edi¬ 
torial  staff  of  the  A’cte  Orleans  Itcni- 
T  ribune. 

Pat  Dozier,  night  city  editor,  Atlanta 
(Ga.)  Constitution,  is  spending  his  va¬ 
cation  with  his  parents  in  Mont¬ 
gomery,  Ala. 

Gled  Adco.x,  federal  building  re¬ 
porter,  Memphis  Evening  Appeal,  and 
Mrs.  Adcox  are  spending  their  vaca¬ 
tion  at  Galveston,  Tex. 

(Continued  on  page  22) 


GREATER  THAN  EVER! 


Alfred  E.  Smith  was  never  so  popular  with  the  American  people  as  now. 

If  you  followed  the  Chicago  demonstrations,  you  need  no  convincing  of 
this  truth. 

Get  the  weekly  Smith  articles  for  your  paper  NOW.  This  is  a  political 
season,  and  Smith  writes  on  every  phase  of  politics  and  government. 

Some  of  the  most  enthusiastic  clients  of  this  service,  by  the  way.  are 
newspaF>ers  that  do  not  agree  with  Mr.  Smith  in  politics. 

The  articles  are  illuminating,  interesting,  and  informative.  And  they 
hold  for  your  paper  the  good  will  of  Alfred  E.  Smith's  immense  following. 
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Larry  Duane,  editorial  staff,  Boston 
American,  has  been  transferred  to  the 
circulation  department. 

Eldon  F.  Roark,  Jr.,  Memphis  Press- 
Scimitar,  reporter,  has  returned  from 
a  vacation  spent  visiting  relatives  in 
Louisiana. 

Rene  G.  DeTonancour,  music  editor, 
I'all  River  (Mass.)  Herald  News,  is  on 
vacation. 

Harold  J.  Welch,  of  the  New  York 
Herald  Tribune,  and  his  family  have 
returned  from  a  vacation  at  Gorham, 
in  the  White  Mountains  of  New 
1  lampshire. 

Glen  Perrins,  copy  reader,  Ogden 
(Utah)  Standard-Examiner,  has  re¬ 
turned  from  a  fishing  trip  in  Utah  and 
Wyoming. 

Miss  Christine  Chippendale,  society 
editor.  Fall  River  (Mass.)  Herald 
News,  is  spending  her  vacation  in  New 
York. 

T.  A.  Moore,  librarian,  Memphis 
Press-Scimitar,  has  returned  from  a  va¬ 
cation  spent  at  Hardy,  Ark. 

Guy  H.  Moats,  county  editor, 
Pontiac  (Mich.)  Press,  visited  friends 
in  Chicago  recently. 

Lawrence  J.  Goldberg,  editorial  staff, 
Boston  Post,  has  returned  to  work  fol¬ 
lowing  an  automobile  accident. 

Mrs.  William  E.  Koerner,  society 
editor.  Orange  (N.  J.)  North  Jersey 
Courier,  is  on  vacation. 

Joseph  Rush,  editorial  manager. 
Orange  office,  Newark  (N.  J.)  Evening 
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News,  has  returned  to  work  after  a 
week’s  vacation  at  the  Jersey  shore. 

Frank  Winn,  of  the  copy  desk.  Salt 
Lake  City  Deseret  News,  is  with  the 
Utah  National  Guard  at  its  summer 
camp  in  Jordan  Narrows,  Utah. 

George  Dillon,  assistant  sports  edi¬ 
tor,  li'aterhury  (Conn.)  Democrat,  is 
hitch-hiking  to  Chicago  and  return  dur¬ 
ing  his  vacation  and  will  use  his  experi¬ 
ence  for  feature  material. 

Arthur  Settel,  a  graduate  of  the  Col¬ 
umbia  University  School  of  Jour- 
alism,  is  covering  the  activities  of  the 
Citizen’s  Military  Training  Camp  in 
Plattsburg,  N.  Y.,  for  several  metro¬ 
politan  newspapers. 

Marny  Nichols,  former  staff  writer. 
Orange  (N.  J.)  North  Jersey  Courier, 
is  now  society  editor  of  The 
Oranges,  news  magazine,  published  in 
East  Orange,  N.  J. 

Gerald  Geghan  entertained  members 
of  the  Philadelphia  Ez’cning  Ledger 
sunrise  staff,  over  the  Fourth  holidays 
at  his  Atlantic  City  summer  home. 

Harold  Forbes,  Jr.,  son  of  T.  Harold 
Forbes,  publisher,  Flushing  (N.  Y.) 
Journal,  is  a  member  of  the  editorial 
staff  of  the  Journal  for  the  summer 
months.  He  is  a  Colgate  student. 

Emmett  Swisshelm,  copy  desk  chief, 
Philadelphia  Evening  Ledger,  left  last 
week  by  plane  to  visit  his  parents  in 
St.  Louis.  He  will  be  gone  a  month. 

Emmanuel  Klauser,  of  the  Brooklyn 
Times-Standard  Union  sports  staff,  re¬ 
cently  competed  in  the  intercollegiate 
tennis  tournament. 

Harry  Mauck,  Jr.,  reporter-pho¬ 
tographer,  Council  Bluffs  (la.)  Non¬ 
pareil,  has  returned  from  vacation. 

Miss  Doris  Milligan  of  the  Van¬ 
couver  Sun  news  staff  was  a  recent 
visitor  in  Regina  enroute  to  Montreal 
on  vacation.  She  was  formerly  with 
the  Regina  (Sask.)  Leader-Post. 

W.  J.  Ellis,  former  city  editor  of  the 
Regina  (Sask.)  Leader-Post,  has  re¬ 
turned  from  Winnipeg,  where  he  was 
substituting  on  the  staff  of  the 
Manitoba  Free  Press  and  is  now  in 
charge  of  the  Leader-Post  promotion 
department. 

Lee  Erhard,  aviation  editor,  Tulsa 
U  orld,  recently  made  a  night  airplane 
flight  to  Chicago  and  return  and  wrote 
a  feature  on  his  experiences. 

John  Johnson,  civic  reporter.  Flush¬ 
ing  (N.  Y.)  Journal,  is  spending  his 
vacation  at  his  former  residence  at 
Oneonta,  N.  Y. 

Clair  Hare,  Philadelphia  Public 
I^cdgcr,  is  giving  a  daily  sports  talk 
over  Station  WHAT  during  the  vaca¬ 
tion  of  John  Kolbmann. 

Aubrey  Thomas,  assistant  city  editor, 
Philadelphia  Public  Ledger,  is  spend¬ 
ing  his  vacation  at  Wildw'ood,  N.  J. 

Charles  Earnst,  assistant  financial  edi¬ 
tor,  Philadelphia  Evening  Ledger,  has 
returned  from  a  vacation  spent  visit¬ 
ing  relatives  in  up-state  Pennsylvania. 

Paul  Goldberg,  of  the  sports  staff, 
Brooklyn  Eagle,  is  on  vacation. 

A.  H.  Wilkinson,  civic  affairs  re¬ 
porter,  Regina  (Sask.)  Daily  Star,  at¬ 
tended  the  recent  convention  of  the 
Union  of  Saskatchewan  Municipalities 
at  Saskatoon. 

Lukin  Johnston,  head  of  the  Lon¬ 
don,  England,  news  bureau  of  the 
Southam  Newspapers  in  Canada,  is 
writing  a  special  series  on  the  Lau¬ 
sanne  conference. 

Joseph  Evans,  of  the  staff.  New 
York  Herald  Tribune,  has  taken  a 
leave  to  attend  a  citizens’  military  train¬ 
ing  camp. 

Harold  McCall,  assistant  financial 
editor.  New  Orleans  Times  Picayune, 
and  ^frs.  McCall,  are  the  parents  of 
an  eight  and  one-half  pound  son,  Mal- 
(^)lm  Weatherill,  born  June  26. 

Erin  Carbine,  artist.  New  Orleans 
Times-Picayune,  is  spending  her  vaca¬ 
tion  in  Bay  St.  Louis,  Miss. 

Mrs.  Keith  Smith  has  joined  the  Jay 
(Okla.)  Record  reportorial  staff. 

Rhodes  MacPhail,  formerly  with  the 
.Veru  Orleans  Times-Picayune  staff,  is 


now  on  the  Mobile  (Ala.)  Press- 
Register  reportorial  staff. 

Henry  C.  Jones,  former  editor  of 
Okemah  (Okla.)  Daily  Leader,  and 
later  of  the  Childress  (Tex.)  Index,  be¬ 
came  managing  editor  of  the  Seminole 
(Okla.)  Morning  News  recently. 

Miss  Marion  Koch,  librarian  of  the 
Sheboygan  (Wis.)  Press,  returned 
June  27  from  a  two  weeks’  vacation  in 
the  East,  the  first  four  days  of  which 
were  spent  in  Lake  Placid,  N.  Y.,  where 
she  attended  the  annual  conference  of 
the  Special  Libraries  Association  and 
the  Newspaper  Group. 

Royal  Cortissoz,  art  critic.  New 
York  Herald  Tribune,  is  on  vacation  at 
Manchester,  Vt. 

Bernard  1.  Kremenko  and  Clay  Cot¬ 
ter,  of  the  Brooklyn  Times-Standard 
Union  sports  staff,  are  on  vacation. 

James  Marlowe,  night  police  reporter. 
New  Orleans  Times-Picayune,  is  spend¬ 
ing  his  vacation  on  the  nearby  Gulf 
Coast.  Gus  Martin  of  the  federal  run 
is  handling  his  work. 

Angelo  Ferrara,  former  copy  boy, 
A^cw  Orleans  Times-Picayune,  has  been 
added  to  the  news  staff. 

Josephus  Daniels,  Jr.,  of  the  Raleigh 
(N.  C.)  News  S'  Observer,  has  been 
appointed  a  member  of  the  committee 
on  rules  of  the  North  Carolina  division, 
American  Legion. 

Charles  Richards,  editorial  staff.  New 
Orleans  Item,  will  attend  summer 
school  at  Tulane  University. 

Virginus  Dabney,  feature  writer, 
Riehmond  (Va.)  Times-Dispatch,  is 
covering  the  annual  Institute  of  Public 
•Affairs  at  the  University  of  Virginia, 
Cliarlottesville. 

Daisy  Weinberg  is  handling  amuse¬ 
ments  and  “Scoop”  Kennedy  is  conduct¬ 
ing  "The  Spotlight”  column,  for  Mel 
Washburn,  Nezo  Orleans  Morning  Trib¬ 
une,  while  the  latter  is  on  vacation  at 
a  fishing  camp  near  New  Orleans. 

Ma.x  Henrici,  of  the  news  staff, 
Pittsburgh  Sun-Telegraph,  left  July  2 
on  the  steamer  Reliance  for  a  cruise 
to  tile  North  Cape  and  Europe. 

E.  C.  Hayhow,  city  editor,  Pontiac 
(Mich.)  Daily  Press,  returned  to  work 
July  4,  after  a  month’s  vacation,  part 
of  which  he  spent  in  Kansas. 

Charles  H.  Campbell,  Nezv  Orleans 
Item,  and  E.  F.  Hebert,  of  the  New 
Orleans  Daily  States,  will  accompany 
the  New  Orleans  Young  Men’s  Busi¬ 
ness  Club  members  on  their  trip  to 
Monterey,  Mexico. 

William  F.  Holland,  city  editor, 
IVorcester  (Mass.)  Evening  Gazette, 
has  returned  from  a  vacation  in  New 
York. 

F.  J.  Merriman,  parliamentary  re¬ 
porter,  Victoria  (B.  C.)  Times,  and 
Mrs.  Merriman,  are  the  parents  of  a 
son,  born  June  18. 

Horace  Higgs,  night  editor,  Ottazva 
(Ont.)  Citizen,  has  returned  from  a 
three  weeks’  vacation.  During  his  ab¬ 
sence  Edward  Marsh,  assistant  night 
telegraph  editor,  was  in  charge,  with 
Archie  Davie,  day  reportorial  staff, 
working  part  time  on  the  night  desk. 

William  J.  Belleville,  court  reporter, 
IVorcester  (Mass.)  Evening  Post,  has 
been  elected  chairman  of  the  Demo¬ 
cratic  district  committee  for  the  fifth 
Worcester  district  for  the  fifth  con¬ 
secutive  year. 

Martha  Doran,  assistant  society  edi¬ 
tor,  South  Bend  Tribune,  has  returned 
from  vacation. 

Frank  W.  Wood,  editorial  staff,  At¬ 
lantic  City  Press,  and  family,  have 
been  visiting  in  Utica,  N.  Y.,  where 
Mr,  Wood  was  formerly  city  editor  of 
the  Observer-Dispatch. 

Ray  G.  Helgeson,  formerly  of  the 
New  York  Journal,  Detroit  Times  and 
Washington  Herald,  is  now  on  the 
sports  desk  of  the  Boston  Evening 
American. 

Bryant  Gowan,  caption  writer,  Bos¬ 
ton  Daily  Record,  is  on  vacation. 

Ralph  O’Leary,  New  Orleans  Item, 
has  returned  from  his  vacation. 

David  Quirk,  Boston  Daily  Record 


copy  desk,  has  returned  from  his  tj. 
cation. 


Thomas  Lomax  Hunter,  Richmonc 
(Va.)  Times-Dispatch  columnist,  was 
the  guest  speaker  of  the  Virginia  (Dm. 
cil  for  Protection  of  Roadside  Beaim 
at  a  broadcast  from  Station  WRVa^ 
Richmond,  July  5. 


Walling  Keith,  associate  editor 
Montgomery  (Ala.)  Advertiser,  spent 
last  week-end  with  his  family  jn 
Birmingham. 


Fred  Lane,  Boston  Evening  Ameri¬ 
can  sjwrts  desk,  is  on  vacation  at  his 
farm  in  Georgetown. 

Ben  Reber,  formerly  Associated  Press 
correspondent  at  Baltimore,  recently 
joined  the  Baltimore  News  and  Sm- 
day  American  staff. 

George  Siebel,  drama  and  literary  edi¬ 
tor,  Pittsburgh  Sun-Telegraph,  has  his 
article  on  “George  Washington  and 
Books”  printed  in  the  Congressioml 
Record,  on  motion  of  Senator  Nye, 

George  W.  Underwood,  who  conducti 
the  “Fanning”  column  of  the  Boston 
Evening  American,  is  on  vacation. 

Franklyn  Waltman,  Jr.,  Washington, 
D.  C.,  bureau,  Baltimore  Sun,  addressed 
the  second  annual  Institute  of  Insti¬ 
tutes,  at  the  University  of  Virginia, 
Charlottesville,  July  2. 

Vaughn  Meisling  has  joined  the  re¬ 
write  staff  of  the  Los  Angeles  Ex¬ 
aminer.  Recently  it  was  erroneously 
stated  here  that  he  had  joined  the  San 
Francisco  Examiner  staff. 

Frank  O’Connor,  make-up  editor, 
Boston  Evening  Ameriean,  is  substitut¬ 
ing  as  copy  desk  chief  during  the  vaca¬ 
tion  of  Theodore  A.  Glynn.  William 
Thacher,  copy  desk,  is  acting  make-up 
editor. 

Frances  Turner,  women’s  sports 
writer,  Baltimore  Sun,  is  spending  two 
months  on  a  tour  of  Europe  with  her 
mother. 

Paul  W.  Ferrjs,  sports  editor,  Rich¬ 
mond  (Va.)  Times-Dispatch,  covered 
the  national  intercollegiate  golf  cham¬ 
pionship  at  Hot  Springs,  Va.,  last  week. 

Denis  Signor,  reporter,  Buffalo 
l  imes,  is  in  Scranton,  Pa.,  on  his  va¬ 
cation. 

Harold  B.  Macdonald,  city  editor, 
Victoria  (B.  C.)  Colonist,  is  spend¬ 
ing  his  vacation  in  Vancouver, 

C.  M.  Ogle,  managing  editor,  Hen- 
dcrsonz'ille  (N,  C.)  Times-News,  has 
been  elected  to  the  Hendersonville 
school  board. 

May  Frank  Rhoads,  literary  editor, 
Oklahoma  City  Daily  Oklahoman,  who 
conducted  the  writers’  forum  held 
June  29  at  the  University  of  Oklahoma, 
opening  a  weekly  series  of  such  meet¬ 
ings,  has  scheduled  seven  writers  to 
speak  at  the  meetings. 

Frank  Pagett,  Victoria  (B.  C.) 
I  imes  editorial  staff,  spent  his  vaca¬ 
tion  touring  Vancouver  Island. 

Gregg  McBride,  sports  staff,  Lincoln 
(Neb.)  Star,  has  returned  from  a  three 
weeks’  vacation  in  Mexico  City. 

Mrs.  Dorothy  Reynolds  Collins,  so¬ 
ciety  editor,  Indianapolis  Star,  and  Mr. 
Collins  are  the  parents  of  a  son,  bom 
June  30. 

Charles  Manson,  formerly  of  the 
Boston  Traz’cler  copy  desk,  has  joined 
the  copy  desk  of  the  Boston  Sunday 
Adz’crtiser. 

William  Gardner,  for  many  years 
Federal  building  reporter,  Boston  Post, 
is  confined  to  his  home  by  serious  ill¬ 
ness.  During  his  absence  his  work  is 
being  covered  by  David  Shea. 

Bernard  Flannigan,  capitol  reporter, 
Salt  Lake  Telegram,  is  spending  his  va¬ 
cation  in  Colorado. 

Vincent  Pask,  night  city  editor,  Ot¬ 
tawa  ((^t.)  Citizen,  has  left  on  a  three 
weeks’  vacation.  During  his  absence 
Archie  Daive,  day  staff,  is  working  part 
time  on  the  night  city  desk. 

James  G.  Bloom,  day  reportorial  staff, 
Ottawa  (Ont.)  Citizen,  is  on  vacation. 

Lloyd  Jenkins,  day  reportorial  staff, 
Ottazva  (Ont.)  Citizen,  has  left  on  a 
two  weeks’  vacation  to  his  home  m 
Prince  Edward  Island. 
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'UR  OVN  VORLO 

"or  Letters 


New  Challenge  of  Dis- 
X  tribution :  The  Paramount  Indus¬ 
trial  Problem,”  the  title  of  Harry 
Tipper’s  book  just  published  by  Harper 
Brothers,  is  sure  to  attract  every  stu¬ 
dent  of  marketing  and  advertising  man 
on  the  lookout  for  a  new  analysis  of 
distribution.  Readers  will  be  disap¬ 
pointed  unless  they  are  much  more 
metaphysically  minded  than  this  re¬ 
viewer.  When  the  author  insists  that 
distribution  is  a  moral  problem  and  not 
an  economic  one,  you  naturally  think 
1)0  is  going  to  harmonize  the  two  defi¬ 
nitions  of  distribution — the  economist’s 
“division  of  wealth  among  factors  of 
production,”  and  the  business  man’s 
narketing  or  exchange.  But  this  book 
cannot  be  summed  up  in  any  such  glib 
phrase  as:  “Demand  won’t  equal  sup¬ 
ply,  and  distribution  will  not  be  bal¬ 
anced  unless  and  until  the  means  of 
satisfying  demand  (income,  or  distribu¬ 
tion  of  purchasing  power)  is  in  the 
right  place  to  make  possible  quick  and 
steady  sales.” 

Mr.  Tipper  is  talking  about  distribu¬ 
tion  in  the  layman’s  sense  of  the  word — 
that  is  plain  because  he  talks  more  about 
competition  than  distribution.  But  he 
is  not  interested  in  balanced  distribution 
for  the  sake  of  profits — nothing  so 
material  as  that. 

“The  only  legitimate  objective  of  in¬ 
dustry  is  service  to  the  entire  world- 
community.”  And — “mutuality  is  the 
only  answer  to  the  problem.”  These 
are  high  grounds !  But  what  are  we 
to  think  when  we  are  told,  first,  that 
all  competition  of  nation  with  nation 
is  entirely  bad ;  and  then  that  nothing 
can  be  done  about  that,  since  “the  com¬ 
munistic  ideal  of  a  world  forming  one 
vast  community  .  .  .  could  be  seriously 
proposed  only  by  those  who  regard  ma¬ 
terial  values  as  the  only  values.” 

Planning  is  the  only  hope,  and  only 
long-view  planning,  not  the  usual  kind 
“in  terms  of  the  surrounding  and  imme¬ 
diate  conditions,” — the  sort  of  plans  that 
seem  immediately  remedial  and  so  make 
a  strong  appeal.  In  short,  competition 
is  based  on  original  sin  and  inherent 
individualistic  greed.  Mutuality  will 
come  through  a  far-sighted  cooperation 
and  complete  unselfishness  that  are 
rarely  found  even  in  slight  traces,  as 
the  analytical  chemist  would  say.  And 
to  add  to  your  confusion  there  is  a  last 
chapter  on  “The  Principles  of  Industry” 
which  adapts  “the  principles  of  funda¬ 
mental  order  as  revealed  in  the  works” 
of  a  great  modern  German  logician  to  a 
“frame  of  value  creation” — which  is 
something  like  a  magic  square! — R.W. 
*  *  * 

Gertrude  ATHERTON’S  “Ad¬ 
ventures  of  a  Novelist,”  (Live- 
right)  is  full  of  violent  attacks  on  the 
newspaper  critics  in  America  who  did  not 
recognize  Mrs.  Atherton’s  genius.  It 
was  recognized  in  London,  notably  by 
Dr.  Robertson  Nicoll,  the  great  non¬ 
conformist  editor  of  The  British 
W eekly.  The  main  interest  of  the  book 
IS  her  revelation  of  the  reasons  why 
American  critics  did  not  like  her  and 
foreign  critics  did:  she  was  an  Ameri- 
ran  exotic  and  so  was  bound  to  be 
Mtter  received  in  London  than  in  New 
York  or  Philadelphia.  The  exotic  flavor 
IS  to  be  found  in  her  de.scriptions  of  her 
Mrly  home  in  California,  the  half- 
Chilean  family  into  which  she  mar- 
by  appropriating  one  of  her  moth¬ 
ers  admirers,  her  meeting  with  Joaquin 
Miller,  who  groaned.  “VVhat  a  pity  we 
are  both  blonds,”  and  her  keenly  indi- 
i*^^Stnents  of  literary  and  social 
celebrities  in  New  York  and  especially 
m  I^ndon.  Her  reminiscences  are  full 
of  impossibly  romantic  stories  as,  for 
example,  how  her  husband’s  dead  body 
came  back  from  South  America  in  a 
eask  of  rum,  hidden  in  the  hold  of  a 
CMoanut  ship.  Her  novel  on  Aspasia 
started  when  Mrs.  James  Brown  Potter, 
who  was  a  mystic,  recognized  that  Mrs. 


Atherton  was  a  reincarnation  of 
Aspasia. 

In  a  single  phrase  she  describes  the 
celebrities  she  met:  Northcliffe — “the 
same  round  face  and  boyish  type  as 
Lord  Roseberry  and  Winston  Church¬ 
ill,  but  far  more  genial  than  either.” 
Pierre  Loti — “a  toy  soldier  jerked  this 
way  and  that  by  springs.”  Madame  Wad- 
dington — “her  placket  always  open,  her 
hat  on  any  way,  and  she  had  not  Ixnight 
a  new  frock  since  the  beginning  of  the 
war.”  Whistler — “constant  buzzing  like 
a  mosquito  ready  to  pounce.”  George 
Moore — “a  long  colorless  face  that 
looked  like  a  codfish  crossed  by  a 
satyr.”  Oscar  Wilde — “the  most  lasci¬ 
vious.  repulsive  mouth  I  have  ever 
seen.”  Bernard  Shaw — “a  mild  benefi¬ 
cent-looking  man  with  a  be- Jesus 
beard.”  Conan  Doyle — “dignified  and 
dull.”  Richard  Le  Gallienne — “with  his 
profile  hung  up  in  the  air.”  Aubrey 
Beardsley — “who  looked  as  if  he  might 
die  any  minute.”  When  she  met 
Winston  Churchill,  he  angrily  said  to 
her,  “I  have  read  all  your  books  and 
admire  them,  but  that  is  more  than  you 
can  say  of  mine.”  Mrs.  Atherton  tells 
us  that  it  was  she,  guided  and  exploited 
by  James  D.  Phelan  who  carried  Cali¬ 
fornia  for  Woodrow  Wilson  and  so 
elected  him  to  the  Presidency. — Much 
more  than  the  average  book  of  mem¬ 
oirs. — R.W, 

♦  ♦  ♦ 

The  debt  of  American  business  to 
New  York  University  dates  back 
to  the  days  of  Dean  Joseph  French 
Johnson,  the  founder  of  institutions  as 
different  as  the  Spokane  Spokesman  and 
the  Alexander  Hamilton  Institute. 

Editor  &  Publisher — and  especially 
this  page — will  always  remember  the 
name  of  another  star  of  N.Y.U., 
Prof.  James  Melvin  Lee,  who  so  long 
conducted  this  column.  The  last  year 
or  so  have  been  marked  by  the  appear¬ 
ance  of  several  business  classics  from 
this  .same  faculty.  Beside  the  speci¬ 
ally  interesting  work  of  Professor 
.Agnew  on  “Advertising  Media,”  there 
have  been  two  general  treatises  of  high 
value  prepared  by  groups  of  N.Y.U. 
faculty  members:  on  a  small  scale,  the 
excellent  2-volume  “Outline  of  Busi¬ 
ness”  in  the  World’s  Essential  Knowl¬ 
edge  :  and  the  more  elaborate  work 
published  last  year  in  which  members 
of  the  economics  faculty  described 
modern  economic  theory  and  practice. 

Now  Ray  Long  &  Richard  R.  Smith 
have  published  two  handsome  and  im¬ 
pressive  volumes  written  by  16  authors 
of  whom  14  are  in  the  Department  of 
Economics  of  the  N.Y.U.  School  of 
Commerce.  The  Chairman  of  the  De¬ 
partment,  Walter  E.  Spahr,  edits  the 
whole  work  and  contributes  about  one- 
third  of  the  first  volume,  on  finance, 
foreign  trade  and  tariffs.  A  variant 
title  on  the  paper  cover  reads  “Eco¬ 
nomic  Foundation  of  Business,”  but  this 
seems  only  the  work  of  a  blurb-writer 
who  hoped  (as  did  I!)  that  the  econ¬ 
omists  of  the  School  of  Commerce 
would  write  about  economics  for  the 
business  man.  The  academic  point  of 
view  persists  to  a  considerable  degree 
— as  is  shown,  for  example,  in  Pro¬ 
fessor  Bader’s  chapter  on  Marketing : 
he  insists  on  the  economist’s  definition 
of  distribution.  The  mathematical  and 
hypothetical  discussion  of  price  as  a 
resultant  of  supply  and  demand  seems 
fantastic  and  unreal  to  a  low-brow 
business  man.  And  other  reviewers 
have  observed  that  the  discussion  of 
modern  financial  promotions  omits  to 
mention  the  apparent  change  from  pub¬ 
lic  confidence  to  distrust. — R.  W. 

RETURNS  TO  WASHINGTON 

Clinton  L.  Mosher,  Washington 
correspondent  of  the  Brooklyn  Daily 
Eagle,  returned  to  his  post  in  the  capi¬ 
tal  this  week  after  covering  the  Demo¬ 
cratic  national  convention  in  Chicago. 


WEDDING  BELLS 

JF.  MEEK,  city  circulation  manager, 
■  Jackson  (Miss.)  Daily  News,  to 
Miss  Ernestine  Priddy.  of  Jackson, 
last  week.  They  spent  their  honeymoon 
on  the  Mississippi  Coast. 

Miss  Murial  F.  Rady,  daughter  of 
Thomas  F.  Rady,  proprietor  and  man¬ 
ager,  Rockville  (Conn.)  Leader,  to  Dr. 
Edward  A.  Dignan,  Hartford,  recently 
at  Rockville. 

Lawrence  H.  Fitzpatrick  of  the 
Madison  (Wis.)  State  Journal  copy 
desk,  to  Miss  Francis  Risdon.  society 
editor  of  the  Superior  (Wis.)  Daily 
Telegram,  June  29  in  Madison.  Fitz¬ 
patrick  was  sporting  and  city  editor  of 
the  Superior  Telegram  until  two  years 
ago.  Both  are  graduates  of  Superior 
State  College. 

Edward  D.  Talberth,  city  editor, 
Waterville  (Me.)  Morning  Sentinel,  to 
Miss  Hildreth  Elizabeth  Goode,  R.N., 
of  Waterville,  at  Boston,  June  26. 

Mrs.  Marian  Bryson  .Angel,  part 
owner  and  editor  of  the  Bryson  City 
(N.  C.)  Times,  to  Harold  Gilmore 
Singleton,  of  Shelby,  N.  C.,  at  Green¬ 
ville,  S.  C.,  June  14.  The  announce¬ 
ment  was  made  July  2. 

Miiss  Anne  Cothran  Graves,  of  Jack¬ 
sonville,  Fla.,  daughter  of  the  late  John 
Temple  Graves,  distinguished  Georgia 
orator  and  journalist,  to  Thomas  Meade 
Baker,  of  Columbia,  S.  C.,  July  2,  at 
Hendersonville,  N.  C. 

Charles  J.  Hamberger,  sports  writer. 
Newark  (N.  J.)  Evening  News,  to 
Miss  Marie  Geisel,  of  South  Orange, 
July  2,  at  Our  Lady  of  Sorrows 
Church,  South  Orange.  After  a 
Canadian  honeymoon  they  will  reside 
in  Maplewood. 

George  O.  Simon,  news  staff, 
Johnstoum  (Pa.)  Tribune,  to  Miss 
Mable  L.  Rively,  Johnstown,  June  29. 

Miss  Alice  Nelson,  daughter  of 
Rufus  J.  Nelson,  publisher,  Fayette¬ 
ville  (Ark.)  Countryman,  to  A.  J. 
Hyatt,  June  30. 

James  F.  Hagee,  sports  staff,  Balti¬ 
more  Sun,  to  Carrie  Louise  Brightwell, 
Milton,  W.  Va.,  in  Huntington,  W.  Va., 
July  1.  _ 

PRESS  ASSOCIATION  NOTES 

Frank  G.  MENKE,  sports  editor 
of  International  News  Service,  will 
be  on  the  Pacific  Coast  until  after 
the  Olympic  Gaines,  covering  various 
events.  Mr.  Menke  was  assi.sted  by 
Ralph  Jordan,  Coast  sports  editor,  at 
the  I.CT.A.A.A.A.  meet  in  Berkeley, 
Cal.,  and  then  attended  the  July  Fourth 
fight  at  Reno. 

Paul  Howe,  day  editor.  Associated 
Press,  Baltimore,  has  returned  to  work 
following  his  vacation  spent  with 
parents  at  Burlington,  Vt. 

T.  M.  Davenport,  manager,  Alabama 
bureau,  .Associated  Press,  covered  the 
Alabama  delegation  at  the  Democratic 
convention  in  Chicago  last  week. 

Earl  Steele,  of  the  United  Press  New 
Orleans  bureau,  is  on  his  vacation. 
William  Gaudet,  formerly  of  the  United 
Press,  will  substitute  for  him. 

Theodore  Metzger,  Lincoln  bureau. 
Associated  Press,  is  spending  a  short 
vacation  in  California. 

CHANGES  OF  OWNERSHIP 

Brinson  smith,  former  editor, 
Burlington  (N.  C.)  Morning  Post, 
which  was  recently  discontinued,  has 
purchased  the  Independent,  a  weekly, 
started  by  Henry  Freeking,  and  pub¬ 
lished  in  the  Post  plant.  Under  the  new 
management  the  Independent  will  be 
published  bi-weekly. 

W.  F.  Rutter,  publisher,  Waynetown 
(Ind.)  Despatch,  a  weekly,  sold  the 
paper  to  George  M.  Eissler  of  Evans¬ 
ville,  July  1. 

E.  C.  White,  editor  of  the  Orlando 
(Okla.)  Clipper,  has  sold  presses  and 
office  equipment  of  the  Clipper  to  W.  T. 
Childs,  editor  and  publisher  of  the 
Alfalfa  County  Advocate,  Amorita, 
Okla.,  who  will  use  it  in  establishing  a 
new  newspaper  in  Manchester,  Okla. 
White  will  continue  the  publication  of 
the  Clipper  on  a  job  press.  The  Man¬ 


chester  News,  published  by  B.  M. 
Wood,  was  discontinued  Jan.  1. 

Alma  (Neb.)  Advertiser,  which  has 
changed  hands  several  times  this 
spring  has  again  been  sold  and  is  now 
being  published  as  The  War  Whoop  by 
Lewis  T.  Haney.  He  has  changed  it 
from  a  weekly  to  semi-weekly. 

P.  T.  Johns,  for  five  years  siqrerin- 
tendent  of  schools  at  Davenport,  Neb., 
has  purchased  the  Carleton  (Neb.) 
Enterprise,  weekly,  from  Mrs.  W.  H. 
McCurdy  and  Irene  McCurdy. 

SPECIAL  EDITIONS 

Rochester  (n.  y.)  abend- 

post,  German  daily,  8 -page 
“Greater  Rochester  Leaders”  section 
carrying  more  than  200  portraits  of 
leading  men  in  the  industrial,  educa¬ 
tional,  professional  and  civic  life  of 
Rochester. 

Flushing  (N.  Y.)  Journal,  Gradua¬ 
tion  edition,  20  pages,  June  29. 

Pecos  (Tex.)  Enterprise,  July  1, 
issued  an  eight-page  special  edition  for 
the  Pecos  Mercantile  Company. 

Anadarka  (Okla.)  Tribune,  Fair 
Department  Store  section,  June  IS. 

Jacksonville  (Fla.)  Times -Union, 
July  1,  8-page  tabloid  section,  Furch- 
gott’s  pre-holiday  “jubilee  sale.” 

Middletown  (N.  Y.)  Times-Herald, 
1932  Progress  edition,  40  pages,  June  28. 

ON  THE  MECHANICAL  SIDE 

CW.  PEARSON,  Southam  Press, 
•  Toronto,  was  awarded  second 
prize  among  the  third,  fourth  and  fifth 
year  job-printing  apprentices  in  the 
ninth  annual  prize  list  issued  by  the  On¬ 
tario  and  Quebec  conference  of  the 
Typographical  Union  June  27,  at  their 
two-day  convention  in  London,  OnL 
Frank  J.  Bugental,  linotype  operator, 
Utica  (N.  Y.)  Observer-Dispatch,  com- 
pleted  51  years  in  the  newspaper  field 
July  4. 

Fred  H.  Martin,  foreman,  composing 
room,  Montgomery  (Ala.)  Advertiser, 
has  returned  from  a  vacation  in  Florida. 

CALIFORNIA  DAILY  SOLD 

The  Salinas  (Cal.)  Index-Jourml, 
afternoon  daily,  was  sold  on  July  1, 
by  Fred  Weybret,  owner  and  pub¬ 
lisher,  to  E.  L.  Sherman,  former 
owner  and  publisher  of  the  Modesto 
(Cal.)  News-Herald.  The  negotia¬ 
tions  were  conducted  by  M.  C. 
Moore,  newspaper  broker  of  Beverly 
Hills,  Cal.  In  1928  Mr.  Weybret 
bought  the  Salinas  Morning  Journal, 
consolidating  same  with  the  Index, 
discontinuing  the  morning  paper.  In 
1926  Mr.  Sherman  sold  the  Modesto 
News-Herald  to  the  C.  K.  McClatchy 
Company,  owners  of  the  Sacramento 
Bee  and  the  Fresno  Bee. 

NEBRASKA  GROUP  ELECTS 

Karl  Spence  of  the  Crawford 
No-rthwest  Nebraska  News  was  elected 
president  of  the  Northwest  Nebraska 
District  Press  association  when  editors 
and  publishers  gathered  at  Chadron  for 
the  district  meeting  recently.  Clayton 
Snow  of  the  Chadron  Journal  was 
elected  secretary  and  treasurer.  Tlie 
principal  speaker  was  Doyle  Buckles, 
editor,  Fairbury  News,  winner  of  last 
year’s  award  for  greatest  community 
service  presented  by  the  National  Edi¬ 
torial  Association. 

S.  F.  DUNN  RESIGNS 

Sam  F.  Dunn,  national  advertising 
manager  of  the  Pasadena  (Cal.)  Star- 
News  and  Post,  has  resigned  to  become 
advertising  manager  of  the  Home  Serv¬ 
ice  Company,  Los  Angeles,  an  organ¬ 
ization  of  laundry  and  dry  cleaning 
plants. 

NEW  MERCHANDISING  PAPER 

The  Janesville  (Wis.)  Daily  Gazette 
has  begun  publication  of  a  monthly 
merchandising  paper.  Plans  and  Point¬ 
ers,  the  Southern  Wisconsin  Retail 
Bulletin. 

JOINS  ARKANSAS  DAILIES 

The  Malvern  (Ark.)  Record  has 
joined  the  Arkansas  Dailies  group  for 
representation  in  the  national  field. 
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LOS  ANGELES  DAILY 
RAISES  PRICE 

Illustrated  News  Goes  From  Two  to 

Three  Cents  and  Increases  Size 
to  Six  Columns  By 
18  Inches 

The  Los  Auf/clcs  Illustrated  Daily 
Xrias,  a  tabloid,  appeared  July  6  in 
enlarged  form  and  with  an  increase  in 
street  sale  price  from  two  to  three 
cents.  In  announcinK  the  change.  E. 
■Manchester  Hoddy,  publisher,  indicated 
he  wanted  tlie  paper  to  be  independent 
of  advertiser  support. 

“We  are  getting  back  to  fundamentals 
in  the  newspaper  puldishing  business.” 
he  said.  “We  propo.se  to  collect  from 
the  reading  public  enough  to  make  the 
paper  pay  for  itself  and  a  reasonable 
profit.” 

The  new  size  is  six  columns  by  18 
inches  in  depth.  This  is  two  inches 
longer  than  the  old  size  and  a  column 
wider. 

The  Illustrated  Daily  News  is  a 
morning  paper  with  an  .\.B.C.  average 
circulation  of  100,295. 

St.  Louis  Post-Dispatch  Contest 

The  St.  Louis  Post-Dispatch  is  con¬ 
ducting  a  vacation  subscription  contest 
for  boys  and  girls.  Prizes  totaling 
$1,000  are  offered,  in  addition  to  cash 
commissions.  For  100  accepted  new 
subscriptions  $100  will  be  paid,  for  50, 
$45,  for  25,  $20,  and  for  10,  $7.50,  while 
ten  or  fewer  subscriptions  will  lie  paid 
fiir  at  50  cents  each.  The  first  three 
prizes  or  awards  as  bonuses  for  obtain¬ 
ing  the  most  subscriptions  will  be  $250, 
$150  and  $100,  and  there  will  be  ten 
awards  of  $25  each  and  25  of  $10  each. 

Contest  Winners  Rewarded 

The  Charlotte  (X.  C.)  Obseri’er, 
July  3,  announced  winners  in  the  “Dis¬ 
tinctive  Feature”  contest,  sponsored  in 
cooperation  with  36  advertisers.  Cash 
prizes  were  awarded  the  first  three 
winners  and  a  numl>er  of  theatre  tickets 
distributed  among  those  deserving  hon¬ 
orable  mention.  Omissions  on  a  double¬ 
page  layout  of  advertisements  were 
tilled  in  by  readers  of  the  Observer. 

Carriers  to  See  Olympics 

Twenty-five  carrier  boys  of  the  Salt 
Lake  City  Deseret  Xe'iCS.  winners  in  a 
three-month  subscription  ctmtest  recently 
conducted  by  the  daily,  will  lx  guests 
of  the  paper  on  a  two-week  trip  to  the 
Olympic  Games  in  I.os  .\ngeles,  and  a 
tour  of  Southern  California  beaches. 
Ralph  Whitney,  circulation  manager,  is 
completing  plans  for  the  trip. 

Running  Recipe  Contest 

The  Ashez’ille  CS.  C.)  Citizen-Times 
is  cooperating  with  radio  station 
WWNC,  of  .\sheville,  owned  by  the 
Citizen-Times  Company,  in  .sponsoring 
a  contest  for  summer  food  recipes.  .An¬ 
nouncement  of  three  winners  will  lx 
made  in  a  special  tabloid  section  devoted 
to  the  contest  which  will  appear  Sun¬ 
day,  July  20. 

‘Know  Your  Newspaper’  Contest 

The  Toledo  Xeies-Ree  last  week  an¬ 
nounced  a  “Know  Your  X'ewspapcr" 
contest,  in  which  for  36  days  contest¬ 
ants  will  endeavor  to  find  in  news- 
stories  the  answers  to  questions  asked 
I'our  cruises  to  Mackinac  and  four  to 
Buffalo  will  be  awarded  as  prizes.  Each 
winner  will  be  permitted  to  take  a 
companion  on  the  trip,  free  of  charge. 


Issued  Nomination  Extra 

Issuing  an  extra  on  the  nomination 
of  Franklin  D.  Roosevelt  the  night  of 
July  1,  the  South  Rend  Tribune  used 
on  the  front  page  for  the  first  time  a 
green  streak  to  designate  the  extra  from 
the  regular  edition. 


Daily  Host  to  Carriers 

A  group  of  carrier  boys  of  the  .SVmtc- 
tiee  fOkla.)  Nexes  and  Star,  winners 
in  a  circulation  campaign,  were  enter¬ 
tained  at  an  outing  at  Spring  Lake,  near 
Oklahoma  City,  recently. 


DES  MOINES  PROMOTIONS 

J.  F.  Jae  of  Circulation  Staff  Now 

Local  Manager — Other  Changes 

-A  series  of  promotions  in  the  adver¬ 
tising  and  circulation  departments  of  the 
Des  Moines  (la.)  Register  and  Tribune 
was  announced  July  2,  effective  imme¬ 
diately. 

James  F.  Jae  was  appointed  to  the 
newly  created  position  of  local  adver¬ 
tising  manager,  by  Forrest  R.  Geneva, 
advertising  manager.  Mr.  Jae  will  be 
in  charge  of  all  retail  store  display 
advertising  and  Joseph  G.  Lipshie  will 
be  assistant  local  advertising  manager. 

Mr.  Jae  has  been  city  circulation  man¬ 
ager  for  six  years  and  previous  to  th.at 
was  in  the  advertising  department.  Mr. 
Jae  is  secretary  and  treasurer  of  the 
Central  States  Circulation  Managers’ 
.Association. 

-Appointment  of  Warren  C.  Garst  as 
classified  manager  also  was  announced 
by  Mr.  Geneva.  Mr.  Garst  has  been 
assistant  vice-president  of  the  Central 
X'ational  Bank  and  Trust  Company, 
Des  Moines. 

Harry  Keller,  who  has  been  classified 
manager,  will  be  promoted  to  the  geixral 
display  advertising  department  of  which 
John  S.  Hurley  is  manager.  Clyde 
Minnis,  assistant  classified  manager, 
continues  in  that  post. 

W.  -A.  Cordingley,  circulation  man¬ 
ager,  announced  the  appointment  of 
James  D.  Lynch  as  city  circulation 
manager  succeeding  Mr.  Jae.  Mr.  Lynch 
has  been  with  the  city  circulation  de¬ 
partment  for  eight  years.  H.  E.  Willis, 
who  has  been  in  the  department  for  five 
years  becomes  Mr.  Lynch’s  assistant 
manager. 

Carriers  Visit  New  York 

Twenty-eight  carriers  of  the  Hart¬ 
ford  (Conn.)  Daily  Conran t.  winners 
in  a  recent  carrier-salesmanship  contest 
were  guests  of  the  paper  on  a  visit  to 
X'ew  York,  June  28.  The  boys  were  ac¬ 
companied  by  P.  F.  Viets,  circulation 
manager,  Edward  Sechtman,  Morris 
Hart,  Lsadore  Berkowitz  and  Edward 
Wood  of  the  circulation  department. 
Thev  visited  the  Bronx  Zoo.  witnessed 
a  Yankee  victory  over  Washington, 
visited  the  sky.scraper  tower  of  the  Em¬ 
pire  -State  building,  and  attended  a 
banquet  at  the  Piccadilly  Hotel,  where 
.Albert  W.  Keane,  Courant  sports  edi¬ 
tor.  was  a  speaker. 

Raises  Foreign  Price 

The  Rroekton  (Mass.)  Daily  P.ve- 
ning  Enterprise  has  announced  an  in¬ 
crease  in  foreign  subscription  rates, 
due  to  the  new  Federal  tax  and  the 
extra  cost  of  mailing.  The  new  rate  to 
foreign  countries  is  $1.80  a  month.  4' 
cents  a  week  and  eight  cents  per  single 
copy.  - 

Caribbean  Cruise  Starts  July  23 

Eighth  annual  Xew  Orleans  (La.) 
Item-Tribune  Carribean  sea  cruise  is 
now  being  planned  and  will  get  under¬ 
way  July  23.  The  crui.se  lasts  for  12 
days  and  many  ports  are  visited.  The 
trip  is  on  an  all-expense  basis,  sponsored 
by  the  Item-Tribune  in  co-operation 
with  the  L'nited  Fruit  Company. 

Sponsoring  Letter  Contest 

The  AshexiHe  (X.  C.)  Citizen-Times 
is  sponsoring  a  letter  contest  on  the 
subject  of  “Why  I  Like  to  Shop  in 
-Asheville.”  Residents  of  Greater  -Ashe¬ 
ville  are  excluded  from  the  contest  in 
order  to  make  it  of  more  particular 
appeal  to  other  communities  of  western 
X’orth  Carolina. 


Holding  Songame  Contest 

The  Atlanta  Constitution.  June  26  an¬ 
nounced  the  start  of  the  Songame  con¬ 
test,  in  which  contestants  are  required 
to  identify  the  names  of  old  songs  which 
will  be  portrayed  by  cartoons  day  by 
day.  The  contest  will  run  for  80  days. 
Prizes  totaling  $1,800  will  be  awarded. 

Carrier  Injured 

Rob  Holman,  carrier  boy  of  the 
Ogden  .ftandard-E.raminer,  was  shocked 
by  lightning  at  Bear  River  City  recently, 
while  transfering  his  pajxrs  from 
another  car  to  his  own. 


DOWLING  TO  SPEAK 


Will  Address  New  England  Circula¬ 
tion  Managers  At  Convention 
Next  Week 

Thomas  J.  Dowling,  circulation  direc¬ 
tor  of  the  Next'  York  World-Telegram 
and  the  Scripps-Howard  X'ewspapers, 
will  be  the  principal  speaker  at  the 
summer  meetiqg  of  the  X'ew  England 
-Association  of  Circulation  Managers 
at  the  X'ew  Terrace  Gables  Hotel,  Fal¬ 
mouth  Heights,  Mass.,  July  13-14.  -An 
elaborate  program  of  entertainment,  in¬ 
cluding  boat  trips  to  islands  off  Cape 
Cod  and  deep  sea  fishing  expeditions, 
has  been  planned. 

A  meeting  of  the  board  of  directors 
will  be  held  on  Tuesday  evening,  July 
12,  prior  to  the  convention.  The  con¬ 
vention  proper  will  be  open  at  9.30 
Wednesday  morning  and  a  second  ses¬ 
sion  will  begin  at  2.30  p.m.  The  con¬ 
vention  banquet,  at  which  Mr.  Dowling 
will  speak,  will  be  held  Wednesday 
evening.  In  the  afternoon  a  bathing 
party  at  Falmouth  Beach  and  a  matinee 
party  at  the  Cape  Play  House,  Dennis, 
has  been  arranged  for  the  ladies. 

-A  deep  .sea  fishing  trip  for  delegates 
will  take  place  between  5  and  9.30  a.m. 
on  Thursday,  and  the  regular  business 
meeting  will  begin  at  10. 

Thursday  afternoon  will  be  given 
over  to  boat  trips  to  Naushon  and  Vine¬ 
yard  Haven. 

N.  W.  Macglashing,  Taunton  (Mass.) 
Gazette,  president  of  the  association, 
will  preside  at  the  meetings.  Other 
officers  are  Ray  Beach,  Springfield 
(Mass.)  Republiean,  vice-president; 
Edward  Byron,  secretary  and  I-ouis 
Hammond,  Jr.,  treasurer. 


CARRIERS  FEATURED 

The  Fall  River  (Mass.)  Herald  Xn^■f 
this  week  carried  a  feature,  with  lay. 
out  of  cuts  on  the  graduation  from 
high  school  of  a  group  of  26  present 
and  former  carrier  salesmen  and  teUiiiK 
of  the  praise  given  the  young  men  bv 
the  faculty  for  their  punctuality  ani; 
intelligence. 


Holding  Proverb  Contest 

The  Xexv  Orleans  Times-Pica_,une,  ii 
sponsoring  a  proverb  contest.  Cartoons 
depicting  various  familiar  proverbs  will 
appear  in  the  Picayune  daily  for  the 
next  60  days.  A  list  of  1,000  proverbs 
appears  by  the  side  of  the  cartoons. 
total  of  $1,000  is  being  offered  in 
prizes. 


Has  Cross-Word  Contest 

The  Columbia  (S.  C.)  Record  is 
sponsoring  a  “cross-word”  puzzle  con¬ 
test  in  which  $10  in  gold  is  offered  the 
winner.  The  words  which  fit  in  the 
squares  of  the  puzzle  must  lx  taken 
from  advertisements  appearing  on  the 
page  on  which  the  contest  is  announced. 


Outing  for  Carriers 

Several  thousand  Chicago  Herald  ami 
Examiner  junior  carriers  and  their 
parents  took  part  in  a  special  outing 
at  White  City  amusement  park  June  27. 
The  event  marked  the  first  of  a  summer 
series  for  the  paper’s  carriers. 


START  SUMMER  DELIVERY 


Rewarding  Careful  Drivers 

To  encourage  careful  driving  on  the 
part  of  automobilists,  the  Columbus 
(O.)  Dispatch,  is  awarding  theatre 
tickets  daily  to  the  five  drivers  who 
are  selected  by  a  representative  of  the 
dailv,  around  the  business  section. 


Two  New  York  Dailies  Switch  to 
Faster  Montreal-Quebec  Schedule 

Regular  summer  delivery  schedules 
of  the  Xexv  York  Times  and  New  York 
Herald  Tribune  to  Montreal  and  Que¬ 
bec  were  put  in  effect  July  1  and  will 
continue  until  about  the  middle  of 
December.  The  papers  are  now  being 
shipped  to  -Albang  by  train,  where  they 
are  picked  up  by  a  truck  at  1  a.m.  and 
rushed  to  Montreal,  where  the  Quebec 
bundles  are  placed  on  a  Canadian  Air¬ 
ways  plane  for  that  city  at  9  a.m. 

The  previous  method  of  delivery  was 
by  plane  from  Xew  York  to  Montreal 
and  by  train  to  Quebec.  The  new  sys¬ 
tem  puts  the  papers  in  Montreal  about 
four  hours  earlier  due  to  the  difference 
in  airplane  and  train  schedules. 


Giving  Swimming  Lessons 

Sponsored  by  the  Little  Rock  Arkan¬ 
sas  Democrat  and  the  Young  Men's 
Christian  Association,  a  free  swimming 
school  for  boys  was  opened  July  5  at 
the  “Y”  and  will  be  continued  through 
July  15. 


SJIK 


PROFESSIONAL 

SERVICE 


NEW  CLASSIFIED  LISTING 

-As  an  aid  to  unemployed  jxrsons  the 
Hollywood  (Cal.)  Citizen-Xexes  has 
started  a  new  classification  in  its  classi¬ 
fied  :  “Employment  Offered  or  Wanted 
in  Exchange  For  Services  or  Goods.” 
Because  of  the  straightened  circum¬ 
stances  of  those  using  the  column  the 
Citizen-Xews  has  made  their  rates  very 
low.  For  $1  a  three  line  ad  will  be  run 
seven  times.  This  is  75  per  cent  less 
than  the  regular  rate,  the  only  stipula¬ 
tion  being  payment  in  advance. 


Through  our  Engineering  Department 
there  is  available  to  Publishers  a  pro¬ 
fessional  service  not  to  be  obtained 
elsewhere  at  any  price.  This  Engineer¬ 
ing  Service  should  be  taken  advantage 
of  by  Publishers  about  to  erect  a  new 
building,  alter  an  old  building,  and 
by  those  considering  moving  into  new 
guarters  or  rearranging  their  plants. 


Write  Setting  tiou$e  nearp$t  you 


American  Type' Founders 
Company 


VublisR^-  •  • 


The  elu^enneylvenU)  D»»y  Time..  lei  you  know  lli^‘ 

-We  have  put  on  no.ny  o"  gentlemen  «  W.n 

.e  heve  never  e  h.ppy  =  ‘"t ct'  e^.V  «« 

,rn.  ihoTouX 

name. 


®he0harlesParflou)eeio 


Ciiculation  Building  Experts 

Stxth  Floor,  Occidental  Building-  Indianapolis, Indiana. 


4SA 


4S/ 


AS 


Three  ways  you  can  use  the 


TWO 

•ONE 


LINOTYPE 


TRADE 


AS  A  HEAD  MACHIIVE:  The  Two-in-One  Linotype  is  an 
ideal  headletter  machine  because  it  will  set  the  main 
decks  in  24,30,36  point  or  larger  condensed  sizes  from 
its  72-channel  display  magazines  and  wide  auxiliaries, 
and  then  set  the  smaller  decks  from  its  90-channel 
magazines,  delivering  the  complete  head  on  the  galley 
all  ready  to  drop  into  the  form.  When  you  don’t  need 
it  for  heads,  it  will  set  body-matter  as  fast  as  any 
machine. 


AS  AN  AD-ALLEY  MACHINE:  Food  store  and  similar 
complicated  advertising  with  its  large  display  usually 
combined  in  the  same  line  with  smaller  explanatory 
copy  presents  a  most  difficult  problem  in  many  news¬ 
paper  composing  rooms.  Users  of  the  Two-in-One 
Linotype  are  enthusiastic  about  the  ease  with  which  it 
handles  this  work  as  well  as  the  simpler  forms  of  ad 
composition.  They  have  found  that  it  is  possible  to  so 
equip  this  machine  as  to  be  able  to  set  complete  ads 
with  at  most  only  one  or  two  magazine  changes.  And 
of  course  it  can  always  be  used  as  a  body-matter 
machine  when  not  needed  for  ads. 


AS  A  GENERAL  UTILITY  MACHINE:  In  smaller 
newspaper  plants,  the  Two-in-One  will  spend  much 
of  its  time  as  a  text  machine  setting  body-matter 
along  with  the  other  Model  8’s  and  14’s  but  always 
ready  to  shift  at  a  minute’s  notice  to  its  display  capac¬ 
ity  and  turn  out  all  the  big  lines  that  may  be  needed 
for  heads  and  ads. 


There  should  be  at  least  one 

TWO-iu-ONE  LINOTYPE 

in  every  newspaper  office,  large  or  small 


MERGENTHALER  LINOTYPE 
COMPANY  ?  RROOKLYN,N.Y. 

SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO,  CANADA 
Representatives  in  the  Principal  Cities  of  the  World 


Litx)type  Bodoni  Family  and  Scotch 
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DAILY’S  PROMOTION  COPY  STRESSES 
VALUES  IN  QUALITY  GOODS 

Evening  Post  Buys  Space  to  Tell  Shoppers  That  Cheap  Mer> 
chandise  Is  Often  Uneconomical — Advertisements 
Are  Written  in  a  Light  Vein 


Feeling  that  the  time  has  come 
"to  foster  greater  recognition  of 
the  importance  of  buying  better-grade 
merchandise.”  the  Xnc  Yerk  Evening 
Post  has  been  printing  three-column- 


Oiie  of  the  “Winkenpoor’  series 
designed  to  spur  quality  buying 

wide  advertisements  in  its  own  columns 
and  in  the  New  York  Times  and  Herald 
Tribune  pointing  out  to  the  public  that 
quality  goods  are  often  the  most  eco¬ 
nomical. 

The  copy  is  in  a  light  vein  and  the 
message  is  veiled  in  humorous  words 
and  situations.  Subjects  are  dealt  with 
specifically,  one  at  a  time.  Copy  is 
inserted  twice  a  week  and  will  cover 
a  period  of  four  weeks. 

Subjects  covered  so  far  have  been 
rugs,  women’s  apparel,  men’s  shoes  and 
clothing  and  furniture.  The  idea  is  not 
to  promote  any  particular  line  of  goods. 
Editor  &  Publisher  was  told,  but  to 
interest  buyers  in  the  values  obtainable 
in  merchandise  not  necessarily  located 
on  stores’  bargain  counters. 

The  advertisements  are  called  “Shop¬ 
ping  Experiences  of  Mrs.  Henry  C. 
Winkenpoof.”  The  text  of  a  typical 
insertion  follows: 

“  ‘Would  you  mind  if  I  slipped  my 
shoes  off?’  said  Mrs.  Winkenpoof,  non¬ 
chalantly  laying  down  three  aces,  two 
kings  and  a  queen  for  partner’s  one  no 
trump.  (I  should  have  raised  you? 
Why,  how  could  I  with  only  three  tiny 
spades  ? ) 

“‘My  dear,  what  a  relief!  They 
were  so  cheap  and  looked  so  smart — 
until  I’d  worn  them  a  few  times.  Then 
the  style  seemed  to  sag  right  out  of 
tliem. 

“  ‘Helen  has  the  right  idea.  Have 
you  noticed  how  “made-to-order”  hers 
always  look?  She  says  better  shoes  are 
so  comfy,  fit  so  snugly  and  wear  so 
much  longer  because  they’re  made  of 
much  softer  leather  that’s  been  molded 
skin  tight  over  the  last. 

"  ‘I've  often  wondered  why  one  ])air 
of  her  shoes  outlast  two  or  three  of 
iiiiiic.  Now  I  know.  No  more  “squeeze 
jilays”  for  Angelina.  My  toes  are  “vul¬ 
nerable.”  ’ 

“The  things  we  buy  merely  because 
they’re  cheap  are  the  things  we  can’t 
afford.” 

Hazen  H.  Morse,  Evening  Post  pro¬ 
motion  manager,  who  wrote  the  copy, 
said  that  in  these  advertisements  the 
Post  is  getting  close  to  a  problem  that 
has  been  irking  retailers  and  manufac¬ 
turers  since  the  beginning  of  the  “low 
price”  market.  It  is  Mr.  Morse’s  feel¬ 
ing  that  retailers  and  advertisers  have 
been  stressing  the  price  appeal  so  long 
that  they  are  now  in  the  peculiar  posi¬ 


tion  of  not  being  able  to  change  the 
tone  of  their  ajipeal  without  damage  to 
their  business.  It  falls  witbin  the  news¬ 
paper’s  province,  Mr.  Morse  said,  to 
cooperate  with  the  retail  advertisers  in 
changing  buying  habits.  He  feels  that 
the  public  will  benefit  by  buying  better 
quality  goods,  and  that  the  retailers  and 
manufacturers  will  better  their  posi¬ 
tions  materially. 

Mr.  Morse  interviewed  leading  re¬ 
tailers  and  manufacturers  to  get  at  the 
scat  of  the  trouble  before  he  wrote  the 
copy.  From  the  first  he  has  received 
many  congratulatory  letters  from  busi¬ 
ness  men,  telling  him  he  is  on  the  right 
track,  and  commending  him  for  avoid¬ 
ing  the  “preachy”  type  of  copy.  The 
Merchants  Tailors  Society  of  the  City 
of  New  York  ordered  9,000  reprints  of 
one  advertisement  and  the  members  have 
been  sending  them  to  their  mailing  lists. 

McCann,  Erickson  Company,  New 
York,  is  handling  the  art  w'ork  and 
layout  and  is  placing  the  copy. 

The  Post  is  also  running  a  promo¬ 
tion  series  stressing  the  values  in 
current  automobile  models.  Presidents 
of  the  large  automobile  companies  have 
written  statements  for  the  Post  telling 
of  present-day  automotive  values. 
Among  those  who  have  stated  their 
views  are  Alfred  P.  Sloan,  Jr.,  presi¬ 
dent  of  the  General  Motors  Corpora¬ 
tion;  Walter  P.  Chrysler,  chairman  of 
the  board.  Chrysler  Corporation;  R.  H. 
Scott,  president,  Reo  Motor  Car  Com¬ 
pany;  Byron  C.  Foy,  president,  DeSoto 
Motor  Corporation,  and  Alfred  Reeves, 
vice-president  and  general  manager,  Na¬ 
tional  Automotive  Chamber  of  Com¬ 
merce.  Alfred  M.  Evans  is  manager  of 
the  Post’s  automotive  department.  This 
series  is  appearing  only  in  the  Post. 

LIBEL  MOTION  HEARD 

Daily  Asks  To  Take  Deposition  In 
California 

A  motion  was  made  before  Justice 
Louis  A.  Valente  in  the  New  York 
County  Supreme  Court  this  week 
seeking  an  order  for  taking  the  de¬ 
position  of  Pat  Rooney,  a  stage  and 
screen  comedian  living  in  California, 
whose  identity  w'as  confused  with 
another  theatrical  man  bearing  the 
same  name.  The  latter  is  suing  the 
Brooklyn  Daily  Eagle  for  $250,000. 

Attorneys  for  the  Eagle  stipulated 
that  they  wanted  to  get  the  Cali¬ 
fornian’s  testimony  so  that  they 
might  show  that  there  was  an 
absence  of  malice  in  the  story  they 
carried  concerning  a  Pat  Rooney 
who  was  arrested  and  jailed  on  a 
reckless  driving  charge. 


Several  other  New  York  papers 
have  been  sued  as  the  result  of  pub¬ 
lishing  the  same  story. 


In  the  better-class 


SUBURBS 

of  New  York,  The  Sun 
is  read  in  more  homes 
than  any  other  New  York 
weekday  newspaper. 

NEW  YORK 


UPHELD  PRESS  FREEDOM 


Officer  Fined  For  “Trespassing”  on 
Traditional  Principle 

Freedom  of  the  press  will  be  pre¬ 
served  in  Allerton,  la.,  even  though  it 
means  the  arrest  of  law  enforcement 
officers. 

Claud  Kirk,  policeman,  became  in- 
cen.sed  on  July  1  at  an  editorial  in  the 
Allerton  (la.)  News  which  criticized 
the  manner  in  which  he  enforced  traffic 
laws.  He  went  to  the  newspaper  office 
and  entered  a  complaint. 

Mayor  M.  A.  Hillyard  immediately 
called  the  officer  into  his  court  and 
fined  him  $1  and  costs  for  “trespassing 
on  the  fredom  of  the  press.” 

MRS,  PETERS  HONORED 

.A  Poor  Richard  Medal  was  awarded 
Mrs.  Pauline  B.  Peters,  president  of 
the  Philadelphia  Club  of  .Advertising 
Women,  by  the  Poor  Richard  Club  last 
week.  The  presentation  was  made  by 
Leonard  A.  Ormeod,  president  of  the 
Poor  Richard  Club,  at  the  installation 
dinner  of  the  women’s  organization  in 
recognition  of  the  cooperation  of  the 
advertising  women  in  the  Advertising 
Institute,  a  program  of  discussions  in 
the  interest  of  local  business. 


LOUISVILLE  BOY  WINS 
MARBLE  TOURNEY 

Harley  Corum  Win*  Finali  y 
Ocean  City,  N.  J. — Two  Millio, 
In  Contest  Sponsored  by 
48  Dailies 


GAVE  PAGE  TO  JOBLESS 

The  New  Orleans  (La.)  Item-Trib¬ 
une  contributed  an  entire  page  to  the 
“Hire-a-Man”  campaign  now  being 
sponsored  by  the  New  Orleans  Central 
Trades  and  Labor  Council.  The  ad¬ 
vertisement  urged  home-owners  and 
others  to  hire  a  man  to  do  odd  house¬ 
hold  jobs. 

EXPANDS  RADIO  FEATURES 

WMC,  radio  station  of  the  Memphis 
Commercial  Appeal-Evening  Appeal,  on 
July  1  started  a  new'  program  of  enter¬ 
tainment  combining  both  the  red  and 
blue  networks  of  the  National  Broad¬ 
casting  Company.  The  announcement 
said  the  annual  cost  will  amount  to 
$20,000. 


The  nation’s  marble  championshs 
fought  for  this  year  by  two  millit' 
boys  and  girls  in  the  eastern  half  n 
the  United  States,  again  rests  in 
tucky. 

Freckle-faced  little  Harley  Corum  « 
Louisville,  who  fought  his  way  to  tb 
finals  in  1931,  only  to  be  bested  by  h- 
pal  John  Jeffries  of  Greenville,  ’  Ky 

is  the  new  champion.  ’  ’’ 

Corum  won  fiv'e  out  of  si.x  gann. 
from  h'arl  “Shorty”  Weisberger  a 
Wildwood,  N.  J.,  the  Philadelphia  Bti- 
letin  entry,  in  the  finals  at  Ringp 
Stadium,  Ocean  City,  N.  J. 

The  new  champion  was  entered  b 
the  Louisxnlle  Times. 

More  than  75  radio  stations  were « 
the  Columbia  broadcasting  hooku! 
broadcasting  a  play-by-play  account  « 
the  finals  with  John  Mayo  at  the  micro¬ 
phone. 

Forty-eight  city  champions,  enteric 
by  papers  from  as  far  west  as  St.  Loub 
north  to  Bangor,  Me.,  and  south  to  .\t 
lanta,  Ga.,  were  entered  in  this  year'' 
affair,  the  tenth  tourney  sponsor^  b; 
the  central  group,  Scripps  -  Howarc 
Newspapers.  Last  year  46  cities  wen 
represented.  The  tournament  in  mos' 
cities  started  last  March. 

The  champions,  each  accompanied  b 
a  reporter,  met  in  Philadelphia  on  Sun 
day,  June  26.  Following  a  day  of  sight 
seeing  a  special  train  tcxik  the  party  t 
Ocean  City. 

League  champions  were  awarded  $/; 
w'rist  watches,  with  a  $100  watch  goire 
to  the  champion. 

The  marble  tournament,  with  Ralpi: 
Shurleff  of  the  Cleveland  Press  as  d 
rector,  has  grown  from  19  entries 
1923,  to  the  48  in  1932. 


Different  publications  require  different 
mats— we  have  a  mat  for  every  occasion. 


FLONG  CORPORATION 

HOOSICK  FALLS,  N.Y. 
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PAPER 

COMPANY,  LIMITED 

FORT  WILLIAM,  ONTARIO 

Located  at  the  head  of  the  Great  Lakes 
with  facilities  for  shipment  by  water  as 
well  as  by  rail. 

The  machines,  one  of  which  is  the  largest 
in  the  world  (304"),  first  put  into  oper¬ 
ation  in  1928-29,  have  a  capacity  of 
approximately  1 10,000  tons  a  year.  The 
mill  is  supported  by  pulpwood  resources 
sufiicient  to  ensure  perpetual  operation. 


National  Trust  Company 

Limited 

MANAGER 

20  King  Street  East 

Toronto,  Canada 


Parsons  &  Whittemore 

Incorporated 

SALES  AGENTS 
10  East  40th  Street,  New  York 
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Advertising  Agencies 

FIVE  ADDED  TO  STAFF 
OF  BENTON  &  BOWLES 

New  York  Agency  Announces  Addi* 
tfon  of  Advertising  Men  To 
Staff — Standard  Milling 
Account  Acquired 

Benton  &  Bowles.  Xew  York  agency, 
this  week  announced  the  addition  of  five 
men  to  its  staff. 

Loring  Pratt,  director  of  institutional 
advertising  for  Erwin,  Wasey  &  Co., 
for  more  than  two  years,  is  now  serv¬ 
ing  in  that  capacity  for  Benton  & 
Bowles. 

Herbert  Polesie,  formerly  director  of 
continuity  of  the  Judson  Radio  Pro¬ 
gram  Company,  has  joined  the  Benton 
&  Bowles  radio  department.  Mr.  Po¬ 
lesie  has  specialized  in  radio  work  for 
the  last  ten  years,  entering  the  radio 
field  as  an  announcer  on  Station 
KDKA. 

Lucian  King,  formerly  with  Erwin, 
Wasey  &  Co.,  and  before  that  adver¬ 
tising  manager  of  the  Goodyear  Tire 
&  Rubber  Company,  has  joined  the 
agency  as  a  service  and  merchandising 
man.  Edward  F.  Hudson,  for  the  past 
four  years  with  Batten.  Barton.  Dur- 
stine  &  Osborn,  is  serving  in  a  similar 
capacity. 

Maurice  F.  Hanson,  formerly  with 
the  Paul  Block  Xewsi)aix?rs,  also  has 
joined  the  agency. 

The  firm  announced  this  week  that  it 
had  been  appointed  to  handle  the  adver¬ 
tising  of  three  flour  brands  of  Standard 
Milling,  Inc.,  a  subsidiary  of  Gold  Dust 
Corporation.  They  are  Ceresota,  Heck- 
er’s  Superlative  and  Aristos.  Benton 
&  Bowles  also  handles  the  account  of 
the  Best  Foods,  Inc.,  another  company 
affiliated  with  the  Gold  Dust  Corpo¬ 
ration. 

New  De*  Moines  Agency 

Ideas,  Incorporated,  new  advertising 
agency,  has  opened  offices  in  Des 
Moines,  la.  It  will  specialize  in  local 
newspaper  advertising.  A  former  news¬ 
paperman,  Harry  C.  Eldred,  is  president. 
He  was  until  recently  advertising  coun¬ 
sellor  with  the  Milwaukee  Journal,  was 
advertising  director  of  American  Lum¬ 
berman,  Chicago,  and  formerly  with  the 
1.  Walter  Thompson  Company.  Ben  B. 
Everett,  vice-president  and  treasurer, 
was  formerly  in  an  executive  capacity 
with  Rollins  Hosiery  Mills,  Des  Moines, 
the  Brown  Shoe  Company,  St.  Louis, 
and  Goodrich  Rubber  Company,  Akron. 
Shirley  Thornton,  vice-president  and  ac¬ 
count  executive,  was  formerly  in  charge 
of  special  sales  promotion  for  Sheaffer 
Pen  Company.  Mary  L.  Work  is  sec¬ 
retary  and  space  buyer. 

Chocolate  Account  Placed 

The  advertising  of  the  Black  Seal 
Gobelin  Chocolates,  made  by  the  Gobe¬ 
lin  Company  of  Cambridge,  Mass.,  will 
be  handled  by  the  Boston  agency  of 
Wood,  Putnam  &  W'^ood,  effective  Sept. 

1.  A.  K.  Benjamin  has  joined  the 
agency’s  staff  as  an  account  executive. 
For  the  past  two  years  he  has  been 
vice-president  of  Charles  Austin  Bates, 
Inc.,  in  charge  of  the  Boston  office. 

New  Clients  for  Chicago  Firm 

The  accounts  of  D.D.D.  Company, 
Batavia,  Ill.,  Xurito  Company  and 
Prima  Company,  Chicago,  are  now 
being  placed  by  Green,  Fulton  &  Cun¬ 
ningham,  Chicago  agency.  Frank  Dug¬ 
gan  and  F.  P.  W^agener,  formerly  with 
Faxon,  Inc.,  Chicago,  which  recently 
filed  a  voluntary  petition  in  bankruptcy, 
have  joined  Green,  Fulton  &  Cunning¬ 
ham. 


Ankeney  Joins  Columbus  Agency 

Stewart  H.  Ankeney,  formerly  vice- 
president  of  the  J.  Horace  Lytle  Adver¬ 
tising  Agency,  Dayton,  O.,  has  joined 
the  Robbins  &  Pearson  Advertising 
Agency  at  Columbus,  in  the  capacity 
of  vice-president.  At  one  time  he  was 
with  the  McGraw-Hill  Publishing  Com¬ 
pany  in  New  York.  He  is  president  of 
the  Dayton  Advertising  Club. 


AGENCY  MERGER  COMPLETED 


Roche,  Williams  &  Cunnyngham 
Move  to  New  Quarters 

Consolidation  of  W'^illiams  &  Cun- 
nynghaiti  with  Roche  .Advertising  Com- 
panj,  Chicago,  announced  in  May,  was 
completed  July  1,  when  the  two  merged 
advertising  agencies  moved  into  their 
new  quarters,  occupying  the  entire  fifth 
floor  of  the  Straus  Building,  310  South 
Michigan  avenue.  The  executive  per¬ 
sonnel  of  Roche,  Williams  &  Cunnyng- 
hani  follows : 

John  P.  Roche,  president ;  Lloyd 
Maxwell,  first  vice-president;  Guy  C. 
Pierce,  executive  vice-president ;  M.  F. 
Williamson,  secretary;  D.  J.  Kelly, 
treasurer ;  and  the  following  vice-presi¬ 
dents  :  Gerald  Page-Wood,  Stewart 
Weston  and  Harry  Bishop. 

Frank  Hakewill  is  director  of  media; 
R.  H.  Stracke,  production  manager,  and 
Bradley  P.  W'illiams,  director  of  re¬ 
search. 


Jaros-Robb  Service  Formed 

Jaros-Robb  Service,  with  offices  at 
1440  Broadway,  Xew  York,  is  a  new 
firm  which  will  do  sales  promotion 
work  on  a  specialized  plan,  for  manu¬ 
facturers  selling  through  department 
stores.  It  will  be  directed  by  Ernest  S. 
Jaros  and  Thomas  Robb.  Mr.  Robb 
has  been  for  the  past  five  years  in 
charge  of  publicity  at  Retail  Research 
.Association  and  .Associated  Merchandis¬ 
ing  Corporation,  Xew  York,  and  previ¬ 
ous  to  that  sales  promotion  manager 
of  James  McCreery  &  Co.  Mr.  Jaros 
was  publicity  director  of  the  F.  &  R. 
Lazarus  &  Co.,  Columbus,  O.,  for  19 
years,  and  established  the  Jaros  Serv¬ 
ice  in  Xew  A’ork  last  year. 


Accountants  Advertise 

The  Arkansas  Society  of  Certified 
Public  Accountants  on  July  3  began  a 
series  of  advertisements  designed  to 
acquaint  business  men,  bankers  and  the 
general  public  with  the  services  offered 
by  its  members  and  the  value  of  accu¬ 
rate  information  as  disclosed  in  audits. 
The  Leo  P.  Bott  agency.  Little  Rock, 
will  direct  the  campaign. 

Ad  Men  Aid  Relief  Drive 

The  advertising  committee  in  the 
trade  and  industry  division  of  the  Sal¬ 
vation  Army  United  Appeal  under  the 
chairmanship  of  Gilbert  Kinney,  of  the 
J.  Walter  Thompson  Company,  New 
York,  has  raised  $2,806.03  in  the  past 
eight  weeks,  it  was  announced  this  week. 

Rit  Names  Two  Agencies 

.Advertising  of  Rit  Products  Com¬ 
pany,  Chicago,  is  now  being  placed  by 
two  agencies.  Critchfield  &  Co.,  Chi¬ 
cago,  is  handling  Rit  Dyes  and  Earl 
Ludgin  &  Co.,  Chicago,  is  placing 
Koolox  Shaving  Cream. 

McQuiston  With  Association 

J.  C.  McQuiston,  for  thirty  years  with 
Westinghouse  Electric  and  Manufactur¬ 
ing  Company,  most  of  that  time  in 
charge  of  advertising,  is  now  manager¬ 
secretary  of  the  American  Gear  Manu¬ 
facturers  Association,  Wilkinsburg,  Pa. 

Joins  Erwin,  Wasey  Agency 

Stanton  M.  Meyer,  for  the  past  six 
years  with  the  Meyer  Both  Company, 
Chicago  syndicate  advertising  concern, 
has  joined  the  Chicago  office  of  Erwin, 
Wasey  &  Co. 

Albert  Frank  Sc  Co.  Named 

Albert  Frank  &  Co.,  New  York,  has 
been  appointed  to  place  a  radio  adver¬ 
tising  of  Austin,  Nichols  &  Co.,  im¬ 
porters,  exiKirters,  manufacturers  and 
wholesale  distributors  of  food  products. 

Hat  Account  to  Glicksman 

The  Brigham-Hopkins  Company,  Inc., 
Baltimore,  straw  and  panama  hats,  has 
appointed  the  Glicksman  Advertising 
Comjiany,  Inc.,  Xew  York. 

La  Choy  To  Ayer 

La  Choy  Food  Products,  Inc.,  of 
Detroit,  manufacturer  of  Chinese  food 
products,  has  placed  its  advertising 
account  with  N.  W.  Ayer  &  Son,  Inc. 


AD-VENTURES 


The.atre  service  corpo- 

R.ATIOX,  Xew  York,  has  an¬ 
nounced  that  arrangements  with  leading 
circuits  have  been  made  for  showing 
motion  picture  advertising  in  2,440 
theatres  in  1,700  cities  and  towns.  The 
advertising  films  will  be  40  seconds  in 
duration  with  six  on  a  program.  They 
will  be  with  sound  and  color. 

Officials  of  the  corporation  were  re¬ 
luctant  to  discuss  details  of  the  arrange¬ 
ments  with  Editor  &  Publisher  at  this 
time,  but  from  another  source  it  was 
learned  that  Paramount-Publix  was  the 
principal  circuit  which  will  show  the 
advertising  films. 

H.  R.  Doughty  and  .Associates,  Xew 
A'ork,  and  Macy  &  Klaner,  Chicago, 
merchandising  counselors,  are  represent¬ 
ing  the  new  medium  in  the  national 
field.  Facilities  are  said  to  provide  for 
complete  or  partial  coverage  to  fit  test 
and  spot  campaigns. 

Coco-Cola,  Elizabeth  .Arden,  Chev¬ 

rolet,  Buick  and  General  Electric  deal¬ 
ers  are  among  the  first  national  adver¬ 
tisers  to  use  the  new  medium.  William 
Johnson,  who  has  been  producing  mo¬ 
tion  picture  advertising  for  retailers  for 
16  years,  is  president  of  Theatre  Service 
Corporation. 

*  «  * 

After  12  years  in  one  location, 
.Dorrance,  Sullivan  &  Co.,  New 

York  agency,  has  moved  its  headquar¬ 
ters  to  347  Madison  Avenue,  in  a  sec¬ 
tion  occupied  by  numerous  other  agen¬ 
cies.  The  former  location  was  at  130 
West  42nd  street.  The  change  was 
made  July  1. 

*  ♦  * 

Ah.  HAWKINS,  Lynchburg,  Va., 
•  president  of  the  Quality  Service 
Stores,  urged  the  stores  affiliated  with 
the  chain  to  continue  their  advertising 
schedules  for  1932-33  at  the  same  rate 
as  in  the  past.  Speaking  before  the 
annual  convention  of  the  group  at 
Asheville,  N.  C.,  recently  Mr.  Hawkins 
said ; 

“Those  firms  which  are  able  to 
increase  their  advertising  linage  at  this 
time  will  enjoy  a  proportionate  pros¬ 
perity.  Those  firms  which  curtail  their 
advertising  will  find  their  business  grad¬ 
ually  diminishing  in  volume.”  He 
recommended  advertising  on  food  pages, 
and  attributed  much  of  the  growth  of 


the  organization  to  the  pulling  po^*. 
of  newspaper  advertising. 

*  *  * 

F.ASHIOX  shows  to  promote  tie 
sale  of  women’s  wear  may  hat( 
become  routine  in  this  country,  1)5, 
when  the  Japan  Advertiser  and  tie 
Tokio  Jiji  Shimpo  collaborated  to  pro. 
duce  one  in  Tokio  recently  they  p^. 
vided  something  very  close  to  a  sen¬ 
sation.  The  auditorium  was  packtc 
with  kimona-clad  Japanese  for  fivt 
hours  while  Japanese  models,  arraye; 
in  the  latest  styles  of  western  civiliej. 
tion,  paraded  with  all  the  assurance  oi 
Paris  mannequins.  A  beauty  parlor  ij 
action  was  an  added  feature. 

James  R.  Young,  Advertiser  advertis¬ 
ing  manager,  and  Mrs.  Dorothy  Edgers, 
originated  the  idea.  Twenty-five  stores 
and  shops  participated  in  the  revue 
and  the  Advertiser  ran  a  special  editioc 
carrying  10,290  agate  lines  of  fashion 
show  copy.  With  the  exception  of  bath¬ 
ing  suits  powders  and  perfume,  all 
articles  and  clothing  displayed  were  oi 
local  manufacture  and  design. 

The  advertiser  is  now  planning  an 
.American-style  cooking  school. 

«  *  * 

JOHNSON  &  JOHNSON,  toilet 
goods  manufacturer,  used  a  novel 
means  of  acquainting  dealers  with  its 
plan  of  merchandising  its  improved 
Modess  product,  when  it  used  the  Postal 
Telegraph  messenger  service  June  28  to 
deliver  messages  to  20,000  druggists  in 
40  principal  cities.  The  boys  carrid  a 
telegram  form,  outlining  the  company’s 
evening  newspaper  advertising  drive  for 
the  product,  to  start  the  next  day, 
together  with  a  counter  display  calling 
attention  to  lowered  prices.  J,  M.  Var 
Horsen  is  advertising  manager  of  John¬ 
son  &  Johnson. 

*  *  * 

REIMERS.  WHITEHII.L  &  SHER- 
.MAN,  INC.,  New  York  agency, 
has  been  appointed  by  the  Whirldrj 
Corporation,  subsidiary  of  the  Winches¬ 
ter  Repeating  Arms  Company  of  Ne« 
Haven,  Conn.,  as  its  merchandising  and 
advertising  counsel.  The  first  work  of 
the  agency  will  be  devoted  to  market¬ 
ing  the  new  improved  Whirldry  Port¬ 
able  Washing  Machine,  principally  in 
department  stores. 


AD  TIPS 


PoMter  Diivle*,  Im-.,  Keith  BuildinK. 
Cleveland.  Secured  the  account  of 
Noma  Electric  Corporation,  New  York 
City,  manufacturers  of  decorative  lifthts. 

norland  International,  Inc.,  247  Park 
Avenue,  New  York  City.  Secured  the 
account  of  Renisol  Laboratories,  Inc., 
Brooklyn,  N.  Y.,  manufacturers  of  pro¬ 
prietary  medicines. 

Dillard  Jacobs  .^xency,  Inc.,  1722 
Candler  Building,  Atlanta,  GeorRia.  Se¬ 
cured  all  the  advertising  of  Mentholatum 
Company,  Wichita.  Kansas. 

.-tblHttt  Kimball,  Inc.,  250  Park  Ave¬ 
nue,  New  York  City.  Secured  the  ac¬ 
count  of  Uogers,  Lunt  &  Bowlen  Com¬ 
pany,  Greenfield,  Massachu.setts,  manu¬ 
facturers  of  sterling  silver  tableware. 


Ncwell-Knimctt  Company,  Inc.,  4<* 
East  34th  Street,  New  York  City.  Will 
make  up  lists  during  August,  using 
newspapers  and  trade  papers  on  Loose- 
Wiles  Biscuit  Company,  Long  Island 
City,  N,  Y.,  manufacturers  of  Sunshine 
Biscuits. 

Peck  Advertising  Agency,  Inc.,  271 
Madison  Avenue,  New  York  City.  Wiil 
make  up  lists  during  August  and  Janu¬ 
ary  using  newspapers  and  trade  papers 
on  B.  T.  Babbitt,  Inc. 

Sweeney  &  James  Co.,  Bulkley  build¬ 
ing,  Cleveland.  Secured  the  account  of 
Federal  Motor  Truck  Company,  Detroit. 


Hirshon-Garfield  Named 

Crompton-Richmond  Co.,  Inc.,  manu 
facturers  of  Corduroys,  have  appointed 
Hirshon-Garfield,  Inc.,  New  A'ork,  as 
their  agency. 


CERTIFIED  PRICE  AND  VALUE 

Price  it  what  you  pay;  value  it  what  you  get.  When  you  buy 
Certified  Dry  Matt  you  pay  only  a  fair  price  and  get  the  utmott  in 
value  for  your  money. 

There 't  a  Certified  to  meet  your  purte  and  purpote  and  we  retpect- 
fully  invite  you  to  try  tome  of  our  mab  in  your  own  plant  under  your 
own  working  conditiont.  Samplet  are  free. 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  ^  —  New  York,  N.Y 
For  dependable  sfereofypinq  use  Certified  Dryi^^^ 


A\ADE  IN  THE  U  SA 
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New  Inventions  That 
Were  Created  to  Reduce 
Composing  Room  Costs 


1  ^  The  QUADDING  of  Lines  or  the  CENTERING  of 
Lines —Either  or  Both — is  Automatic  on  New 
Intertypes  equipped  with  the-  latest  special  device. 
Intricate,  Double- priced  Composition  Can  Now  Be 

Set  Faster  and  Cheaper  than  Straight  Composition. 

' 

Any  number  of  type  faces,  up  to  16  Alphabets 
“  and  4  Point  Sizes  of  Slugs  can  be  set  without 
changing  magazines  on  the  New  Intertype  Mixer 
— Model  F,  The  operator  merely  shifts  a  Light- 
Touch  Finger  Lever  for  Instant  Change  of  Face. 

|.'y  - 

^  Three  Quick  Turns  of  a  Handle  Located  ABOVE 
^  the  Keyboard  Changes  the  Magazines  with  the 
New  Intertype  Main  Magazine  Shift  and  Channel 
Entrance  Control,  This  Greater  Convenience  In¬ 
creases  Production. 

0  m 

w/  0- 1 

/I  Fast  Composition  is  facilitated  with  .Intertype 
Wide  Tooth  Matrices  because  the  Wide  Teeth 
Reduce  Distributor  Stops  to  a  Minimum.  These 
Modern  Matrices  Last  Long,  Cost  No  More  and 
Run  In  Other  Line  Composing  Machines. 

..  1 

€  ■  if 

•  V 

f  <  r 

IIVTERTYPE  CORPORATION,  360  Furman  Street,  Brooklyn,  New  York  •  Branch  Offices  in  Chicago, 
San  Francisco,  Los  Angeles,  New  Orleans,  Boston  •  Distributors  Throughout  the  World 
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SALE  CONTRACT  HELD 
VALID  IN  TEXAS 


POSTAL  CHANGE  MADE 


Congreis  Approves  Higher  Charge 
On  Undeliverahle  Copies 

(Uy  telegraph  to  Editor  &  Publisher) 

\\’ashington,  July  7. — An  amend¬ 
ment  to  the  bill  fixing  a  postage  charge 
on  undeliverable  second  class  mail  mat¬ 
ter  providing  for  a  higher  rate  than  pre- 
vioulsy  called  for  in  the  measure  has 
been  accepted  by  both  houses  of  Con¬ 
gress.  The  bill  now  goes  to  the  Presi¬ 
dent  for  signature. 

The  amendment,  which  follows  the 
proviso  that  notices  of  undeliverable 
publication  shall  be  sent  to  the  publisher 
at  a  rate  of  two  cents  each,  reads  as 
follows ; 

"Except  that  where  the  undeliverable 
copies  bear  the  pledge  of  the  sender  to 
pay  the  return  postage  no  notice  shall 
be  sent  to  the  publisher.  But  the  copies 
received  during  the  period  specified  in 
this  paragraph  shall  be  returned  charged 
with  postage  due  at  the  rate  of  1  cent 
for  each  two  ounces  or  fraction  thereof, 
with  a  minimum  charge  of  2  cents,  and 
endorsed  to  show  the  reason  they  are 
undeliverable  and  the  new  address  of 
the  addressee  if  known.” 

This  amendment  was  accepted  in  lieu 
of  a  prior  amendment  affixed  to  the  bill 
in  the  Senate  which  called  for  a  rate  of 
1  cent  for  each  four  ounces  or  fraction 
thereof  with  a  minimum  of  2  cents. 
The  Senate  receded  after  the  House 
refused  to  agree  to  that  amendment. 

In  explaining  the  attitude  of  the 
House  on  the  question.  Representative 
James  M.  Mead,  of  New  York,  chair¬ 
man  of  the  House  post  office  committee 
said: 

“We  believe  the  Senate  in  its  amend¬ 
ment  (the  old  one)  has  added  a  proviso 
that  does  violence  to  our  schedule  of 
rates.  In  its  amendment  the  Senate 
reduces  the  fees  as  provided  in  the 
present  law,  and  we  believe  that  unfair. 
They  have  a  proviso  here  that  postage 
due  for  undeliverable  mail  shall  be  at 
the  rate  of  1  cent  for  each  4  ounces  or 
fraction  thereof,  with  a  minimum  charge 
of  2  cents.  We  already  have  a  charge 
for  a  similar  service  and  it  is  a  larger 
amount  than  is  provided  for  by  the  Sen¬ 
ate  amendment.” 

The  measure  will  cost  publishers 
$250,000  a  year,  it  is  believed. 

CALLS  WOMEN  UNDERPAID 


NEWSPAPER  COPY  SPURS 
SUMMER  BUYING 


(Continued  from  page  7) 


Publisher’s  Agreement  Not  to  Start 
Competing  Paper  In  State 
Within  Five  Years 
Held  Valid 

By  Leslie  Childs 

In  Richardson  v.  Webster-Richardson 
Publishing  Company,  46  S.W.  (2d)  384, 
handed  down  some  time  ago  by  the 
Texas  Court  of  Appeals,  the  publishing 
company  sought  to  enjoin  Richardson 
from  publishing  a  competing  paper  in 
Houston,  Tex.  The  suit  was  based 
upon  the  fact  that  in  1927  Richardson 
sold  the  publishing  company  the  Hous¬ 
ton  Informer,  a  weekly  newspaper, 
under  the  following  agreement: 

“In  order  to  protect  the  said  Webster- 
Richardson  Publishing  Company,  Inc., 
in  the  enjoyment  and  use  of  said  weekly 
newspaper  and  good  will  conveyed  by 
this  transfer,  the  said  C.  F.  Richardson 
agrees  that  he  will  not,  either  directly 
or  indirectly,  publish  any  newspaper 
within  the  state  of  Texas,  except  on 
behalf  of  said  Webster-Richardson  Pub¬ 
lishing  Company,  Inc.,  or  as  said  com¬ 
pany  may  in  writing  otherwise  agree, 
for  a  period  of  five  years  from  the  date 
thereof.” 

In  its  suit  to  enjoin,  the  publishing 
company  alleged  that,  in  violation  of  the 
above  contract,  Richardson  contemplated 
tlie  publishing  of  a  newspaper  to  be 
called  the  Houston  Defender.  In  de¬ 
fense,  Richardson,  among  other  things, 
set  up  that  the  contract  was  so  unrea¬ 
sonable  as  to  territory  and  time  limita¬ 
tion  that  it  conflicted  with  the  Texas 
anti-trust  laws,  and  should  therefore 
be  declared  unenforceable.  In  uphold¬ 
ing  the  contract,  the  court  reasoned: 

"The  evidence  *  ♦  ♦  shows  that  the 
defendant  C.  F.  Richardson  built  for 
the  Houston  Informer,  a  paper  ‘of  con¬ 
siderable  circulation,’  and  had  ‘acquired 
a  rather  wide  fame  or  notoriety’  as  edi¬ 
tor  and  publisher  of  that  paper.  In 
this  situation,  when  the  parties  came  to 
discuss  and  determine  the  extent  of  the 
territory  in  which  the  good  will  of  the 
Houston  Informer  and  its  editor  was 
valuable  to  the  purchaser  of  the  paper, 
it  cannot  be  said  as  a  matter  of  law 
that  an  agreement  that  it  extended  to 
the  limits  of  the  state  was  so  unreason¬ 
able  as  to  render  void  the  contract  of 
Richardson  that  he  would  not  for  the 
space  of  five  years  directly  or  indi¬ 
rectly  publish  any  newspaper  within  the 
state  of  Texas  without  the  consent  of 
the  appellee. 

“The  full  protection  by  a  purchaser 

of  the  good  will  of  a  business  can  only  jian  Women’s  Press  Club  in  Calgary, 

be  secured  by  an  agreement  of  the  seller  June  30.  In  Mrs.  Perry’s  absence  the 

not  to  engage  as  a  competitor  in  the  paper  was  read  by  Miss  Bessie  Long  of 

same  character  of  business  within  such  \\’innipeg. 

reasonable  time,  and  within  the  reason-  Mrs.  Perry  deplored  the  lack  of  rec¬ 
able  limits  of  the  territory  in  which  ognition  of  women’s  journalistic  ability 

the  good  will  of  the  business  sold  to  and  said  she  did  not  know  one  woman  ^  .  ,,  _  _  _  _ 

the  purchaser  has  been  established,  as  to  editor,  reporter,  free  lance  or  syndicate  present-day  phenomena  is  the  declining 

reasonably  enable  the  purchaser  to^  obj  writer  receiving  $5,000  a  year  for  her  unit  sale  which  was  met  by  his  com- 

"  efforts.  Asserting  she  was  not  willing 

to  accept  financial  return  as  the  only 
measure  of  success,  Mrs.  Perry  asked 
if  women  writers  were  content  to  bow 
before  the  prevailing  belief  that  their 


Canadian  Writer  See*  Discrimination 
in  Editorial  Attitude 

A  great  discrepancy  in  status  and  re¬ 
wards  exists  between  women  and  men 
writers,  Mrs.  Anne  A.  Perry  of  To¬ 
ronto  declared  in  a  paper  read  before 
the  triennial  convention  of  the  Cana- 


tain  for  himself  the  good  will  for  which 
he  has  paid  the  seller.  *  *  ♦  We  can¬ 
not  hold  that  the  contract  on  which 
this  suit  is  based  is  void  upon  either  of 
the  grounds  upon  which  it  is  assailed 
♦  *  *  .  Affirmed.” 


advertisement  in  the  series  was  paid 
for,”  Warren  P.  Chaney,  the  store’s 
advertising  manager,  told  Editor  & 
Publisher.  “We  grant  that  it  was  a 
big  boost  for  daily  newspaper  adver¬ 
tising,  but  it’s  the  way  we  feel  and 
we’re  paying  for  space  to  tell  the  world 
about  it. 

"We  could  have  gone  along,  sitting 
tight  and  waiting  for  something  to  hap¬ 
pen,  using  less  space — or  we  could,  as 
you  see  we  have  done,  shout  from  the 
housetops  with  big  space. 

"We  hope  our  competitors  are  en¬ 
couraged  to  do  more  advertising.  We 
would  like  to  see  stores  everywhere 
doing  more  advertising,  stretching  the 
old  advertising  percentage  to  the  very 
limit,  and  confidently  believe  that  such 
wholesale  use  of  daily  newspaper  ad¬ 
vertising  would  start  something.” 

Commenting  on  the  results  of  its 
drive,  Mr.  Chaney  told  Editor  &  Pub¬ 
lisher  this  week:  "XN'hile  we  have  not 
set  the  world  on  fire  we  are  satisfied 
with  results  thus  far.  W’e  have  made 
considerable  progress  and  some  im¬ 
portant  gains  both  in  dollar  volume  and 
quantity  sales  transactions.  Recent 
June  store-wide  event  brought  much 
greater  dollar  volume  than  the  same 
event  last  year.  At  another  time  we 
sold  more  dresses  in  three  days  at  $6.95 
than  in  a  like  period  for  three  years. 
A  sale  of  men’s  shirts  early  in  June  re¬ 
sulted  in  more  transactions  at  one  price 
than  at  any  other  time  during  recent 
years.  The  wash  dress  business  is  ex¬ 
ceptionally  good  as  we  are  selling  3(X) 
at  one  price  in  one  day.  On  several 
occasions  dollar  volume  in  infants’  and 
children’s  wear  doubled  that  of  last 
year. 

“Our  annual  capacity  day  in  May 
resulted  in  more  individual  sales  trans¬ 
actions  than  ever  before  in  the  33- 
year  history  of  the  store.  During  May 
and  June  we  sold  more  electric  refriger¬ 
ators  than  any  other  local  store.  The 
May  sales  of  silk  hose  resulted  in  the 
sale  of  2,500  pairs  at  one  price  in  three 
days.  We  could  cite  other  instances  of 
advantages  gained  through  daily  news¬ 
paper  advertising  to  the  exclusion  of  all 
other  media. 

“Aside  from  these  results  we  consider 
of  inestimable  value  the  favorable  pres¬ 
tige  building  comment  from  people  of  the 
community  occasioned  by  our  original 
announcement  and  the  ensuing  cam¬ 
paign.  These  results  have  been  achieved 
in  spite  of  the  fact  that  two  or  three  local 
banks  with  large  deposits  were  closed 
over  a  year  ago  and  only  one  small  divi¬ 
dend  payment  has  been  made  to  date.” 

In  a  recent  talk  before  the  Gyro  Club 
in  Vancouver,  B.  C.  Brock  Smith,  ad¬ 
vertising  supervisor  for  the  Hudson’s 
Bay  Company,  stated  that  one  of  the 


pany  by  increased  volume  of  transac¬ 
tions  through  consistent  advertising, 
solely  in  the  daily  newspapers,  from 


which  “more  action,  and  quicker  «. 
tion”  was  obtained. 

“We  could  have  sat  there  and  gont 
out  of  business,  waiting  for  the  people 
to  come  to  us.  We  went  to  them.  We 
are  absolutely  ‘sold’  on  newspaper  ad¬ 
vertising,”  he  said. 

He  quoted  steady  increases  in  tram- 
actions  based  on  monthly  returns  as 
follows:  February,  48,279;  March,  59. 
703;  April,  76,688,  and  May,  78,887 
compared  with  corresponding  periods 
1931. 

Other  instances  of  successful  news¬ 
paper  campaigns  are  constantly  coming 
to  light.  Both  in  small  and  large  locali¬ 
ties  the  story  is  the  same,  varying  in 
degree  only.  The  Marysznile  (Mo.) 
Daily  Forum,  for  instance,  sponsored  a 
trade  day  recently  which  bruuglit  buy¬ 
ing  crowds  into  the  city,  and  merchants 
reported  sales  100  per  cent  above  nor¬ 
mal.  An  added  inducement  was  given 
purchasers  in  that  the  merchants  gave 
away  three  baby  chicks  free  with  every 
dollar  spent  in  their  stores,  and  more 
than  25,000  baby  chicks  were  given 
away.  Erman  R.  Barrett,  Forum  adver¬ 
tising  manager,  said  the  newspaper  owns 
a  copyright  on  the  baby  chick  idea,  but 
he  will  give  information  about  it  to  in¬ 
terested  publishers. 

While  merchants  are  finding  that 
large  space  is  more  than  worth  its  cost 
to  them,  they  stress  the  importance  of 
using  the  space  to  the  utmost  advantage. 
Frequently  they  turn  to  color  to  get 
their  message  across,  and  many  ex¬ 
amples  of  striking  color  advertising 
have  been  detailed  in  these  pages.  The 
most  recent  one  at  hand  is  a  page  ad¬ 
vertisement  of  the  Pioneer  Public  Mar¬ 
ket  in  the  Santa  Monica  (Cal.)  Eve¬ 
ning  Outlook.  Here  is  a  typical 
“grocery  page”  dressed  up  attractively 
in  three  colors,  with  the  spot  light  on 
a  particularly  appetizing-looking  cut  oi 
beef.  In  form  the  page  is  routine  copy; 
but  the  effect  of  the  color  treatment  is 
to  revitalize  the  familiar  lines. 

The  results  of  a  restricted  “national’' 
campaign  in  the  newspapers  advertising 
a  resort  were  told  to  Editor  &  Pub¬ 
lisher  this  week  by  P.  L.  Thomson, 
Western  Electric  Company,  and  presi¬ 
dent  of  the  Audit  Bureau  of  Circula¬ 
tions.  Mr.  Thomson  is  a  director  in 
Howe  Caverns,  40  miles  southwest  of 
-Albany,  N.  Y.,  and  has  conducted  an 
experiment  in  tapping  the  metropolitan 
market. 

“Forty-two-line  advertisements,”  he 
said,  “have  been  used  over  a  six  weeks’ 
period  on  the  touring  pages  of  five 
Sunday  New  York  papers.  The  appro¬ 
priation  was  limited  to  $2,500  but  the 
campaign  .produced  more  than  1,300 
keyed  replies,  not  to  mention  plenty  of 
supplementary  evidence  in  the  shape  of 
increased  registrations  at  the  caverns 
from  cars  bearing  metropolitan  license 
plates.” 

NEW  POST  FOR  WHITE 

Ted  A.  White,  formerly  with  the 
Borger  (Tex.)  Daily  Herald,  and  other 
Texas  newspapers  was  recently  ap¬ 
pointed  advertising  manager  of  the 
Childress  (Tex.)  Daily  Index. 


SPONSORED  SALES  WEEK. 

Cooperating  with  the  retail  division 
of  the  local  Association  of  Commerce, 
the  Sheboygan  (Wis.)  Press  published 
a  special  26-page  edition  June  25,  pro¬ 
moting  Sheboygan  “Opixirtunity  Week.” 
during  which  free  gifts  valued  at  $1,500 
were  distributed  among  persons  who 
patronized  participating  establishments 
during  the  six  days  the  sale  was  in 
progress.  Merchants  rejKjrted  sales  in¬ 
creases  during  the  week. 


TO  REPRINT  EDITORIAL 

Permission  has  been  granted  the 
Whittett  &  Shepperson  Company, 
Richmond  printers,  to  reprint  in  de 
luxe  form  the  editorial.  “The  Last 
Parade,”  published  in  the  Richmond 
News-Leader  June  24,  on  the  final 
day  of  the  forty-second  annual 
United  Confederate  Veterans’  reunion. 


work  was  not  the  equal  of  that  done  I  □  KM 
by  men.  1— Htw 

Editors  of  women’s  pages,  Mrs.  Perry 
asserted,  are  not  given  the  full  powers 
their  title  implies,  but,  if  they  were,  the 
quality  of  the  pages  would  show  a  vast 
improvement.  VVomen’s  page  editors, 
she  said,  receive  far  less  monetary  con¬ 
sideration  than  sports  writers. 

Miss  VV'inifred  Lee,  women’s  page 
editor  of  Vancouver  Province,  also 
spoke. 

Mrs.  E.  Bailey  Price,  Calgary,  was 
elected  president.  Other  officers  are : 

Mrs.  Margaret  F.  Lawrence,  St.  John, 
honorary  president ;  provincial  vice- 
presidents:  Mrs.  W.  Anderson,  Ontario; 

Esther  Botting,  Quebec ;  Miss  A.  Roe, 

Manitoba;  Dora  Dibney,  Saskatche¬ 
wan;  Jeani  Alexander,  Alberta;  Miss  D. 

Milligan,  British  Columbia;  Miss, Katie 
Broad,  New  Brunswick;;  Mrs.  Vega 
Dawson,  Nova  Scotia;  Edna  Kells,  re¬ 
cording  secretary ;  Charlotte  Whitton, 
historian. 


^orid  Tctcinuni  •  Uticd  Ohs^Jixr  *Di5i 
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JAMES  WILLIAM  THOMAS 
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Advertising  Is  the  Antidote! 


N  A  SURVEY  released  early  in  June  by  the  Bureau  of  Advertising  of  the 
American  Newspaper  Publishers’  Association,  striking  comparisons  were 
shown  between  twenty-five  companies  which  were  non-advertisers  in  the 
depression  year  1931,  and  twenty-five  concerns  which  either  continued 
or  increased  their  advertising  during  the  same  period. 

As  these  company  groups  included  such  classes  as  the  tobacco,  electric  refrig¬ 
erator  and  auto  industries,  national  advertising  was  largely  represented  in  the 
startling  figures  divulged.  The  non-advertisers  were  proved  to  be  73%  “off”  in  their 
1931  earnings — while  the  companies  which  advertised  averaged  but  a  7%  decline 
over  the  same  period.  Some  difference! 

The  obvious  lesson  to  be  drawn  from  the  above  testimony,  can  be  most  per¬ 
fectly  applied  to  the 

EMPIRE  STATE 

It  is  the  richest  trade  territory  within  the  reach  of  the  merchandiser.  The 
greatest  number  of  “able-to-pay”  consumers  live  within  its  bounds.  The  greatest 
BUYING  POWER  of  any  individual  market  in  the  world  is  concentrated  here.  Why 
not  “go  where  the  money  is” — NOW! 

The  nation’s  advertising  successes  never  became  so  in  the  full  sense  of  the 
term — until  they  conquered  this  FIRST  MARKET  of  the  Union.  Some  are  among 
the  twenty-five  advertising  examples  cited  above.  They  had  to  face  the  same  initial 
decision  and  overcome  the  same  initial  question:  “How  can  we  win  the  New  York 
State  market?” 

The  long  siege  of  the  now  gradually  receding  slump  has  befogged  many  issues 
and  immeasurably  slowed  up  business  to  an  extent  that  has  had  its  inevitable  effect 
on  merchandising  in  general.  But  there  is  one  proved  weapon  which  has  been — 
and  IS  —  effective  in  routing  Old  Man  Depression.  That  is  PERSISTENT 
ADVERTISING. 

The  above  survey  is  the  latest  of  several  like  investigations  confirming  this 
assertion.  And  it  is  stating  a  truth  to  say  that  Empire  State  advertising  is  a  large 
factor  in  determining  that  “advertising  is  the  antidote.”  Persistent  advertising 
through  good  times  or  bad — in  the  newspapers  given  here — goes  far  to  solve  the 
problem  of  winning  the  FIRST  MARKET. 


Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

"Albany  Evening  News . 

....(E) 

47,791 

.13 

.13 

"Albany  Knickerbocker  Press.. . . . 

....(M) 

30,264 

.12 

.12 

"Albany  Knickerbocker  Press. . . . 

....(S) 

49,526 

.17 

.17 

"Amsterdam  Recorder-Democrat 

....(E) 

9,231 

.05 

.05 

ttAubum  Citizen-Advertiser . 

....(E) 

8,920 

.065 

.055 

tfBuifalo  Courier-Express . 

....(M) 

124,242 

.25 

.25 

ffBufTalo  Courier-Express . 

....(S) 

171,570 

.30 

.30 

tfBuifalo  Evening  News . 

....(E) 

180,532 

.35 

.35 

"Coming  Evening  Leader . 

....(E) 

8,688 

.05 

.05 

"Elmira  Star-Gazette  Advertiser..  (EUtM) 

32,856 

.11 

.11 

tfGeneva  Daily  Times . 

....(E) 

5,929 

.04 

.04 

"Gloversville,  Johnstown  Morning  Herald 

fli  Leader-Republican . 

.(E&M) 

13,605 

.07 

.07 

flthaca  Journal-News . 

....(E) 

8,106 

.05 

.05 

"Jamestown  Morning  Post . 

,...(M) 

12,999 

.045 

.045 

* 'Kingston  Daily  Freeman . 

"Newburg-Beacon  Daily  News. 

ttThe  Sun,  New  York . 

tfNew  York  Times . 

tfNew  York  Times . 

tfNew  York  Herald  Tribune. . . . 
tfNew  York  Herald  Tribune. . . . 


...(E) 

8,678 

.05 

.05 

...(E) 

16,053 

.09 

.09 

...(E) 

308,091 

.70 

.65 

..(M) 

467,296 

.90 

.882 

...(S) 

780,470 

1.20 

1.176 

..(M) 

336,166 

.75 

.735 

...(S) 

475,018 

.80 

.784 

...(E) 

23,255 

.08 

.08 

...(E) 

3,371 

.035 

.03 

...(E) 

15,359 

.09 

.09 

MflsE) 

M&E) 

162,548 

.40 

.40 

MfltE) 

24,703 

.07 

.07 

fGovemment  Statement,  Oct.  1,  1931. 
*A.B.C.  Publisher’s  Statement,  Oct.  1, 
tfGovemment  Statement,  Apr.  1,  1932. 
**A.B.C.  Publisher’s  Statement,  Apr.  1, 
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LOCAL  ICE  FIRMS  GOOD  PROSPECTS 
FOR  ADDITIONAL  ADVERTISING 


Industry  Has  Amassed  Facts  and  Figures  To  Combat 
Chemical  Refrigeration  —  “Contract  Ice”  Plan 
Making  Big  Strides — Sales  Up  Last  Year 


By  HAMMOND  EDWARD  FRANKLIN 


The  local  ice  company  as  a  new 
prospect  for  a  continuous  news¬ 
paper  campaign  at  last  is  being  given, 
intensive  cultivation  by  the  alert  news¬ 
paper  space  salesman. 


SAVE  WITH  ICE 

♦ 

M.d  •me,  if  they 
leave  any  of  that 
jood  cake,  put  H  in 

the  ICE 

Refrigerator 
won't  dry 
out,  but  keep  juat 
right  for  tomorrow  I 

■YOUR  FIRM  NAME  HERE* 


Mm  N»  •lU-*».a2«L  pTwaMca 


One  of  the  mats  being  sent  out  by 

National  Association  of  Ire  Industries 

Many  large  and  small  ice  companies 
are  headed  up  by  husky  and  forceful 
individuals  who  have  worked  their  way 
up  from  the  ranks,  but  who  have  never 
had  much  merchandising  background 
and  hence  many  ice  companies  have  not 
been  sales  and  advertising  minded. 

The  tremendous  strides  in  electrical 
refrigeration  have  created  keen  comIx^- 
tion  and  made  the  public  more  aware 
of  the  need  of  good  refrigeration  of 
foods,  but  by  no  means  have  put  the  ice 
company  out  of  business.  Ice  consump¬ 
tion  is  increasing  and  the  chances  are 
that  the  ice  company  in  your  town  this 
year  has  been  building  a  new  plant  or 
an  addition. 

There  never  was  a  better  time  than 
right  now  for  the  newspaper  business 
builder  to  spend  some  time  on  ice  com¬ 
panies,  not  simply  to  get  them  to  use 
space  during  the  summer  but  to  create 
year-’round  advertisers.  The  ice  com¬ 
pany  needs  business  in  the  winter  even 
more  than  warm  weather  and  has  a 
logical  story  to  tell  the  public  on  the 
“reas(«n  why.” 

“Contract  ice,”  whereby  the  house¬ 
wife  for  four  or  five  dollars  per  month, 
can  have  all  the  ice  she  needs  every 
month  in  the  year,  is  increasing  in  pop¬ 
ularity  among  ice  companies,  according 
to  a  survey  made  by  the  National  Asso¬ 
ciation  of  Ice  Industries.  It  enables  the 
ice  company  to  sell  refrigeration  instead 
of  pounds  of  ice  and  does  away  with 
bickering. 

Ice  companies  call  electric  and  gas 
refrigerators  “chemical  competition” 
and  have  amassed  a  vast  array  of  ma¬ 
terial  to  show  that  ice  has  numerous 
advantages  such  as  being  cheaper, 
affording  circulation  of  moist  air  to 
prevent  dryness,  giving  an  ample  supply 
of  ice  for  all  purposes,  such  as  cubes, 
etc.  Comparative  figures  for  ice  and 
mechanical  refrigerators  of  equal  qual¬ 
ity  on  initial  investment,  upkeep,  etc., 
indicate  a  real  “case”  for  the  ice  re¬ 
frigerator. 

The  better  homes  have  been  the  first 
to  swing  to  “chemical  refrigeration,” 
but  as  yet  only  17  per  cent  of  all  wired 
homes  have  bought  electrical  refriger¬ 
ators,  for  instance.  This  still  gives  the 
ice  company  a  large  market  to  work  on. 
Each  year  the  progressive  company 
“books”  its  routes  (makes  a  house-to- 
house  canvass)  to  find  out  who  are 
prospects. 

The  industry  estimates  that  only 
about  2,000, OCX)  families  as  yet  use  ice 
all  the  year,  that  9,'500,000  families  use 


ice  part  of  the  year,  and  14,000,000  fam¬ 
ilies  use  no  refrigeration. 

Some  idea  of  the  growth  of  the  in¬ 
dustry  may  be  gained  from  its  total 
output  of  12,800,000  tons  in  1914  to 
nearly  70,000,000  tons  with  a  retail 
value  of  almost  $500,000,000  in  1931,  an 
advance  of  2i  per  cent  over  1930,  the 
record  year  previously.  Every  year  for 
the  last  decade  has  seen  an  expansion 
in  total  ice  sales.  Something  like 
$1,000,(X)0,000  is  invested  in  plant  and 
equipment  of  individual  concerns. 

“Home  service  work,”  whereby 
trained  women  workers  go  house  to 
house  and  hold  meetings  for  educational 
work,  is  being  enlarged  in  the  industry. 
More  attention  is  being  paid  to  devel¬ 
oping  the  route  driver  as  a  more  effi¬ 
cient  salesman.  Contests  are  coming 
into  more  favor.  Some  ice  companies 
arc  handling  fuel  oil  or  coal  in  the  win¬ 
ter  season. 

The  ice  company  is  much  concerned 
that  the  housewife  own  a  first  class  ice 
refrigerator  costing  about  $50  to  $75 
as  compared  with  some  of  the  cheap 
“cheeseboxes”  sold  by  the  thousands  by 
department  stores  at  low  prices.  Hence, 
more  and  more  ice  companies  are  han¬ 
dling  refrigerators  on  a  non-profit  basis 
with  a  trade-in  allowance  on  the  old 
box  and  easy  terms  and  pushing  their 
sale. 

The  American  Ice  Company,  one  of 
the  largest  operators  in  the  country 
and  a  consistent  newspaper  advertising 
user,  this  year  is  introducing  a  refriger¬ 
ator  built  to  its  specifications  in  more 
than  half  a  dozen  metropolitan  centers. 
Part  of  its  newspaper  advertising  de¬ 
scribes  the  advantages  of  owning  a  good 
refrigerator. 

One  western  ice  company  last  year 
sold  more  than  10,000  refrigerators.  A 
sizeable  list  moved  from  100  to  1,000 
or  more,  a  number  sold  5,000.  More 
than  12  per  cent  of  all  ice  companies 
now  handle  refrigerators  and  the  num¬ 
ber  is  growing  every  year.  This  opens 


CONVENTION  PICTURES 
GOT  STRETCHER  RIDE 

IT’S  a  common  thing  nowadays 
for  news  picures  to  get  rides  in 
airplanes,  automobiles,  motorcycles 
and  even  ambulances  in  the  in¬ 
terest  of  speed,  but  at  the  Demo¬ 
cratic  convention  last  week  a  batch 
of  plates  finally  got  a  ride  on  a 
stretcher.  When  the  assemblage 
went  into  a  first  class  panic  over 
the  switching  of  California  to  the 
Roosevelt  ranks,  the  police  ordered 
all  doors  to  the  Chicago  Stadium 
locked  to  prevent  anyone  from 
entering.  Meanwhile  pictures  were 
being  snapped  and  picture  service 
managers  were  anxious  to  get  them 
to  the  telephoto  and  the  airports. 

Associated  Press  had  an  am¬ 
bulance  waiting  outside  the 
stadium,  and  when  entrances  and 
exits  were  barred  to  staff  members, 
the  problem  was  solved  with  the 
use  of  stretchers.  Two  men,  carry¬ 
ing  the  ambulance  litter,  gained 
immediate  admittance  to  the  hall, 
and  then,  with  the  pictures  riding 
along  like  a  prospect  for  an 
operation,  they  were  let  out  of  the 
hall  again — and  so  into  the  am¬ 
bulance  and  to  tbeir  destinations. 


up  a  big  opportunity  for  striking  news¬ 
paper  advertising  much  along  the  lines 
of  that  used  by  public  utilities  as  well 
as  for  the  consistent  publication  of 
small  space. 

Newspaper  advertising  for  ice  com¬ 
panies  was  recommended  at  10  recent 
group  meetings  addressed  by  Robert 
McKnight  of  the  National  Association 
of  Ice  Industries.  Mr.  McKnight  for¬ 
merly  was  a  Chicago  editor  and  re¬ 
porter. 

“One  thing  which  has  hindered  the 
development  of  ice  newspaper  adver¬ 
tising  has  been  what  our  industry  con¬ 
siders  too  widespread  puffing  of  chem¬ 
ical  refrigeration,”  Mr.  McKnight  told 
Editor  &  Publisher.  “Editorials  have 
often  damned  ice  refrigeration  as  ‘dead 
as  the  dodo,’  columnists  and  comic  strip 
artists  have  taken  cracks  at  the  ice  man. 
home  economics  writers  have  appar¬ 
ently  assumed  that  every  housewife 
owned  an  electric  refrigerator. 

“Some  newspapers  have  accepted 


WHERE  THERE’S  A  WILL,  THERE’S  A  WAY 

By  B.  F.  SYLVESTER 


«\/rR.  PERKINS?  Mr.  Edge- 

LVA  worth  requests  that  you  have 
a  reporter  at  the  Woman’s  club  luncheon 
today.  Miss  Upson,  his  cousin,  is 
speaking.” 

“Certainly,  Miss  Caddo,”  replied  the 
city  editor  of  the  Star.  “I  was  just 
about  to  send  a  man  over.” 

Mr.  Perkins  looked  about  to  see  which 
of  a  half  dozen  men,  busy  at  typing, 
he  should  choose. 

“Oh,  Dobson!  Will  you  take  the 
Woman’s  club  luncheon  today?  Miss 
Upson  speaking.  You  know.  Oh,  the 
editor  wants  an  editorial  within  an 
hour?  Sure,  go  right  ahead.  I’ll  get 
Holmes  for  the  Woman’s  club.  You’re 
free,  aren’t  you.  Holmes?” 

“I’m  terribly  sorry,  chief.  The  Sun¬ 
day  editor  has  been  on  my  neck  for 
two  days  for  this  article  on  ‘Does  It 
Pay  to  Be  Good  ?’  ” 

“That’s  all  right.  Holmes.  We’ll 
make  out.  Hicks,  how  are  you  fixed?” 

“You  know.  Chief,  I’d  do  anything 
for  the  Star  and  you,  personally.  You 
been  mighty  fine  to  me.  But  I  just  got 
a  wire  from  Harper's  that  I  must  have 
my  article  in  the  mails  this  afternoon, 
or  else.  Now,  I’ll  chuck  it  if  you  say” — 

“Hicks,  I  don’t  want  to  stand  in  your 
way.  I  guess  Martin  can  go  over  to 
the  Woman’s  club.” 

“Please,  Chief.  You  don’t  know  how 
things  are  with  Martin.  The  fact  is 
that  he’s  very  near  a  breakdown  over 
the  third  act  of  a  play  he’s  working  on. 
The  Woman’s  club  would  finish  him.” 

“Thanks,  Hicks.  I  wonder  if  I’m 
going  to  find  anybody.  Ah,  there’s 


Ellison  coming  in.  Just  the  man  I  want, 
Ellison.  Will  you  hurry  over  to  the 
Woman’s  club  luncheon?  Miss  Upson 
speaking.  Cousin  of  Mr.  Edgeworth’s, 
you  know.” 

“You  don’t  know  how  I  wish  I  could, 
Perkins.  But  I’m  on  special  duty  for 
Mr.  Edgeworth  right  now.  You  see 
how  it  is?” 

“Sure,  Ellison.  I  understand.” 

Mr.  Perkins  looked  sadly  about.  He 
was  not  accustomed  to  defeat.  For  one 
thing,  Mr.  Edgeworth  accepted  no 
alibis.  Wasn’t  there  one  man?  Yes  I 
There  was  Young  Fothergill  whom 
Mr.  Edgeworth  had  hired  himself.  He 
called  him  over. 

“How  are  things  with  you,  Fother¬ 
gill?  Have  a  cigaret?  Like  the  work? 
No,  nothing’s  happened.  I’m  not  losing 
my  mind.  Anyhow,  I  think  not.  I’ve 
been  watching  you,  Fothergill.  Ever 
think  about  writing  a  book?  Not  even 
an  article  for  the  Mercury?  And  you 
been  here  three  weeks !” 

“Gee,  Mr.  Perkins!  I  didn’t  suppose 
anybody  knew.  I  have  been  thinking 
about  a  scenario — ” 

“Listen,  Fothergill.  To  write  sce¬ 
narios,  you  must  have  types.  The  more 
the  better.  I’m  going  to  put  you  next 
to  some.  Go  over  to  the  Woman’s  club 
luncheon  today.” 

“Thanks,  old  man.  And  any  time  I 
can  do  you  a  favor” — 

“Don’t  mention  it,  Fothergill.  And 
by  the  way,  as  long  as  you’re  going  to 
be  there,  will  you  get  about  200  words 
on  Miss  Upson’s  talk?” 

“Sure,  Chief.  Much  obliged  again.” 


chemical  refrigeration  copy  deemed  uiv 
ethical  by  ice  men  and  at  the  same  tim, 
have  refused  to  publish  the  other  sid, 
of  the  case.  Naturally,  ice  companie 
have  resented  these  injustices  and  souk 
times  have  retaliated  by  refusing  to  ad 
vertise  in  newspapers.  By  all  means 
however,  it  should  not  be  thought  dia 
all  newspapers  are  guilty  of  thesi 
offenses.  Many  have  co-operatei 
closely  with  the  ice  companies,  consid 
ering  them  established  industries  oi 
public  benefit. 

“The  ice  companies’  problem  is  to  sel' 
more  ice  12  months  in  the  year.  Al' 
of  them  would  like  to  increase  their 
tonnage  during  colder  months.  They 
want  to  hold  customers  against  chemical 
competition.  They  usually  want  to  ex¬ 
pand  their  market  steadily. 

“The  Knickerbocker  Ice  Company  of 
New  York,  the  ice  companies  of  Phila¬ 
delphia,  Milwaukee,  South  Bend,  Mish¬ 
awaka,  Ind.,  Atlanta,  Sioux  Falls  and 
a  long  list  of  other  cities  are  regular 
and  successful  newspaper  advertisers. 

“The  final  figures  show  that  the 
Union  Ice  Company  of  San  Francisco 
sold  11,000  modern  ice  refrigerators  last 
year,  including  300  which  replaced 
chemical  refrigerators. 

“Two  slogans  are  being  used  a  great 
deal.  One  is  ‘There’s  nothing  to  equal 
ice  and  a  modern  refrigerator’  and  ‘The 
well-informed  choose  ice  refrigeration’.” 

The  Association  offers  a  monthly 
service  of  ten  newspaper  mats  of  a 
varied  and  educational  type  available  to 
the  ice  company  or  newspaper  at  cost. 
Upon  request  the  writer  will  be  glad  to 
arrange  for  a  sample  month’s  sheet  to 
be  sent  to  any  reader  of  Editor  &  Pub¬ 
lisher. 

The  ice  industry,  with  its  roots  deep 
in  each  locality  and  its  delivery  service 
covering  wide  areas,  needs  the  local 
newspaper  as  never  before. 

J.  W.  SPEAR  HONORED 


Phoenix  Veteran  Tendered  Luncheon 
on  40th  Year  With  Paper 

Celebrating  the  40th  anniversary  of 
his  joining  the  Phoenix  Arizona  Re¬ 
public  staff,  J.  W.  Spear,  editor,  was 
honored  recently  at  a  luncheon  in  the 
Arizona  Club,  tendered  by  Charles  A. 
Stauffer,  president  of  the  publishing 
company. 

Guests  were  executives  of  the  news¬ 
paper  and  a  number  of  prominent  citi¬ 
zens  who  have  been  close  friends  of 
“Uncle  Billy”  Spear  since  the  pioneer¬ 
ing  days  of  Phoenix  journalism. 

Mr.  Spear  recalled  one  of  the  few 
times  his  judgment  of  news  value  has 
ever  been  sharply  criticized. 

Ambitious,  in  the  early  ’90’s  when  the 
West  was  wild,  he  queried  an  eastern 
newspaper  one  day:  “Two  men  shot  to 
death;  how  much?” 

“Two  murders  in  Arizona  do  not  con¬ 
stitute  news,”  he  was  informed  by 
telegraph. 

Mr.  Spear  is  a  native  of  Ohio,  where 
for  a  time  he  was  a  school  teacher. 

A  year  as  managing  editor  of  the 
Pueblo  (Colo.)  5'/<w  preceded  his  affili¬ 
ation  with  the  Arizona  Republican,  now 
the  Republic.  Since  1912  he  has  been 
editor  of  the  paper. 

Mr.  Spear  will  celebrate  his  73rd 
birthday  in  September. 

OBSERVED  ANNIVERSARIES 

Two  Duluth  Herald  Men  Have 

Served  Dailies  55  and  41  Yeara 

Two  veteran  newspapermen  of  the 
Duluth  Herald  observed  anniversaries 
last  month. 

William  T.  Thompson,  managing  edi¬ 
tor  of  the  Herald  for  40  years,  observed 
his  55th  anniversary  in  newspaper  work 
June  21.  James  A.  Stuart,  city 
for  15  years  after  serving  as  political 
writer  for  five  years,  started  his  41st 
year  June  7. 

Other  “old  timers”  who  are  at  their 
desks  daily  at  the  Herald,  with  their 
years  of  service  in  the  profession  in¬ 
clude:  Col.  William  Henrv,  business 

manager,  45  years  as  advertising  man¬ 
ager  and  business  manager;  F-  W. 
Allen,  31  years  as  cashier;  and 
Blake,  news  editor,  32  years  at  the 
Herald  and  45  years  in  the  profession. 
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«RS.  R.  s.  McCORMlCK 
dies  in  FRANCE 

other  of  Chicago  Tribune  Publiaher 
Wat  79  Years  Old — Daughter 
of  Joseph  Medill,  Tribune 
Editor  for  Many  Years 

Mrs.  Katherine  Medill  McCormick, 
other  of  Col.  Robert  R.  McCormick, 
hie  ago  Tribune  publisher,  and 
loghter  of  Joseph  Medill,  Tribune 
litor  from  1855  until  his  death  in  1899, 
ed  July  4  in  V'^ersailles,  France.  She 
js  79  years  old.  Mrs.  McCormick 
as  the  widow  of  Robert  S.  McCor- 
ick,  American  Ambassador  to  Austria, 
ussia  and  France. 

She  was  born  on  July  11,  1853.  Her 
irlhood  was  spent  in  associations  that 
(re  to  become  historic.  She  fre- 
jently  niet  Abraham  Lincoln,  who 
sitd  often  at  the  Medill  home.  She 
new  the  family  of  President  Grant, 
id  was  a  guest  at  the  White  House 
•equently.  In  later  life  she  was  fond  of 
dating  anecdotes  of  Grant  and  Lincoln. 
Her  marriage  took  place  in  1876. 
ince  Mr.  McCormick’s  death  in  1919 
Irs.  McCormick  had  traveled  exten- 
ively.  It  was  her  custom  to  spend 
early  every  summer  abroad. 

Surviving,  besides  her  son.  Colonel 
kCormick,  is  her  sister,  Mrs.  Robert 
V.  Patterson.  There  are  also  a  grand- 
on,  John  Medill  McCormick,  and  two 
randdaughters,  Katrina  and  Ruth 
feCormick,  the  children  of  the  late 
enator  Medill  McCormick,  who  died 
1  1925. 

Funeral  services  for  Mrs.  McCormick 
,ere  held  in  the  American  cathedral, 
.liurch  of  the  Holy  Trinity,  in  Paris 
niy  7.  The  body  will  be  placed  aboard 
he  liner  Leviathan  July  9.  It  is  ex¬ 
erted  that  services  will  be  held  at  the 
tsidence  of  Col.  McCormick  July  18. 
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nEGINALD  C.  HEBER,  78,  printer, 
Iv  showman  and  former  editor,  died 
t  his  home  in  Columbus,  O.,  July  5.  His 
»n,  Reginald  F.  Heber,  has  just  re- 
ired  as  president  of  the  Columbus  Ad- 
ertising  Club. 

George  E.  Hearn,  78,  formerly  with 
he  New  Haven  (Conn.)  Morning 
Sews,  but  in  recent  years  a  real  estate 
ind  insurance  agent,  died  at  his  home  in 
jreenwich.  Conn.,  June  28. 

John  Viney,  90,  veteran  newspaper- 
nan  who  started  his  career  in  Liver¬ 
pool,  Eng.,  died  in  St.  Petersburg,  Fla., 
1st  week.  He  worked  in  Chicago, 
\’ew  York,  San  Francisco  and  on  the 
Yokohama  Herald  for  nine  years. 

Glenn  Collins,  14,  Biloxi  (Miss.) 
Daily  Herald  carrier  boy,  died  last  week 
from  injuries  received  when  struck  by 
automobile. 

Louis  H.  William  Rieck,  72,  a 
conijiosltor.  New  York  Volks-Zeitung, 
died  June  27  in  Hoboken,  N.  J. 

E.  T.  Kirkpatrick,  78,  editor,  Rus- 
sillville  (Mo.)  Rustler,  died  June  28 
jafter  a  heart  attack  the  preceding  night. 
Prior  to  his  purchase  of  the  newspaper 
five  years  ago,  he  was  a  resident  of 
Audrian,  Mo.  He  formerly  was  a  bank 
cashier. 


Ernest  Michel,  56,  for  14  years 
wi4  the  circulation  department,  Mont- 
gomery  (Ala.)  Advertiser,  died  June  30 
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after  a  two  months’  illness.  He  was  a 
native  of  Germany. 

Mrs.  Nell  M.  Erwin,  64,  widow  of 
the  late  James  A.  Erwin,  who  with  her 
husband  founded  the  Pecos  Valley 
Register  at  Roswell,  N.  M.,  in  1888,  the 
first  newspaper  in  southeastern  New 
Mexico,  died  June  23.  She  and  her 
husband  also  founded  the  Roswell 
Chai’es  County  Herald,  after  selling  the 
Register. 

Thomas  F.  Kelley,  for  many  years 
a  prewfreader  at  the  Boston  Post,  died 
at  his  home  in  Dorchester  last  week. 

Walter  Thompson,  71,  veteran  ex¬ 
change  editor  of  the  San  Francisco 
Chronicle,  died  June  28.  Starting  in 
New  York  as  a  writer  of  dime  novels, 
Mr.  Thompson  joined  the  Chronicle 
years  ago  as  a  feature  writer. 

Michael  J.  Phillips,  55,  died  in 
Pasadena,  Cal.,  June  24.  He  was  former 
editor  of  the  Santa  Barbara  (Cal.) 
Daily  News,  author  of  historical  South¬ 
ern  California  books  and  plays,  and  at 
the  time  of  his  death  w’as  with  the  Key¬ 
stone  Publishing  Company,  Los  An¬ 
geles,  as  editor. 

J.  W,  Murphy,  76,  whose  Burling¬ 
ton  (la.)  Post,  a  weekly,  would  reach 
its  half-century  mark  in  August,  died 
June  29  in  St.  Francis  Hospital, 
Burlington,  after  a  month’s  illness. 

William  W.  Ayers,  44,  national  ad¬ 
vertising  manager  and  automobile  edi¬ 
tor,  Knoxville  Journal,  died  in  Detroit, 
June  30,  while  on  a  business  trip. 
Death  was  attributed  to  heart  attack. 
Mr.  Ayers  started  his  newspaper  career 
in  Philadelphia  and  later  joined  the 
Knoxville  Sentinel  editorial  de^rtment. 
About  ten  years  ago  he  joined  the 
Journal’s  advertising  department. 

S.  H.  Brickell,  40,  linotyjM  ma¬ 
chinist,  Greenville  (N.  C.)  Daily  Re¬ 
flector,  was  drowned  June  13,  while 
swimming  in  the  Tar  river. 

Col.  Charles  Rendol  W hidden,  82, 
for  more  than  50  years  owner  and  edi¬ 
tor  of  the  Calais  (Me.)  Times,  a 
weekly,  and  known  as  the  “President’s 
page,’’  during  the  administration  of 
Abraham  Lincoln,  died  at  a  hospital  in 
Calais,  Me.,  July  1.  He  contributed  to 
Boston  newspapers.  He  was  graduated 
from  Colby  College  in  1870. 

Mrs.  Josephine  E.  McFadden,  law¬ 
yer  and  a  director  of  the  Crowell  Pub¬ 
lishing  Company,  died  at  her  country 
home  in  Peekskill,  N.  Y.,  July  3. 

Albert  O.  Howard,  58,  telegrapher 
in  the  Portland  (Me.)  Associated 
Press  bureau  and  formerly  news 
telegrapher  on  the  Lewiston  (Me.) 
Sun,  Netvt>ort  (R.  I.)  Daily  News  and 
the  Biddeford  (Me.)  Journal,  died  in 
Biddeford,  July  2. 

Mrs.  Cora  Candler  Bush,  80, 
widow  of  Charles  Green  Bush,  well- 
known  cartoonist  on  the  New  York 
World  a  generation  ago,  died  in  Wick- 
ford,  R.  L,  last  week. 

Albert  McCune,  73,  for  nearly  20 
years  a  rural  circulator  of  the  Dayton 
(O.)  Daily  News,  died  at  his  home  in 
Bradford,  O.,  June  30. 
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Walter  Weck,  61,  courthouse  re¬ 
porter,  Mihvaukee  Daily  Herold  for 
many  years,  died  of  a  heart  attack  at 
his  home  June  30. 

James  Norris  Gamble,  vice-presi¬ 
dent  and  a  director  of  Procter  &  Gamble 
Company,  and  one  of  Cincinnati’s  most 
charitable  citizens,  died  at  his  home  in 
Cincinnati  July  2.  He  was  96  years 
old.  In  1890  the  company  was  incorpo¬ 
rated  and  Mr.  Gamble  became  vice- 
president  and  a  director,  holding  those 
positions  until  his  death.  The  com¬ 
pany  was  reincorporated  in  1905.  It 
was  while  Mr.  Gamble  was  still  active 
that  the  company  became  one  of  the 
first  to  advertise  nationally  on  a  large 
scale  in  newspapers. 


MRS.  B.  C.  SHIELDS 

Mrs.  Bernard  C.  Shields,  former 
newspaper  woman,  actress  and  press 
agent,  died  at  her  summer  home  in 
Waveland,  Miss.,  last  week  after  a  long 
illness.  She  was  the  former  Miss  Bes¬ 
sie  Smallwood  of  Lexington,  Mo.  Mrs. 
Shields  began  her  journalistic  career  as 
a  child,  writing  for  the  Nezv  Orleans 
Herald  under  a  pen  name.  In  1880  at 
the  age  of  18,  she  became  city  editor 
of  the  Neiv  Orleans  States.  After  her 
newspaper  career  she  went  on  the  stage 
and  later  became  press  agent  for  the 
Orpheum  vaudeville  circuit. 


HARRIE  T.  PRICE 

Harrie  T.  Price,  65,  assistant  city 
editor  of  the  Wilmington  (Del.)  Morn¬ 
ing  News,  died  at  his  home  in  Wilming¬ 
ton  July  3.  He  began  his  career  as  a 
reporter  of  the  Wilmington  Daily 
Relmblican  in  1889  and  was  city  and 
managing  editor  of  the  Morning  News 
from  1889  to  1916.  For  five  years  he 
was  a  Wilmington  Board  of  Assess¬ 
ment  member,  and  was  engaged  in  pub¬ 
licity  work,  returning  to  the  News  in 
1927. 


MRS.  MARY  J.  HECOX 

Mrs.  Mary  J.  Hecox,  82,  mother  of 
.Arthur  D.  Hecox,  general  manager  of 
the  Albany  Knickerbocker  Press  and 
Evening  News  and  president  of  the 
New  York  State  Publishers  Associa¬ 
tion,  died  June  29  at  her  home  in  Bing¬ 
hamton,  N.  Y.  She  was  born  in 
Cooperstown,  N.  Y.,  and  in  her  earlier 
years  was  an  employe  of  the  old 
Cooperstozeti  Freeman’s  Journal. 
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GIVING  MILK  TO  NEEDY 

Recognizing  the  desperate  need  for 
caring  for  hungry  children  and  sick 
people,  the  Alhambra  (Cal.)  Post- 
Advocate  for  several  months  has  been 
distributing  free  milk  every  day  to 
needy  cases.  Benefit  entertainments  by 
various  civic  organizations  are  the 
means  of  raising  funds  for  the  milk, 
which  the  Post-Advocate  then  distrib¬ 
utes  without  any  overhead,  distribution 
being  handled  by  members  of  the  news¬ 
paper  staff.  The  high  record  for  one 
day’s  distribution  was  1,840  quarts. 

A.  H.  SCRIBNER 

Arthur  Hawley  Scribner,  73,  presi¬ 
dent  of  the  publishing  house  of  Charles 
Scribner’s  Sons,  New  York,  died  at  his 
country  estate  near  Mount  Kisco, 
N.  Y.,  July  3.  His  father,  Charles 
Scribner,  establisher  the  publishing  firm 
in  1859,  and  later  founded  Scribner's 
Magazine.  A.  H.  Scribner  became 
president  of  the  firm  in  1930  after  the 
death  of  his  brother  Charles. 
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Editor  &  Publisher  The  Fourth  Estate  for  July  9,  1932 


I  WHAT  OUR  READERS  SAY  | 

THAT  ALASKA  STORY 

To  Editor  &  Publisher  : — I  read 
with  especial  interest  the  paragraphs  in 
“Shop  Talk  at  Thirty,”  June  4,  relative 
to  the  service  performed  for  news¬ 
papers  by  the  publicity  agent  for  Amer¬ 
ican  Airways,  Inc.  in  the  rescue  of 
Beckwith  and  Olton  from  Muldrow 
glacier  on  Mt.  McKinley. 

His  letter  to  you  would  indicate  the 
newspaper  reading  public  would  have 
had  no  knowledge  of  what  was  going  on 
were  it  not  for  the  dispatches  furnished 
newspapers  free  of  charge  by  American 
Airways. 

Such  was  not  the  case. 

The  Associated  Press  through  the 
Fairbanks  (Alaska)  Daily  S^eivs-Miner, 
farthest  north  member,  furnished  all 
legitimate  news  in  connection  with  the 
rescue.  I  believe  United  Press  and 
International  News  were  also  served  by 
their  regular  correspondents  here. 

Truly  enough,  messages  were  not 
filed  hourly.  By  no  stretch  of  the 
imagination  did  the  story  warrant  such 
treatment. 

The  big  story  came  when  the  Liek- 
Lindley  expedition  descended  the  moun¬ 
tain  to  report  the  ascension  of  both  the 
south  and  north  peaks  and  the  finding 
of  the  bodies  of  Allen  Carpe  and 
Theodore  Koven.  That  was  news. 
What  happened  later  was  largely  pub¬ 
licity.  Olton  and  Beckwith  were  in  no 
such  straits  that  they  had  to  be  rescued, 
although  Beckwith,  ill,  was  very 
anxious  to  leave  the  glacier.  He  came 
out  by  plane  but  was  then  by  no  means 
a  seriously  ill  man.  Olton  subsequently 
walked  to  McKinley  Park.  So  much 
for  his  “rescue." 

In  saying  this  it  is  not  my  intention 


to  disparage  a  fine  achievement  by 
Alaskan  Airways,  an  operating  division 
of  American  Airways. 

Airways  pilots  in  taking  off  from  a 
dirt  field  in  loaded  planes  equipped  with 
skiis — so  they  could  land  safely  on  the 
glacier — performed  a  feat  unique  in 
aviation  and  that  angle  deserved  and 
got  press  association  coverage. 

Impartial  recording  of  events  would. 
I  think,  be  more  important  to  .American 
newspapers  than  escape  from  cable  tolls 
and  I  assert  that  newspapers  which 
chose  to  accept  the  handouts  of  the 
press  agent  who  built  the  story  up  to 
such  a  point  that  he  demanded  hourly 
reports  were  not  getting  impartial  news. 

I  venture  to  say  that  the  press  agent 
in  his  letter  to  you  did  not  claim  credit 
for  flashing  the  news  of  the  ascent  of 
McKinley  and  the  Carpe  tragedy.  That 
was  news,  and  was  sent  to  the  press 
through  channels  which  the  public  relies 
upon  as  unbiased.  That  story,  what¬ 
ever  of  merit  there  was  in  the  Beckwith 
“rescue”  and  every  other  event  cal¬ 
culated  to  be  worth  while  go  to  press 
associations  from  their  correspondents 
in  .-Maska,  whose  standard  of  journalism 
is  probably  not  inferior  to  the  average 
of  that  prevailing  elsewhere  in  the 
United  States. 

Edw.\rd  L.  Bartlett, 

Fairbanks  Daily  News-Miner 

“LIQUOR  AND  ADVERTISING” 

To  Editor  &  Publisher; — The  edi¬ 
torial.  “Liquor  and  Advertising”  in  your 
issue  of  June  18  deserves  the  commenda¬ 
tion  of  all  thinking  people.  Too  many 
people  are  unable  to  see  through  the 
alcoholic  mist  and  there  is  so  much  loose 
thinking  and  talking  that  a  sane, 
thoughtful  editorial  on  the  subject  is 
refreshing. 


Several  years  ago  the  drys  naively 
believed  that  legislation  would  bring 
about  the  millenium.  Now  the  wets 
would  have  us  believe  that  repealing  the 
objectionable  legislation  and  turning  on 
the  spigot  would  automatically  bring 
about  a  return  of  sobriety  and  morality. 
And  millions  seem  to  believe  them. 

It  is  not  hard  to  believe  that  the 
ready  accessibility  of  liquor  and  a 
demand  stimulated  by  high  pressure  ad¬ 
vertising  would  cause  a  sharp  increase 
in  the  automobile  death  rate. 

Cordially  yours, 

C.  T.  Fish 

Chicago,  June  28 

DR.  HOWARD  A.  BANKS 

Dr.  Howard  A.  Banks,  65,  veteran 
newspaper  editor  and  secretary  to 
Josephus  Daniels,  Secretary  of  Navy, 
during  President  Wilson’s  administra¬ 
tion,  died  in  Pittsburgh,  Pa.,  June  29 
after  a  heart  attack.  Dr.  Banks  was 
born  in  Asheville,  and  was  graduated 
from  the  Davidson  College,  N.  C.,  and 
the  University  of  North  Carolina.  He 
started  his  newspaper  career  in  1893 
as  a  reporter,  and  later  became  Wash¬ 
ington  correspondent  and  then  manag¬ 
ing  editor  of  the  Charlotte  (N.  C.)  Ob¬ 
server.  He  also  edited  and  published 
the  Hickory  (N.  C.)  Democrat  and 
was  editor  of  the  Raleigh  (N.C.)  News 
and  Observer  and  had  been  with  the 
Asheville  (N.  C.)  Times  and  the  Phil¬ 
adelphia  Record. 

C.  K.  BRAUNS 

C.  K.  Brauns,  48.  Michigan  represent¬ 
ative  of  the  Chilton  Class  Journal 
company,  died  June  27  of  heart  diease 
at  the  home  of  his  father-in-law,  J.  A. 
MacDougall  in  Chicago.  He  had  been 
with  the  Chilton  publications  25  years. 


REPORTER  KILLED 

Charles  E.  Holloway  Shot  By  Cru*j 
Mexican  In  Tucson 

Shot  by  a  Mexican  who  ran  wit 
in  a  rooming  house,  Charles  P 
Holloway,  24,  a  newspaper  reporte- 
died  June  29  in  a  hospital  at  Tucsot 
Ariz.  He  had  worked  on  the  nti 
Omaha  (Neb.)  Daily  News,  on  Cota, 
cil  Bluffs,  la.,  papers  and  on  several 
newspapers  in  the  southwest.  Fora 
time  with  the  United  Press  » 
Mexico  City  and  with  the  Associaijj 
Press  in  New  York. 

He  was  visiting  in  Tuc.son  when  h 
was  shot. 

He  attended  Wentworth  MiliUrr 
Academy,  the  United  States  Navi 
.Academy  and  the  Universities  d 
Iowa  and  Arizona.  He  was  the  son  oj 
former  State  Senator  Charles  E.  Hollo, 
w'ay,  who  moved  from  Iowa  to  Tursni, 
four  years  ago. 

Frank  de  la  Cruz,  the  Mexican,  who 
shot  Holloway  and  another  man  an< 
stabbed  the  landlady  on  June  ^ 
was  shot  by  a  Tucson  policeman.  Ht 
is  recovering  in  a  hospital  and  a 
murder  charge  has  been  filed  against 
him. 

JOHN  WILLIAM  LEONARD 

John  William  Leonard,  83,  founde- 
and  editor  of  “Who’s  Who  in  America’ 
and  other  specialized  directories,  anc 
former  newspaperman,  died  at  his  home 
in  Brooklyn,  N.  Y.,  June  30.  He  was 
born  in  England,  and  was  with  th« 
A.  N.  Marquis  Company  of  Chicago 
when  it  brought  out  the  first  American 
“Who’s  Who  in  1899.”  He  started  tho 
Beaumont  (Tex.)  Enterprise  in  tho 
70's  and  wrote  a  Sunday  column  for  it 
regularly  until  his  death. 
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The  20"  diameter  cylinder  of  the 
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DAY  AND  NIGHT 
EMERGENCY  SERVICE 

The  manner  in  which 
the  Hoe,  24 -hour, 
night  and  day  emer-  , 
gency  and  repair  de-  ! 
partment  functions 
in  getting  replace¬ 
ment  parts  out  in  the 
minimum  of  time  is 
not  a  hit  or  miss 
affair.  It  is  a  posi¬ 
tive,  dependable 
service,  efficiently  or¬ 
ganized  in  personnel 
and  facilities  and 
equipped  with  a  large 
stock  of  parts,  for  the 
sole  purpose  of  help¬ 
ing  publishers. 
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SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

CabU  Addr*M  NENSCO— Wareutar 
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increase  in  legals 

OPPOSED  BY  DAILIES 

V^i«con*in  League  Favor*  Greater 
Brevity  In  Official  Copy — Few 
Rate  Cut*  Reported  at 
Convention 


Wisconsin  Daily  XewspaptT  League 
members,  holding  their  annual  summer 
convention  in  Appleton  last  week,  while 
maintaining  the  special  value  at  this 
time  of  full  publicity  for  expenditures 
of  tax  money  by  public  officials,  went 
on  record  against  increasing  publica¬ 
tion  of  legals  giving  the  public  informa¬ 
tion  on  local  and  other  governmental 
transactions,  and  favored  more  com¬ 
pactness  and  brevity  in  printing  them. 
The  legislative  committee,  headed  by 
0.  J.  Hardy,  publisher,  Oshkosh  Daily 
Sorthivcstcrn,  was  given  full  power  to 
follow  out  this  policy  of  economy  in 
its  activities.  Delinquent  tax  lists  re¬ 
ceived  a  good  deal  of  attention  during 
the  discussion  of  this  subject,  and  sev¬ 
eral  publishers  reported  that  setting 
such  official  publications  in  narrower 
t)-pe  measure  had  resulted  in  material 
savings  without  lessening  the  value  of 
the  legals.  Xorthern  Wisconsin  pub¬ 
lishers  declared  that  more  than  one 
official  publication  of  such  legals  is  not 
necessary,  although  the  laws  of  Wiscon¬ 
sin  provide  at  present  that  they  must  be 
repeated  two  to  four  times.  The  last 
legislature  cancelled  a  law  providing  for 
the  publication  in  weekly  newspapers, 
of  session  laws  adopted  during  each 
gathering  of  the  state  legislature,  cutting 
out  an  expense  of  about  $30,000  per 
session. 

Wisconsin  daily  publishers  who  have 
been  investigating  telephone  rates  for 
news  transmission,  through  a  committee 
headed  by  H.  H.  Bliss,  publisher,  Janes¬ 
ville  Daily  Gazette,  also  head  of  the 
Inland  Daily  Press  Association  com¬ 
mittee  on  tins  subject,  reported  little 
progress  has  been  made  toward  a  pos¬ 
sible  reduction. 

Few  revisions  in  local  advertisjng 
cards  were  reported,  but  increasing 
pressure  for  lower  rates  was  indicated, 
coming  from  merchants  and  other  local 
advertisers.  In  several  cities  dailies 
have  given  cash  discounts  of  2  to  7  per 
cent  on  local  advertisers’  payments  of 
current  bills  by  the  fifth  to  the  tenth 
of  the  month.  In  a  few  cases  dailies 
have  adopted  the  plan  of  allowing 
premiums  in  the  form  of  additional 
sjHce  without  charge  to  local  advertisers 
after  they  have  used  at  least  as  much 
total  space  during  the  current  business 
year  as  a  year  ago. 


MRS.  MARY  C.  MONTGOMERY 

Mrs.  Mary  Clarke  Montgomery,  wife 
of  Walter  S.  Montgomery,  publisher 
of  the  New  Albany  (Ind.)  Tribune, 
died  at  her  home  in  New  Albany,  July 
2,  following  a  lingering  illness  of  heart 
disease.  Mrs.  Montgomery  was  a 
ilaughter  of  the  late  Mr.  and  Mrs.  Hay- 
mand  William  Clarke,  Jr.,  of  Nobles- 
ville,  Ind.  She  was  married  to  Mr. 
Montgomery  May  8,  1884,  and  tcx)k  an 
artive  interest  in  the  Tribune  and  in  the 
Skelbyxnlle  (Ind.)  Republican,  which 
Mr.  Montgomery  owned  previously. 
She  was  a  member  of  the  National  Edi¬ 
torial  .\ssociation  for  several  years. 


HAS  FOOTBALL  ACCOUNT 

Weston-Barnett,  Inc.,  Chicago,  has 
hwn  appointed  to  handle  the  football 
advertising  at  the  University  of  Iowa 
jor  1932.  Newspapers  and  radio  will 
M  used.  This  company  will  also  handle 
tw  advertising  for  the  American  Photo- 
Engravers  .Association  announcing  re- 
yised  photo-engraving  scale  which  goes 
-Aug.  1.  Newspapers  will  be 
used,  also  trade  publications. 


$50,000  LIBEL  SUIT 

M.  Dawson,  Jr.,  editor  of 
the  .Modtjoji.  (Wis.)  Uncensored  Nezps, 
is  defendant  of  a 
^.wO  libel  suit  filed  in  Madison  by 
alter  P.  Melchoir,  an  attorney  of 
■.™’.  London,  Wis.,  based  on  criticisms 
ot  him  in  an  editorial. 


WILL  VISIT  JAPAN 

Dr.  Willard  Grosvenor  Bleyer,  direc¬ 
tor  of  the  L'niversity  of  Wisconsin 
school  of  journalism.  Madison,  follow¬ 
ing  siiiiiiiier  sch(K)l  session,  will  leave  for 
Jaiiaii  on  .Aug.  4  to  remain  until  January 
to  study  Japanese  newspaper  practics 
and  history.  This  will  be  his  second  trip  to 
Japan.  Prof.  Grant  M.  Hyde  will  be 
acting  director  of  the  Wisconsin  school, 
and  follow  with  a  professional  trip  to 
Europe  during  the  early  months  of  1933. 
Wisconsin  journalism  faculty  members’ 
salaries  have  been  cut  for  the  1932-33 
school  year  under  a  general  revision  of 
all  university  salaries  to  balance  the 
budget. 

PRINTED  HAND  SET  EXTRA 

Kunning  the  first  extra  edition  ever 
published  in  the  town.  O.  D.  Carter, 
owner  and  publisher  of  the  Seagraves 
(Tex.)  News,  a  weekly,  covered  the 
complete  details  of  the  robbery  of  the 
town’s  bank,  in  an  extra  two  hours  after 
the  crime  was  committed.  Mr.  Carter’s 
paper  is  a  four  page  weekly  and  is  set 
entirely  by  hand. 


TO  COVER  CONFERENCE 

The  Irish  Daily  Independent,  of  Dub¬ 
lin,  has  appointed  Roy  Carmichael,  Mon¬ 
treal,  its  special  correspondent  to  cover 
the  Imperial  Conference  at  Ottawa  this 
month. 


SHOP  TALK  AT  “THIRTY” 


(Continued  from  page  36) 


betrays  a  childlike  ignorance  of  the 
processes  of  our  government.  .  .  . 

"I  firmly  believe  that  reporters  should 
seek  to  be  fair  where  editors  are  con¬ 
cerned,  overlooking  their  frailties  and 
futilities  when  humanly  possible,  deal¬ 
ing  charitably  with  their  folly  and  ig¬ 
norance  when  not  too  egregious,  and 
cheerfully  bestowing  on  them  whatever 
medium  of  credit  they  may.  by  any 
stretch  of  the  imagination,  be  said  to 
deserve.  .  .  . 

“It  is  my  solemn  conviction  that  not 
only  the  future  of  the  press,  but  the 
very  fate  of  the  republic,  will  depend 
very  largely  on  the  attitude  of  the  press 
toward  Congress  and  the  President.  .  .  . 

“Relations  between  Congress  and  the 
press  are  mutually  satisfactory  in  direct 
ratio  to  their  intimacy. 

“The  sharpest  intellects,  the  strongest 
characters,  and  the  most  colorful  and 
dynamic  personalities  in  the  national 
government  are  to  be  found  in  the  Sen¬ 
ate.  Because  of  its  limited  membership 
and  flexible  rules  the  Senate  has  become 
the  world’s  greatest  forum  for  the  dis¬ 
cussion  of  public  questions.  .  .  . 

“When  the  President  issues  a  clarion 
call  for  ‘economy,’  the  correspondent 
refrains  from  disclosing  that  at  the  mo¬ 
ment  when  the  call  was  issued  half  the 
members  of  the  President’s  cabinet 
were  on  Capitol  Hill  lobbying  des¬ 
perately  against  any  cuts  in  the  appro¬ 
priations  for  their  respective  depart¬ 
ments.  ... 

“For  ten  years  Congress  has  been 
the  chief  defense  of  the  public  against 
the  interests  which  seek  to  pillage  and 
exploit  it,  as  every  newspaperman  in 
Washington  knows  perfectly  well.  And 
for  ten  years  an  influential  section  of 
the  .American  press  has  taught  the  pub¬ 
lic  to  ridicule  its  defender.  This  is 
worse  than  dishonest ;  it  is  stupid. 
Every  newspaper  owner  of  culture  and 
vision  enough  to  see  ten  yards  past  the 
door  of  his  bank  ought  to  know  that  a 
free  parliament  and  a  free  press  always 
have  been,  and  always  will  be,  insepara¬ 
ble.  .A  press  which  undermines  the 
authority  and  influence  of  Congress 
for  exercising  the  prerogatives  of  free 
inquiry  and  discussion,  is  preparing  the 
ground  for  its  own  extinction.  Every 
word  and  act  which  augments  the 
power  of  the  executive  weakens  the  in¬ 
fluence  and  narrows  the  liberty  of  the 
press.  It  is  a  tendency  toward  one-man 
rule,  and  we  all  know  what  happens  to 
newspapers  under  dictatorships.  .  .  . 

“If  you  do  not  believe  these  Csesars 
grow  great  upon  the  meat  you  feed 
them,  come  and  work  in  Washington 


for  a  while.  There  you  will  learn  that 
it  Nirders  on  treason  to  oppose  the  for¬ 
eign  policies  of  the  particular  adminis¬ 
tration  which  may  be  in  power.  A’ou 
will  be  asked  in  the  name  itf  ’patriotism’ 
to  write  stuff  which  you  know  to  be 
untrue  and  misleading,  and  to  suppress 
facts  which  you  know  the  public  should 
have.  You  will  even  be  reiiuested  in  an 
economic  crisis  like  the  present,  to  sub¬ 
mit  what  you  write  ab<)ut  the  admin¬ 
istration’s  so-called  remedial  measures 
to  a  White  House  secretary  before  fil¬ 
ing  it.  This  is  an  old  story  in  the  capi¬ 
tals  of  Europe,  but,  si>eaking  as  one 
reporter,  I  hope  to  God  it  does  not  mark 
the  beginning  of  a  new  periotl  in  the 
history  of  .American  journalism.  .  .  . 

“We  are  now  witnessing  the  first 
stage  of  the  most  vicious  and  formid¬ 
able  campaign  of  propaganda  ever 
waged  against  Congress.  .  .  . 

“I  am  perfectly  serious  when  I  say 
that  this  drive  against  Congress,  in  my 
opinion,  is  the  beginning  of  a  general 
assault  on  representative  government 
throughout  the  United  States.” 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Ca*h  with  Ord*r) 

1  Tim*  —  .50  per  line 

3  Time*  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Ca*h  with  Order) 

1  Time  —  .78  per  line 

4  Time*  —  .60  per  line 
Count  *ix  word*  to  the  line 

Whit*  *pac*  chare*  at  *am*  rata  per  line 
per  inaertion  a*  earned  hy  frequency  of 
ineertion.  Minimum  apace,  three  line*. 
The  Editor  A  Puhliaher  reaerve*  the  riyht 
to  claaaify,  edit  or  reject  any  copy. 


Brokers 


Deairable  Daily  Newipaper*  available  in  fol¬ 
lowing  Htatex:  California,  Idaho.  South 
Dakota,  Illinnia,  Kentucky,  South  Carolina. 
Michigan,  I’enimylvania.  Exclunive.  fertile 
tielda;  earning  handaome  dividenda  oii  pricea 
naked.  J.  B.  Shale,  Times  BuildiiiK, 
New  York. 


Circulation  Promotion 


No  "forced  oironlatlon,”  no  premium*,  no  cut 
prices,  DO  bargain  offers,  no  Inducement*  of 
any  type  to  the  Bnbecriber.  Every  aubacriptlon 
aecnred  In  a  PARTLOWB  PLAN  campaign  la 
aold  to  the  anbicriher  through  unusual  eales- 
men  and  aaleswomen,  strictly  upon  the  merits 
of  the  publication.  Charles  Partlowe  added 
circulation  1*  clean  circulation.  Charles  Part¬ 
lowe  Company — Circnlatiou  Specialists  for 
over  23  year* — IndianapollB,  Indiana. 


Promotion  now,  to  bring  "better  times.”  Hod- 
son  De  Priest  A  Associates,  world's  record 
circulation  bolldera,  246  5th  Are.,  N.  T.  C., 
and  Central  P.  O.  Box  1212,  St.  Loots. 


The  W.  B.  KsndaU  Company,  104  N.  Bailey 
Are.,  Louisville,  Ky. — Circulation  Builders — 
Creators  and  sole  owners  of  The  Kendall  Plan. 


Newspapers  Wanted 


Kesponsible  advertising  man,  editor,  wants  to 
buy,  or  lease  with  option  to  buy,  a  weekly 
located  in  the  Middle  West,  preferably  in 
Wisconsin  or  Arkansas.  Give  full  Informa¬ 
tion  as  to  field,  paper,  terms,  etc.  C-072, 
Editor  A  Publisher. 


Wanted— Good  weekly  newspaper  in  town  of 
3.500  to  5,000.  Will  purchase  from  present 
owner  if  statements  submitted  can  be  sub¬ 
stantiated.  What  have  you?  C-966.  Editor  A 
Publisher. 


Help  Wanted 


Business  Manager  or  general  manager,  with 
small  investment,  can  take  charge  of  dally  and 
Sunday  In  field  of  150,000  at  once.  Write  or 
wire.  C-046,  Editor  A  Publisher. 


Man  and  Women  to  sell  and  write  liiograph 
stories,  shopping  column.  Travel,  working 
on  ItK-al  papers.  Box  183,  Mineola,  X.  Y. 


Salesman  calling  on  newspaper  mechanical  de¬ 
partments  to  carry  well-known  easy-seller. 
Reference*  required.  C-965,  Editor  A 
Publisher. 


Situations  Wanted 


Advertising — Y'oung  man.  nine  years'  thorough 
experience,  now  heading  staff  of  prominent 
dail.v,  wishes  to  locate  where  there  is  a  real 
chance  for  future  opportunity  after  aldlity 
is  demonstrated.  Knows  present-day  prob¬ 
lems  of  merchants  as  well  as  productive  lay¬ 
out  and  copy.  Builds  good  will  through  cap¬ 
able  merchandising  cooperation.  Marrietl. 
permanent.  Now  earning  gootl  salar.v.  tint 
future  means  more  than  salary.  Excellent 
references.  0-070,  Editor  A  I’utdislier. 


Situations  Wanted 


Advertising — Inquiry  invited  hy  two  men  now 
<ioing  a  mighty  tine  ClaKRifled  advertiRing  Job 
for  large  daily.  Equally  well  qualified  to 
promote  dinplay  businei^?*  and  establish,  and 
edit  weekly  Business  Review  Rage.  C-071, 
Efiitor  A  XMiblisher. 


Circulation  Manager,  assistunt  or  promotion. 

years'  exiierienre,  age  3.'!,  Diarrie<I.  Will 
aeeept  any  offer.  Will  go  anywhere. 

Editor  A  rulilisher. 


Circulation  —  Doee  your  circulation  need  a 
boost?  A  re<iuest  will  bring  details  of  a 
sure-fire  plan  to  build  home  delivery  circula¬ 
tion.  W>ite  immediately.  0-974,  Elditor  A 
Vublisber. 


Circulation  Manager,  thoroughly  experienced 
in  all  angles  of  circulation  building  and  pro¬ 
motion.  15  years'  experience  with  marked 
success.  Now  employed,  desires  change.  Will 
accept  position  as  manager,  city  or  country 
manager,  or  district  manager.  A-1  refer¬ 
ences  as  to  experience,  ability  and  honesty. 
0-970.  Editor  A  Publisher. 


Desk  Man — 20  years  leading  dailies,  fast, 
Hcourate  copy  reader,  *'i>eppy”  ideas,  unusual 
ability  in  rewTiting,  university  graduate,  gu 
anywhere.  nuslerate  salary.  References. 
C-OJit,  Editor  A  Publisher. 


Editor  of  proved  competence  is  hvailable  for 
newspaper  needing  increased  circulation  and 
revenue.  0-964,  Editor  A  Publisher. 


Editorial 

Do  you  think  a  former  newspai>erman  now 
holding  a  soft,  well-paid,  fe<)eral  government 
Job  under  the  civil  service  law,  a  Job  that 
is  classified  in  Professional  Grade  4,  is  crazy 
to  contemplate  returning  to  newspaper  work 
in  these  times  when  so  many  go^  news¬ 
papermen  are  Jobless?  If  you  do,  you  Will 
of  course  not  answer  this  ad.  But  you  may 
be  intereste<i  enough  to  inquire  if  there  is 
not  a  gleam  of  sense  in  the  desire.  I  am 
fell  up  with  the  inevitable  timorous  censor¬ 
ship  involved  in  government  writing.  And  I 
have  a  lot  of  stuff  in  me  that  this  Job  does 
not  use.  In  proof  I  can  show  articles  of 
mine  in  the  Atlantic  Monthly,  Current  His¬ 
tory  Magazine.  The  New  Republic,  the  (late) 
New  Freeman,  The  .Vniialist.  Barron’s,  Wall 
Street  Journal,  and  many  other  publications. 
All  done  on  the  side  after  office  hours  here. 
Economics  is  my  sp«H‘inlty.  1  was  editorial 
writer  and  financial  editor  on  good  western 
newspapers  before  entering  the  government 
service.  That’s  the  kind  of  job  I  want  now; 
not  in  New  York,  but  in  a  good-sized  city 
where  a  grasp  of  et'onomic  problems  includ¬ 
ing  those  of  agriculture  has  newspaper 
value.  C-OSl,  Editor  &  l^iblisber. 


Editor  —  University  graduate,  school  of 
Journalism.  experienre4l,  seeks  small  invest¬ 
ment  ill  country  new’s|mper,  i*ontingent  upon 
active  part  in  its  management  with  |N)ss1- 
liility  for  Increasing  investment  as  conditions 
offer.  C-OsO,  Editor  A  Publisher. 


Managing-Kews-Telegraph-City- Makeup  Editor 
— Man,  39,  over  15  years’  actual  experienci? 
metro|>olitaii  dailies  and  press  associations. 
Unquestionable  references.  Married,  depend¬ 
able.  Wire  Kenneth  L.  Eagon,  1366  East 
54th  Street,  Apt.  1,  Chicago,  Illinois. 


Newspaper  Photoengraver.  A-1,  worktsl  on 
papers  in  Europe,  Canada,  and  U.  8.,  knows 
the  business  thoroughly,  25  years'  experience, 
at  present  employed  as  foreman,  will  help 
install  plant  ami  assist  financially  if  ne<*es- 
sary.  Full  particulars  given  to  those  in¬ 
terested.  C-976,  Editor  A  Publisher. 


Mechanical  Equipment  For  Sale 


Hoe  Quad  Preai.  Must  be  moved  soon  from 
present  location.  Will  consider  any  fair 
offer.  Terre  Haute  Star,  Terre  Haute,  Ind. 


PhotoangraTlag  aquipmeat  far  sate.  Complete 
plant  or  any  part.  Miles  MacblDsry  Co..  460 
West  Broadway,  N.  T. 


Scott  48  page  Multi  unit  Sextuple  Press  in¬ 
cluding  Stereotype  equipment.  years  old. 
A-1  condition.  Herald  Statesman,  Yonkers. 
N.  T. 


Equipment  Wanted 


Wanted  ts  Buy  used  conveyors  for  use  on 
Goes  presses.  Write  C-969,  Editor  A  Publisher, 
giving  all  details. 


Wanted — Pollard  Ailing  newspaper  addressing 
machine.  C-976,  Editor  A  Publisher. 


Wanted  to  Buy:  One  dry  mat  roller.  Must 
be  <*heiip.  No  dealers.  CM)77,  Editor  A 
Piitdisher. 


NEWSPAPER 

PROPERTIES 

Bousht,  Sold  and  Appraised 

All  negotiations  confidential 


Pal  mer,  Suter  &  Palmer 

Business  Established  in  1899 
350  Madison  Ave.  New  York 
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By  MARLEN  PEW 


OX  THK  night  that  Governor 
Ktwsevelt  wa>  nominated  for  the 
Presidencj’  m  the  Chicago  Stadium 
jour  correspondent  pulled  the  first 
straw  vote  of  the  1932  campaign.  It 
was  among  the  men  and  women  seated 
in  the  press  stand,  most  of  whom  had 
covered  both  the  Republican  and  Demo¬ 
cratic  conventions. 

A  ballot  was  printed  and  distributed 
among  the  writers,  asking: 

(1)  “In  your  opinion  which  national 
ticket  will  win  at  the  November  polls?’ 

(2)  “Estimate  the  plurality  of  the 
winning  Presidential  candidate.” 

(3)  “What,  in  your  opinion,  is  the 
paramount  issue  of  the  1932  campaign?” 

To  this  questionnaire  was  attached  a 
pledge  that  the  names  of  the  signers 
would  not  be  published,  as  what  was 
wanted  was  a  free  expression  of  their 
indi\-idual  opinion. 

The  result  of  tlie  poll  is  as  follows : 
Fifty-eight  per  cent  of  those  who  re¬ 
plied  declared  that  Roosevelt  would  win 
over  Hoover. 

Just  70  per  cent  of  tho.se  who  voted 
jilacctl  “economic  recoverj’”  as  the 
iwramount  issue  of  the  forthcoming 
cam|>aign.  Many  of  these  also  wrote  in 
“prohibition"  as  the  .secondary  issue. 
Of  the  whole  number  22  per  cent  voted 
“prohibition”  as  the  paramount  issue. 
The  remaining  8  per  cent  gave  scat¬ 
tered  opinions  concerning  the  paramount 
issue,  among  them  being  that  Mr. 
Roosevelt  is  not  physically  able  to 
transact  the  White  House  business,  or 
“put  the  Republican  rascals  out,”  or 
“the  Democratic  party  betrayed  the 
country  for  what  it  considered  a  chance 
to  win,”  or  “tariff,”  or  “reckless  ex¬ 
penditure  of  tax-payers’  money,”  and  so 
forth. 

\''ery  few  of  the  newspaper  i^ople  in 
this  straw  vote  cared  to  commit  them¬ 
selves  as  to  the  possible  plurality  of  the 
winning  candidate.  One  ardent  balloter 
declar^  Roosevelt  would  win  with 
"ten  million  votes”  over  Hoover,  while 
one  Republican  thought  Hoover  would 
have  a  popular  plurality'  of  “two 
millions.” 

*  *  » 

11)0  not  know  whether  this  straw 
vote  has  any  real  signifirance.  but  at 
least  it  has  the  merit  of  being  the  first 
of  the  season. 

.\s  it  was  taken  at  the  Democratic 
show,  where  more  writers  of  that  po¬ 
litical  persuasion  were  present  than  at 
the  Republican  convention,  the  fact  that 
\ir.  Roosevelt  carried  only  58  per  cent 
of  the  press  seats  whose  occupants 
voted  was  a  bit  surprising  to  me. 

That  the  overwhelming  majority  of 
writers  expressed  the  opinion  in  this 
straw  poll  that  the  paramount  issue  of 
the  campaign  will  concern  economics, 
rather  than  beer  and  booze,  may  mean 
that  the  newspapermen  are  closer  to  the 
public  pulse  than  the  politicians,  for 
certainly  both  parties,  in  convention 
assembled,  stressed  the  prohibition  issue. 
*  *  * 

This  is  the  way  Will  Rogers 
answered  our  questionnaire :  “The 
ticket  that  will  win  in  November  will 
be  headed  by  Mussolini  and  the  Prince 
of  Wales.  Everj'body  that  reads 
tabloids  will  vote  f«)r  them.  The  para¬ 
mount  issue  is  the  question  whether  the 
Democratic  convention  was  on  the  level 
or  not.  It  looks  like  a  Coolidge  year.” 
*  *  * 

This  big  Oklahoma  clown,  bright 
star  in  both  of  the  national  political 
war  dances  in  the  Chicago  Stadium,  sat 
nearby  and  gave  me  an  opjwrtunity  to 
study  his  journalistic  technique.  Will 
Rogers  is  a  phenomenon  of  first  mag¬ 
nitude.  Spontaneous  wit,  a  droll  man¬ 
ner,  speed  and  daring  make  him  the 


lK.-rfect  .American  platform  humorist, 
audiences  being  willing  to  laugh  even 
before  he  utters  a  word,  and  his  writing 
is  almost  as  good  as  his*  talk.  Yet  this 
man.  who  probably  draws  down  more 
money  per  uttered  word  than  any  con¬ 
temporary,  is  profoundly  ignorant  of 
spelling,  punctuation  and  literary  con¬ 
struction.  The  average  nine-year-old 
school-boy  could  edit  his  copy,  finding 
an  error  in  every  line.  As  a  matter  of 
fact  all  of  Mr.  Rogers’  matter  is  edited 
by  a  competent  newspaperman,  one  who 
knows  the  value  of  rugged  indi¬ 
vidualism  reflected  in  misspelled  words 
and  misplaced  commas,  and  most  of  the 
stuff  rides  just  as  written.  Once  upon 
a  time  I  thought  that  some  of  these 
grammatical  atrocities  w'ere  coined  by 
the  author  as  a  part  of  the  act,  but  at 
Chicago  I  discovered  that  he  misspells 
words  because  he  doesn’t  know  how  to 
sf>ell  them. 

*  * 

THI.''^  curious  member  of  the  press 
stand  sometimes  laboriously  pencils 
copy,  but  also  at  times  bangs  a  portable 
typewriter  with  two  index  fingers.  In 
his  i)encil  copy  he  prints,  with  a  dash 
between  every  two  words.  He  often 
uses  periods,  but  no  commas  in  hand¬ 
writing.  In  typewriter  copy  he  starts 
a  sentence  with  a  capital  letter,  but 
never  reaches  a  period.  Indeed,  the 
tjpewriter  key  that  carries  the  period 
mark  was  never  designed  for  Will 
Rogers’  use.  for  his  copy  is  just  one 
long  jumble  broken  only  by  commas. 
The  comma  key  seems  to  fascinate  him, 
for  he  uses  it  continually  and  in  the 
strangest  places.  He  labors  to  bring 
out  a  wise-crack  on  paper,  but  when  on 
his  feet,  speaking  to  24,000  yelling  war¬ 
riors,  stuff  even  funnier  falls  from  his 
lips  without  seeming  effort.  I  con¬ 
cluded  that  language  comes  hard  when 
written,  but  with  ease  when  spoken, 
probably  because  Will’s  primary  educa¬ 
tion  was  neglected.  He  should  dictate 
his  matter  to  an  understanding  copy 
man.  Of  course,  it’s  Will’s  philosophy, 
his  amazing  comprehension  of  human 
behavior  and  his  drollery  that  sells,  and 
perhaps  literary  skill  would  only  spoil 
his  stvle. 

*  «  * 

For  the  Shop  Talk  audience  I 
herewith  reproduce,  e.xactly  as  pen¬ 
cilled  in  capital  letters,  three  sheets  of 
Will  Rogers’  copy,  written  at  the 
DeiiMKratic  National  Convention: 
“Page  (1) 

“Daily. 

“DID  -  THE  -  DEMOCRATS  -  GO- 
WEST  (Sic)  NO!  THEY-IUST- 
I.AYEI)  -  RIGHT  -  DOWN  -  AND  - 
WAI.LOWED-IN-IT 

“THEY  -  LEFT  -  ALL  -  THEIR  - 
CLOTHES-ON-THE-  (‘shore’  de¬ 
leted)  BANK-AND-DIVED-IN-With- 
OUT-F.VEN-A-BATHING-Suit 

“THEY  -ARE-WETTER-THAN- 
AN-‘ORGANDIE’  -DRESS-AT-A- 
RAINEY-DAY-PICNIC  [A  woman 
reporter  told  him  how  to  spell  organdie, 
and  he  (|uoted  her.) 

"THE-PLANK  -  WAS  -M.ADE- 
FROM-CORK-WOOD  NAILED  TO 
GF.ATHKR-WITH-A-SPOONGE 

‘•P.\GE(2) 

-2-  Daily 

“  Both-Conventetions  —  MINDS- 
AND -  TIME  -  HAVE  -  BEEN  - SO- 
TAKEN-UP-WITH-GETING-THE- 
COUNTRY  -  WET  -  THAT  -  THEY 
FORGOT-TO-PUT-IN  -  A  -  PLANK- 
TO  -  PROVIDE  -  THE  -  PRICE-OF- 
THIS  -  MUCH  -  TALKED  -  OF  - 
DRINK 


“  ITS-GOING-TO-BE-LAWFULL- 
TO-GET-A-DRINK  But-NOT  POS¬ 
SIBLE 

“  A1  Smith-WAS  -  BY-FAR-THE- 
SENSATION-OF-THE  -ConVEN- 
TION  -  AND-HAD-BY-FAR-THE- 
BEST-SPEhXH 

••  I  -  JUST  -  WANT  -  TO  -  KNOW  - 
WHAT  -  ALL  -  THESE-OLD-  DRY- 
OFFICE-HOLDERS-THAT-WENT- 
WET-OVERNIGHT-ARE  -  (KDING- 
TO  -  TELL  -  THOSE  -  BABTIST  - 
PREECHERS-BACK-HOME 

“  THEY  -  GOING  -  TO  -  S.AY  - 
•F.\THER ;  I-CANT-TELI.-A-Lie.l- 
SAW-THE-VOTES-GOING-AND-I- 
JUST-HAD-TO-GO-AFTER-EM.  ’  ” 

*  *  * 

IF  .\NYONE  had  more  fun  than 
Rogers  at  the  Roosevelt-Garner  party 
ht  or  she  was  not  visible  to  me,  on  the 
floor  or  in  the  gallery.  If  the  mob  had 
had  its  waj'  the  comedian  would  have 
made  most  of  the  speeches  and  doubt¬ 
less  would  have  been  the  nominee.  He 
was  fast  asleep,  head  thrown  back  and 
resting  on  another  reporter’s  typewriter, 
when  .\lfalfa  Bill  Murray  threw  his  22 
votes  to  "that  sterling  citizen,  that  wise 
philosopher,  that  great  heart,  that 
favorite  son  of  Oklahoma.  Will  Rogers.” 
.\  tornado  of  approval  swept  the 
Stadium,  hut  Rogers  would  have  slept 
right  through  this  moment  of  glory  had 
not  colleagues  of  the  press  punched  him 
in  the  ribs.  He  came  out  of  the  trance 
dazed  but  smiling,  and  let  out  a  long, 
loud  laugh  when  he  learned  what  had 
hapiKjned  The  crowd  was  yelling  for 
a  speech,  but  Rogers  ducked  his  head. 
Earlier  in  the  evening  a  gallery  god, 
with  a  fog-horn  voice,  got  a  big  laugh 
from  the  comedian.  .•K  platform  orator 
was  about  to  second  the  nomination  of 
Garner  and  had  described  that  states¬ 
man’s  qualifications  for  the  high  office 
in  glowing  terms.  Gradually  he  led  up 
to  the  name  of  this  “beloved  citizen, 
this  faithful  servant  of  the  people,  this 
tower  of  strength  in  time  of  need,” 
when  the  gallery  god  roared  “Mickey 
Mouse.”  Rogers  doubled  up  like  a 
jack-knife. 

*  *  « 

“XT^E.KRS  .\GO,”  writes  a  faithful 
X  member  of  this  columnar  circle, 
“I  was  police  court  reporter  in  a  small 
Pennsylvania  city.  I  was  ambitious, 
wanted  promotion  and  salary  increases, 
and  so  worked  hard  to  produce  as  much 
copy  as  possible.  When  the  presiding 
•judge  made  a  good  speech  in  .sentencing 
a  prisoner,  I  made  a  good  story  out  of 
it.  But,  sometimes,  the  judge  made  a 
bad  speech,  which  I  promptly  turneil 
into  a  go(xl  one  (with  his  consent). 
-As  a  result  he  got  a  reputation  for  wit. 
for  concise  expression,  for  high-minded 
patriotism,  for  judicial  wisdom  (most 
of  which  I  had  manufactured)  and  it 
brought  him  political  advancement.  I 
kept  this  up  for  so  long  that  finally  he 
took  my  ministrations  as  a  matter  of 
course  and  believed.  I  think  sincerely, 
that  he  really  was  the  author  of  all  the 
witty  speeches  I  had  put  into  his  mouth. 
I  woke  up  to  his  ingratitude  one  day 
when,  in  impressive  tones,  he  congratu¬ 
lated  me  on  a  report  I  had  written  con¬ 
cerning  one  of  his  alleged  flights  of 
judicial  eloquence.  'That  was  a  fine 
story,’  he  said,  ‘and  I  want  to  con¬ 
gratulate  you  .  .  .  You  are  the  great¬ 
est  shorthand  writer  I  ever  encount¬ 
ered.’  ’’ 

*  *  « 

This  little  anecdote,  to  my  mind, 
is  a  classic  exposure  of  one  of  the 
things  that  is  the  matter  with  our 
country  and  the  publishing  business  in 
the  dismal  year  1932.  Propaganda 
puffery  of  stupid,  impudent  and  devilish 
people  and  institutions,  largelj'  the  work 
of  volunteer  press  agents,  has  produced 
a  crop  of  stuffed  shirts  in  positions  of 
IKjwer  all  over  the  country,  and  in  busi¬ 
ness  and  professional  life  quite  as  much 
as  in  politics.  When  reverses  came 
suddenly  in  1929  this  predominant  fat- 
headism  was  struck  all  of  a  heap  and 
has  done  nothing  since  but  babble  and 
wail  in  futile  incompetence.  Young 
newspapermen,  also  ambitious  and 
working  for  promotion,  for  mere  copj’s 


sake  put  halos  on  perfectly  hollou  ‘ 
heads,  little  comprehending  the  peril;, 
When  it  was  discovered  that  an  ordi-  !• 
nary,  or  even  malicious  individual  could 
be  blown  into  heroic  stature  by  sugared  ' 
newspaper  mention,  ceaselessly  reiter-" 
ated,  the  thing  became  a  busine.ss.  .\i 
the  i)eak  of  the  OHjlidge-Mellon  booir  ' 
it  was  estimated  that  in  Washingtor 
alone  no  less  than  2,500  literary  slicker^  I 
were  picking  up  from  $5,000  to  $50,00(] 
I)er  annum  as  press  agents,  public  rela¬ 
tions  counsellors,  corporation  lobbjists 
ghost  writers  and  plain  press  agent 
suckers.  In  New  York.  Boston,  Chi 
cago  and  Los  .Angeles  these  boll-weevils 
multiplied  prcxligiously  on  every  com¬ 
mercial  professional  and  political  bush 
They  ate  both  stem  and  leaf.  The\ 
gave  us  all  of  the  big  fakers  that  havi 
been  shown  up  in  the  depression  for 
what  they  really  are.  Foolish  yount 
newspaper  reporters,  puffing  cheap- 
minded  iKtlice  judges,  covering  up  theit 
brutality  and  ineptitude  with  clevet 
phra.ses,  at  the  same  time  aided  in  th« 
production  of  the  awful  crop  of  local 
gangsters  who  have  so  mal administered 
city,  county  and  state  political  affairs  ’ 
that  scores  of  communities  are  bank 
nipt  t<Klay,  with  hundreds  more  on  tht  | 
verge.  This  was  the  road  to  Babbittn  ' 
*  *  * 

But  insincerity,  faking  and  four  ' 
flushing  get  caught  up  with  in  tht  ^ 
processes  of  time.  Hard  times  shake  Uf 
the  realities.  Tinlay,  standing  amid  the 
ruins  of  a  commercial  institution  that  is 
nearly  50  per  cent  depleted,  we  caii 
easily  look  backward  and  estimate  the 
imiHJsitions  puffed-up  nobodies  have  in¬ 
flicted  upon  the  land.  Inflated  with 
press  agentry  they  loomed  big  a  few 
jears  ago,  but  today  where  are  they? 
Take  old  Sam  Insull,  for  instance.  Or 
Harding.  Or  Senator  Lodge,  who  sat  ^ 
making  faces  at  Woodrow  Wilson  in  ' 
the  Chamber  of  Congress  when  the  i 
President  read  his  League  of  Nations  ' 
speech.  Consider,  if  you  please,  how  ! 
few  of  the  “great  men”  of  this  genera-,  ; 
tion  have  shown  any  talent  for  leader¬ 
ship  in  the  period  of  crises.  Men  of 
straw,  they  have  faded  into  insignih-  ' 
cance.  The  figures  that  are  now  stand¬ 
ing  out  as  vital  are  largely  self-made. 
The  same  is  true  of  business.  The  eco¬ 
nomic  earthquake  is  shaking  out  the  in¬ 
competent.  Only  those  institutions  that 
were  built  up  by  honorable  men.  to 
serve  vital  causes  in  efficient  manner, 
are  withstanding  the  gales  of  1932. 
This  is  conspicuously  true  in  the  publi¬ 
cation  field.  Periodicals  that  in  1928 
were  issued  weekly  in  immense  editions, 
80  per  cent  advertising,  and  20  per  cent 
press  agent  blah,  with  no  sense  of 
leadership  in  their  respective  fields,  ab¬ 
solutely  no  responsibility  to  readership, 
just  profit-making  devices,  are  today  as 
flat  and  stale  as  yesterday  morning's 
pancakes.  Dozens  of  such  papers  have 
dropped  down  from  weekly  to  monthly 
publication,  and  many  have  vanished. 
P>ut  well-conducted  journals,  edited  with 
a  degree  of  responsibilitj',  in  the  daily, 
weekly  and  monthly  fields  are  managing 
to  get  along  even  in  this  severe  period 
of  commercial  depression.  .Advertising 
is,  of  course,  off  heavily  in  every  pub¬ 
lication,  but  vital,  say-something  papep 
have  managed  to  hold  circulation  within 
a  few  per  cent  of  even  the  1929  peak. 

*  *  * 

PAUL  Y.  ANDERSON,  Washing¬ 
ton  corresiKjndent  of  S't.  Louis  Post- 
Dispatch,  delivered  a  rattling  speedi 
the  other  day'  before  the  Oklahoma 
Press  Association.  Here  are  sonx 
(piotes  from  it.  worthy  of  consideration 
“There  are  three  familiar  editorial 
criticisms  of  Congress,  and  it  is  com- 
,  mon  to  see  an  editorial  containing  all 
three.  First.  Congress  is  denouncwl  for 
talking  too  much.  Second,  it  is 
nounc^  for  investigating  too  much 
Third,  it  is  denounced  for  jassing  so 
much  half-baked  legislation."  .  .  ■ 

“The  owner  of  a  large  newspaper, 
ipso  facto,  is  a  man  of  large  business 
interests,  and  all  too  often  his  politial 
outlook  is  indistinguishable  from  that 
of  other  business  men.  It  usually  nn® 
expression  in  telling  Congress  to  ^ 
home  and  let  the  President 
country’ — a  phrase,  incidentally,  whic 
(Continued  on  page  35) 
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